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From belt packs to handhelds to headsets, Gemini delivers wireless quality with no strings attached. Go ahead. Make waves. 

Gemini Sound Products 

Corporate Offices: 1100 Mitik Street. Carteret. NJ 07008 • 908-969-9000 Fax: 908-969-9090 Florida Branch: 2848-J Stirling Rd.. Hollywood, FL 33020 *305-920-1400 Fax: 305-920-4105 
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$ 299 , 00 * 





//cl Ray 


• Made in the U.S.A 

• 8 Dichroic Colors. 

• Color changing barret or Split 
beam effects switch. 

• Moves up t down, & across plus 
spins to the beat of the music. 

• 1 Year Limited Warranty. 

• ZB-EFP 12V 100W lamp. 

• Sound Active. 

• 7” x 14.5" x 4.5" 

• 14 lbs. 

• $399.00 m.s.r.p. 



• Lightweight & Compact * Uses Include: DJ’s, Clubs, Bands, 
Roller Rinks, & Sportsbars • Best of All Made in Los Angeles, CA 




• Made in the U.S.A. 

• 2 Dichroic Dishes 
One dish Appears 
& Disappears. 

• 4 Dichroic Colors. 

• 1 Year Limited Warranty. 

• ZB-FCR 12V 100W lamp. 

• Sound Active. 

• 8" x 8" x 5" 

• 10 lbs, 

m. 




$ * 99 . 00 * 





For Your Nearest Authorized Dealer, 
A FREE Colectors Pin, 

& A FREE Catalog! 

CALL TODAY (8001 822-6837 




• Special Introductory Pricing! Prices Effective Month of Publication & through 30 days after, 

© / 995 Supply, *)hc. t * (?/4 9005$ - & SpectfiMttaHj JuAjed to cAntye untAout 

























































































October/November ’95 


FEATURES 






UOUALKMWCAN 
AEIP VOU HlAAf TAf 

AMD Of f hot 

IMION IT HIl 
CtT A f LOOD Of f UTUAf 
AOOAIIlflfAOIllfVfAV 
JOA. OUA (OVfAtTOAII 
TfllS AOW TO (AfATf TAf 
TVPf Of LICAT UIOW TAAT 
Will WOAAfOA YOU! 


Page 42 


Dr. Shock Jock returns . 12 

Top 10 Questions DJs hate . 68 

Hot Desert DJs . 72 

DJ gig frozen in memory . .104 

Christian Karaoke.76 

PhotoFile.90 


COLUMNS 


Music News.30 

Remix Rave.36 

Crowd IPleasers.38 

Clubin’.40 

Tech Talk-Q& A ..56 

Marketing..58 

Computerized DJ.66 

Sing-Along Essentials.80 



DJ Shopper: Deals On Discs.60 

What Kind of deals can you really expect with music supply companies? 


iwanHjt 


A review on several CD 
scratch repair solutions — 
Get the results! ...62 



Juice.6 

Feedback.10 

TNT...16 

It’s Hot...20 

• Denon DN2000F MKII.26 

• Gemini KM707 . 52 

• New line from MTX.54 

• QSC Powerlight.74 

• CSL’s Mini-Combos...88 

Advertisers Index.103 

Cued Up..103 


How to go from Mobile to Club Jock... 48 

Secrets from a top club consultant. 


In Search of the Best Sound and Light....70 

Dave Davidson is the “Human Jukebox." 




Tfte^jMagozine 


4 Mobile Beat October/November 1995 














































































Mobile 



The m Magazine 

Published By 

LA Communications, Inc. 

P.O. Box 309 

East Rochester, NY 14445 
716-385-9920 • Fax: 716-385-3637 


Robert A. Lindquist 

Editor-In-Chief 

Michael Buonaccorso 

Publishing Director 

Renee Lassial 

Editorial Associate 

Henry Collins 

Technical Editor 

Dennis Hampson 

Canadian Editor 

Michael Erb 

Contributing Editor - ProFiles 

Bob Glazier 

Contributing Editor - Karaoke 

Ron Burt 

Club Editor 

Blaine Greenfield 

Contributing Editor - Marketing 

Jeff Marinelli 

Design Consultant 

Jennifer Tuminelli 

Circulation 

Contributors Issue #28 
October/November ’95 

Fred Sebastian • Shawn Miller 
Jay Maxwell • George Mohr 
DJ Frank Sweeney 
David Kreiner 
“Hillbilly” Rick Meyer 
Ted Gurley • David Garfinkel 
Thomas Edison 

Mabilft Biaf Magazln« (ISSN 105^ 02! 2) ts published 
ii-rmniMy (six times per year) by LA Communications Inc, P.O. 
Box 309, East Rothtiler, NY 34445. Ground shipments fo: 359 
N Washington St r Rochester, NY 14675 Second doss postage 
paid ct Iasi Rochester, NY, and additional mailing locations 
Subscription rates - 11.5 and possessions: SI9.95 for 1 
year or $34,95 for 7 years Canada: $24.95 per year. All other 
countries: S50 per year. Subscriptions outside the US must be 
paid to US currency. 

Postmaster: Send address changes to Mobile Beat, P.O, Box 
309, East Rochester, NY 14445, 

Copyright © 1995 by LA Communications Inc. All rights 
reserved. Reproduction of copy, photography or artwork 
prohib tod without permission of the publisher. All advertising 
materiel subject to publisher's approval. 



It seemed very appropriate that for this issue, which spotlights 
the latest in lighting, that I would seek out a truly outrageous light 
show tor i >ui cov er. Where better to search then Las Vegas, Nevada, 
the glitter capitol of the world? So 1 boarded a plane and set out to find 
the ultimate luminosity. 

Upon landing in Las Vegas, a 30-story, black-glass pyramid 
surrounded by a grove of palm trees and graced with a lowering obe¬ 
lisk and a ten story sphinx could he seen in the distance. 1 lad 1 somehow 
been rerouted to Cairo? As I drew near, a 20-watt argon laser light 
show beamed from the obelisk, cutting across the exterior of the pj ra 
mid with beams of gold, aqua, purple, and white, all culminating in a 
beam of light shooting straight up out of the top of the pyramid. I had 
found my way to the Luxor Hotel Casino, and was looking at what is 
billed as the most powerful light in the world, a vertical, circular shaft 
of light of about 36 billion candlepower. The beam has been sighted 
from the ground at a distance of 45 miles, and from the air at a dis¬ 
tance of well over 100 miles. “Ten miles into space you can read a 
newspaper by the beam's light," 1 was told. 

Looking up, I was struck with an awesome thought... as I pic¬ 
tured myself in the ultimate DJ booth entertaining the Pharaoh, or was 
it Cleopatra at her 10-year high school reunion? The image of that 
fantasy burned into my brain as I returned to New York. Before it 
faded I was on the phone with our design consultant. "Jeff, I had a 
dream. You must help me!” and before it slipped away, we had this 
issue's cover — and a reason to return. 

To return? Here's even more great news from Las Vegas: Mo¬ 
bile Beat Magazine and Nightclub Bar Magazine have assembled a 
DJ program as part of the N B Convention at Bally's Grand Hotel, 
January 8-10, 1996. Seminars and events specifically for DJs will be 
available at a rate available only through Mobile Beat. Registration 
information can be found in this issue. We're hoping it marks the be¬ 
ginning of a cooperative effort on the part of these two magazines to 
make this annual event truly the place lo be for DJs. Although a fully 
developed DJ format, as part of this already successful show, may be 
a couple of years away, remember, the pyramids weren’t built in a 
day! 
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D Js roll into Vegas 

What better way to start off the new year than by getting together 
with DJs from throughout North America in the capital of fun Las 
Vegas. This coming January, Mobile Beat, in cooperation with Night¬ 
club ami Bar Magazine , will be introducing an expanded emphasis 
on the DJ at NCB's annual winter expo. Along with exhibits by lop 
manufacturers in DJ sound, light and karaoke, there will be numer¬ 
ous- seminars of interest to all. And because no business trip should 
bo all work, they'll be endless parties and DJ events to chock out. If 
you miss (his one, you'll be kicking yourself all year. Bargain flights 
to Vegas in January are plentiful, and with Mobile Beat's super spe¬ 
cial DJ discount rate, it’ll not only be fun, but affordable. For 
registration information, see page 91! 


So when do we get our gold records? 


In 1972, Stanley Mills brought the European instrumental hit “Tchip, 
I chip” to the U S. and released it on his September Music label. While 
the song soured commercially, mobile DJs across the U.S. and Canada 
began introducing various cover versions of the song. The most popular 


versions carried die titles “Dance Little Bird" and “The Chicken 


Dance." Now. Mills says, a new version of the song, with lyrics by 
songwriter Paul Burners, is on the way. In addition, a CD single con¬ 
taining both the vocal and instrumental versions, as done by Bob 
Karnes and the Happy Organ, featuring tlie Fowl Four, forthcoming 
on the GNP Crescendo label. Every mobile DJ in North America 
should get a Gold record for that one! 


Strength in numbers 

With growing competition in the DJ marketplace, some DJs are find¬ 
ing the route to success is with a DJ service franchise. One of the 
newest franchisers of DJ services. American Mobile Sound, has set 



The AMS staff, with just under 100 years of combined experience in the 
disc jockey and management field, includes (left to right, front) Bichard 
Grossman. Alexandra Steadman and Rebecca McNeil-(left to right, 
back) Paul Ramirez, Sean Dasmann, Sieve McNeil and Tad Clark. 



up eight franchises in three states in less than a year, and more are on 
the way. AMS offers its franchise owners a service-oriented business 
designed to grow as it goes. The initial investment is between $6,000 
and $15,000 depending on the market Arid because of the economy 
of being part of a larger group, the profit margin is higher, making it 
an attractive opportunity for existing DJ services as well as start-ups. 

The DJ business package offered by AMS is supported by three 
and one-hall years of research and development. The benefits include 
in-depth training, step-by-step procedures for marketing and opera¬ 
tions. and an experienced sales and support staff. AMS marketing 
director, Richard Grossman, says, “Whetheran individual is looking 
tti start a new business or has been ;i DJ lor years, we offer expertise 
that enables existing or emerging DJ services to join a winning team 
which we believe is poised to become a major player in the Ml)I 
industry.” 

For more information on how you can become a part of the AMS 
team call 1-800-788-9007. 

Mainline links DJs, labels 

Mainline Lighting and Sound has announced the creation of a new 
retail record pool for mobile and club DJs, and it's a pool with twist. 
For an annual fee of $25. members get discount prices on 12” vinyl. 
In this pool. DJs are guaranteed to receive the product they need and 

cont’d on p.8 
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FRANCHISE OPPORTUNITY 

You love the work, now make It your 

career! 

The DJ business does not have to be a 
side Job. Provide your customers with 
unprecedented service while you grow as 

you go. 

Our DJ Training Program lets you 
expand without loosing quality 

Low Investmcnt/tfomcbased 

Experienced, Highly Motivated Support 

Team 

Manage a Crew or Be The DJ 
Call Now for More Information 

( 800 ) 788-9007 

Imagine... A Career You Can Truly Enjoy 
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OK, enough of the poetry recital. All you really need to 
know is that our DJ Senes delivers the kind of high- 
powered. no-holds-barred effects that leave audiences 
breathless, At prices that won’t leave you bankrupt 
Compact enough to carry anywhere, these babies still boast 


the same sturdy construction and precision engineering of 
Martin's arena-read/ models. So plug into our DJ Senes. 
And create some poetry of your own. 


THE DJ SCRIES BY 


Marlin 


Exclusive US Distributor: Tracoman Incorporated • 301S Greene Sl, Hollywood. FL 33020 * Tel 305/927-3005 • Fax 1000) 899 5990 or 305/929-6405 

On the West Coasc 1747 Standard Avenue, Glendale, CA 91201 *Tel B 18^543-3278 • Fax 818/543-7015 

Bulletin Board Service (BBS) 305/927-1538 • Robofax Line 305/927-1439 

























want. Monthly listening seminars are also 
part of pool membership. The seminars, 
showcased by the various record labels, pro¬ 
vide advantageous opportunities lor both the 
record companies and the member DJs. giv¬ 
ing the labels a chance to promote new tracks 
while keeping the members right up to date. 
Frank Garcia of Mainline says “I foresee this 
retail record pool us the new superhighway 
between the music industry and DJs." For 
more information, call Mainline in Flushing. 
N.Y. at (718) 359-4848. 

Rock On 

Club Concrete is a lull service national record 
pool lor Nightclub DJs who program hard 
rock music. For 10 years, Club Concrete has 
united top nightclub DJs into an effective 
force, able to break records from the street. 

All member DJ’s must meet eligibility re¬ 
quirements and are required to return 
feedback on all product received. Feedback 
is based on DJ opinion and audience re¬ 
sponse. In addition, all members must submit 
a bi-weekly lop 25 chart as well as their pick 
hits, I bis feedback is then provided directly 
to the labels. 

If you are a club DJ who specializes in rock 
and beyond, or a label in need of help pro¬ 
moting new releases, this is your ticket. 
Contact Mike Corcionc at Club Concrete, 
Concrete Marketing, Inc. 1133 Broadway 
Suite 1220, New York, N.Y. 10010. Phone: 

(212)645-1360 

Toasting Numark’s Nu guy 

Congratulations and a big round of applause 
to Grover Knight, former sales director at 
Testa Communications, on being appointed 
Numark s new national sales director. In an¬ 
nouncing ihe appointment, Numark 
president. Jack O' Donnell said that Knight 
joins his company at a very exciting time in 
its history. Knight says he has closely 
watched Numark’s growth over the past three 
years and feels ll c future looks very promis¬ 
ing for the Providence, R.l. based company. 
He added “I am very excited with this op¬ 
portunity to be part of a growing, dynamic 
and innovative team in an industry that 1 
know and love." Knight's background in¬ 
cludes work on industry related publications, 
as an independent sales rep for leading pro 
audio brands and as a sales manager for mu¬ 
sical instruments and cases. He holds a BA 
in music front the l Jniversily of North * 1 ’aro- 
lina. 

What do you play when... 

According to a recent issue of Weekly World 
News. “An elegant wedding reception turned 
to traged> when beaming bride Susan Di 
Senza threw her bridal bouquet in the air - 


and four hapless gals were trampled to death 
trying to catch the coveted prize.” About 50 
women lined up to catch the bouquet; when 
Di Senza threw it to one side, 11 people were 
seriously injured in the stampede. “I've never 
seen anything like it - those women just went 
nuts." said Pastor Edward Weeks of Sydney, 
Australia. Said the bride: “Jusi like that, my 
dream wedding had become the worst night¬ 
mare of my life." There was no word on the 
condition of the DJ. 

Tap in 

Over 150 leading suppliers to the hospitality 
and entertainment industries arc expected to 


exhibit at this year’s ON TAP Exposition and 
Conference in Atlantic City, N.J. Along with a 
host of food and beverage-related companies, 
are several well-known names in the DJ/KJ 
arena including Ness. All American Karaoke, 
AudioTech, BM1, ASCAP. TAS Lighting, Top- 
Shelf Marketing, tune 1000, ZTV Video 
Network. 

According to Peter Yakalis, show manager, 
“The diversity of products and services being 
showcased at ON TAP has added greatly to 
stimulating national attendee interest.” I he 
show runs from October 22nd through the 24th 
at the Atlantic City Conventions center 

For more ON TAP info, call (800) 829-3976 
or fax (201) 346-1602. 



Get More Gigs! 


Do more shows and make more money. Acquire 
this marketing manual and use it to increase 
your business. Its packed with ideas, 
techniques, and solid information that 
will boost your DJ income. 

Written by a 13 year veteran mobile 
DJ with an MBA and 5+ years of ad £fy'- 
agency experience, this manual is 
packed with facts. It even includes 
press releases and articles you can use 
in your own local newspapers and maga¬ 
zines, Every I)[, from the novice to the 
seasoned pro, will learn new money making 
ideas from Turning Music Into Gold. 


Turning Music p 
Into Gold 


—\ 




A Salta & Murfcrlintf 

r,, M 




7 


"... a well designed, intelligently written 
manual on sales and marketing techniques. ” 

Mobile Beat 

"... gives a solid, almost encyclopedic listing 
on how to and how not to market your 
business. It s a well-organized work that 
is packed with good advice. ” 

D| Times 


I low Mobile Beat Rated It 

Readability 

m 

Usefulness 

Value to Novice ★★★★ 
Value to Pro 


Hands-on tips include: 

► How to get free publicity 

► Where you should and 
shouldn’t advertise 

► Direct mail strategics 

► Writing ads that work 

^ Telephone selling tactics 

P" Common sales mistakes DJs 
make 

\ ► and much more! 

To order by mail: 

Send $24.95 plus $4.(X) shipping 
and handling to: 


Finding just one or two ideas 
that help you gain more busi¬ 
ness will be worth hundreds 
or Thousands of dollars. You 
already know how to be a 
good DJ. Now make an 
investment to improve your 
sales and marketing skills. 
Call now. 

Full 1 Year Unconditional 
Money-Back Guarantee 

To order by phone 
with Visa or MasterCard call: 

1-800-892-4060 Ext. 107 

(24 hours) 

In Canada call 
603-894-4060 Ext. 107 


VIDEOSTAR • Suite 107 * 5 Autumn Lane • Merrimack, NH 03054 
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; yow, man, 

’ss is Good/ 

Mi’ anti mv 
Community's, w e’re 
working every week, 
Conte on orer here and 
listen to some REAL 
speakers. You ever hifir 
vocals like that? 

That’s Community. 

More Punch, More 
Poiver, More Boss/ 
And these are 

SYSTEMS, designed 
to groiv with your 
g/ij. Check if out! 


PROFESSIONAL LOUDSPEAKERS 


333 East Fifth Street, Chester, PA, USA 190134511 Phone 610-876-3400 • Fax 610-874-0190 


















































Who does that, where can I get it? 

First of all, many thanks for existing. 

his letter is in response to the article “Piracy: fuming Up The Heat.” The ac¬ 
tions of the RIAA in suppressing pirated CD compilations or any type of re-recording 
of copyrighted material for sale is most justifiable. This [pirating] is most likely big 
business for those who are doing it, and would certainly hurt the artist and record¬ 
ing industry. 1 |however| feel that the RIAA is barking up the wrong tree pursuing 
mobile DJ companies. In the recording industry, the money is earned by way of CD, 
tape, and record sales, concerts, endorsements, radio, A.S.C.A.P. and B.M.l. collec¬ 
tions, etc. This is bin business. 

On the other hand, as a Di company of 14 employees, after advertising costs, 
payroll, equipment, new music, office rent, F.I.C.A. tax, self-employment tax, un¬ 
employment lax, workmen's comp., liability insurance, and keeping the vans running, 
1 don't have much left for a licensing fee just so 1 can record an extra copy of 
“Having My Baby" because two DJs need it Saturday and I only own one 45. This 
is not big business. 

I think it should be considered that we have a very positive impact on promoting 
the material we play. I’m sure every DJ reading this has been asked “Who does that, 
where can I get it?” Furthermore, several of my employees are music enthusiasts 
and some of them spend a good portion of their earnings on their personal collec¬ 
tions. 

The mobile DJ industry is a major asset to the recording industry. I'm sure my 
fellow readers agree that we don’t want to be confused with pirates. 

Name held hy request 


You’ve got a lot to learn 

1 have been a DJ since 1978 and am not afraid to admit that I am not an expert in this 
business. 1 learn new and better ways of doing things all of the time, both from my 
customers as well as from Mobile Beat . 

However, there are many DJs out there who think they know it all. Rather than 
listening to a customer’s needs or ideas for their event, they tel! the customer how 
the entertainment portion of their event will be organized. Obviously these DJs 
have had years of experience, have always done things the same way and have 
always been successful in doing things the same way. Because of this, they are not 
willing to listen to any new ideas that a customer or Mobile Beat has to offer. 1 have 
received more and more calls from brides-to-be who are "turned off” hy these nar¬ 
row-minded DJs. 

1 believe Michael Franklin of “F-l Productions” who canceled his subscription 
(Feedback-Feb./Mar '95 issue) fils into this category. 

Mr. Franklin stated that Mobile Beat was “stiff and outdated." I believe the maga¬ 
zine is educational, innovative and its writers present the reader with new and better 
ways to serve examples of MB’s “stiff and outdated” format. Again, I believe that 
Mr. Franklin fits into the category of the “know-it-all" DJ I described earlier. 

cont’d on p. 14 
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Arizona 

OJ's Rock N' Roll # # ,...(6021 275-0654 

California 

Astro Sound & Lighting - Glendale ,,,, (B18J 549-9915 

Kooi Inc. * Salinas ...(408) 424-4125 

Music Power - San Diego .......... (619) 582-2500 

Pro Sound At Stage - Orange County.» £714) 530-6760 
Sam's Electronics - Downtown LA.. * {213) 626*4701 
Colorado 

Harms Sound Labs ....(303) 482 0338 

Connecticut 

Connecticut DJ Supply . ...(2031 230*2449 


Delaware 

B&B Educational Music..(3021 697-2155 

Florida 

Disc Jockey Store - Ft. Lauderdale ,., (305) 564-3594 

DJ Factory - Longwood__*« (407) 332 9003 

In the Dare * Ft. Lauderdale (305) 584-2091 

Partytime Productions - Orlando . *.., (407) 246-6555 

Tech-tronics - Cape Coral.. (813) 458*3049 

Georgia 

Seriously Sound Inc..(404) 906-0346 

Four Seasons Music, ............ .(4041 808 8480 

Illinois 

Biasco Music * Chgo ...(3121 286*5900 

Bridgewater Custom ■ Harvey ...... ,(708} 596-0309 

Century Electronics - West Dundee *, . (70S) 428 0700 
Clark Midwest Stereo - Chgo ♦.....« (312) 929-5523 

Loop Electronics - Chgo ,.,, .(3121 236*0741 

Pro-Mix - Des Piaines...* .(70S) 298-8B55 

Soundz Audio & Lighting - Chgo (312) 871 -9044 
Super Dance Arlington Heights .... (700) 577-1234 

Windy City Music - Glenview .... (700) 48^8000 

Indiana 

Speakerworld * Ft, Wayne.. (2191 745-1016 

Moore Music - Evansville (8121 479 9595 

Music House - Bloomington .., (812) 332-3018 

Iowa 

Creative Entertainment P . (7121 255-9757 

Kansas 


CD! * Wichita ..... (316)688*5059 

Mid America Sound & Lighting ,,,,,, 1316) 342-3345 


Massachusetts 

Electronics Bargains - Brockton ...... (BOB) 5848255 

Michigan 

DJ Supply - Clarkston...|313) 673 0099 


DJ Supply - Troy...(313) 683 3759 

Entertainment Sound & Light. ...... ,(517) 7644456 

Top Ten ot Saginaw....{5171 781-7235 

Minnesota 

Metro Sound Si Lighting (6121 647-9342 

Missouri 

Alobars...*«. (314) 647-5252 

Seventh Heaven - Serial a . ..(916) 826-4392 

Seventh Heaven * Kansas City . -. (SI 6) 361*9555 

Troutman Musk:.. ..(816) 232 6101 

Nebraska 

Midwest Sound & Lighting * ........ (402) 399*8028 


Nevada 

Limelight DJ Supply.*., *. (702) 796*3477 

New Jersey 

Meg Radio...(2011 642-2840 

Musically Yours - Rochelle Park.(201) 843*1606 


Musicmakers - Wall,..(908) 681-7469 

Sam Ash Music Centers - Paramus .. . (201) 843-0119 
Sam Ash Music Centers - Edison .,. * (903) 572-5595 
Sam Ash Music Centers - Cherry Nil.. (609) 667 6696 

Sim-O-Rama Sound .... .(201) 790-6772 

New York 

Abracadabra ,(516) 667*2300 

Audio Pro ...... . . ... .(212) 3541492 

Audiotown . ...,,, .(718) 295-0180 

Canal HI R ..................... (2121 925*6575 

Central Audio .(718) 941 *2483 

Dyckman Electronics.,,.(2121 3042000 

Hi R Electronics.. ,,,,,(718) 478-7777 

Praline Electronics - Brooklyn (718) 2GO-3888 

Rising Electronics.*..(718) 658-4686 

Sam Ash Music Center - Manhattan,. (212) 719-2299 

Upstairs Records .... ....... (718) 332-3322 

374 Canal Audio.*.(212) 226-6426 

North Carolina 

Creative Acoustics...(9191 829-1875 

Ohio 

Sound Ideas __ 1614) 263-3720 

Pennsylvania 

For DJ*$ Only AViikes Barns........ (717) 823 5233 

Pat's Music * Philadelphia ..* (215) 743 2259 

Sam D'amico Music Philadelphia. *. .1215) 465-4000 
Steel City D j Supply * Pittsburgh . .., (412) 882 8997 

Texas 

Spinmasters - Dallas .......... .(2141 215 7746 

Utah 

Van Wagenen Music.. * (801) 373 0630 

Virginia 

Venus Stereo...(703) 685*5311 

Washington 

Mel lady Music _(206) 946-3048 

Wisconsin 

Fult Compass Systems ..(603) 271*1100 

Central Si South American Expert Agent 

Tropical Music & Lighting.(305) 594-3909 
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planet. The experts agree -- Mobile Beat 
magazine proclaimed the MX600 mixer 
"the cleanest sounding DJ sampler to date 


(Wsure to check 
mit the MTX 
line-up of profes¬ 
sional grade 
amplifiers, and 
the new Power 
Series Loud¬ 
speakers. The 
new Power 
speakers are 
"voiced" for 
recorded music 
— just for DJ's. 


is/Pro audio specialty retailers. 

feline Rd. • Phoenix, AZ 85044 • 1800 223*5266 • (602) 438-4545 MTX © 1995 
ned and Engineered in the USA 
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Every DJ is unique. MTX offers a variety of 
mixers for the differences among DJ's mixing 
styles. Battle (competition) jocks want to cut 
it up fast with a small board. Club DJ's care 
about lots of inputs and outputs. Remix 
artists need the power of digital sampling to 
create their own loops and stutters. Wedding 
and event DJ's need lightweight boards that 
never fail. With four pro quality audio mixers 
and four digital sampling mixers, MTX has 
the right mixer for the hottest DJ's on the 


















He’s alive and well and living 

on another planet! By DJ Frank Sweeney, Hell Sounds, Wopen, A 'J 


Is anything more awkward than a DJ being 
a guest at a party DJ’ed by another DJ? 


Having recently celebrated my own 
20th anniversary as a mobile, I really 
thought I had reached the point where I 
could go to a wedding as just a guest 
and not critique the DJ. There is noth¬ 
ing more annoying than to have some 
other DJ who just happens to be part of 
the crowd come up and give advice 
while trying to work. So l just kept tell¬ 
ing myself, “I don’t care what this guy 
does. I'm just here to have a good time." 
Alas, It was not to be. 

When my wife and I arrived at the 
reception, the room was empty. There 
was DJ gear, but no actual DJ in sight. 1 
couldn’t resist the temptation to glance 
over at the setup. It was a strange mix 
of equipment to be sure. The dust cov¬ 
ers on two turntables were up (open) and 
a crude attempt at lettering that read 
“Mobile Something" was applied with 
masking tape. This was on the inside of 
the dust covers so whatever it said was 
backward anyway. In between the two 
turntables was an empty. 1 %0‘s vintage, 
45-record rack that looked like it was 
made out of coat hangers. In strange 
contrast, under a row of par cans, dual 
TV monitors hung from two industrial 
strength light trees. No one was around 
except for a nervous, fifty-ish gentleman 
w ho was pacing back and forth across 
the room. We assumed he was the bride's 
dad or an uncle. We were wrong. He was 
our DJ! 


As the room filled and guests gathered 
at the bar. the DJ went to w F ork. He kicked 
off the evening by making numerous, scat¬ 
tered announcements of no particular 
interest. Since each announcement was 
surrounded by about two minutes of noth¬ 
ing, it was obvious (to a DJ anyway) that 
the music over the house system had never 
been turned off. So while the ceiling 
speakers provided the dinner music, our 
DJ began showing a video of the wedding 
ceremony on his monitors. “That’s a nice 
touch." 1 thought. 

Time passes. The limo has arrived and 
it’s time for the DJ to showcase his talents 


with the introductions of the bridal party. 
He begins with... total silence. Then, like 
an earthquake creeping in from another 
dimension, a tinny sounding. 1920’s fan¬ 
fare blasted across the room us if the 
entire German Army had begun a trib¬ 
ute to Adolph Hitler, not once but. again 
and again... and again. In between each 
introduction, the same loud, harsh blast 
of brass cut through the room like a de¬ 
mented chainsaw. 

If this wasn't audible torture to the 
max. the voids w'ere filled with the easy 
listening sounds of Barry Manilow com¬ 
ing through the house system. 
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Somewhere between the fourth usher and 
the best man I just couldn't lake it any¬ 
more. I ran to the muitre’d, screaming 
“Turn that damn house music off!!" I then 
cowered back to my seat, wondering if 
there was a III -aholic support group in mv 
area. 

It was about that time that 1 noticed our 
personable host/DJ had some unique ad¬ 
libs. Personally, I felt introducing the 
father of the bride as “the guy who insists 
I play a lot of oldies because he’s paying 
for all this" was a bit tacky. But when he 
introduced the bride as “a gal whose been 
around the block a few times and has had 
a lot of bad luck in the past hut seems to 
have finally gotten her shit together," i re¬ 
alized this guy was no Kegis Philbin. 

Dinner had begun and l was finally dis¬ 
tracted but, alas, not for long. About 
halfway through the meal 1 turned around 
to find our personable host roving the 
room with a video camera impersonating 
Bob Saget on “America’s Funniest I lome 
Videos." prodding half-annoyed guests for 


material to run on his video monitors dui 
ing the rest of the reception. He was not 
looking for tributes to the bride and groom, 
but for spilled drinks, guests with food 
stuck in their teeth, or overhead shots of 
women with swooping neck lutes. 

Time passed (thank goodness) and we 
were now about three and one-half hours 
into the reception, All he had played thus 
far was typical background schlock. I no¬ 
ticed his previously empty 45’s rack was 
now almost full. It was a good thing too. 
as it was time for the bridal dance. I lie 
first dance went off without a hitch ex¬ 
cept 1 couldn’t really tell what the song 
was, having never ever heard anything 
quite that scratchy, lake the worst, most 
cue-burned disc in your library, run a bolt- 
sandei over it a few times and, well, you 
get the idea. This was followed by a spe¬ 
cial dance for the bride with her father, 
which lead into a dance for the bride and 
her brother, grandfather, the groom’s fa¬ 
ther. and even Ronnie the litno driver. The 
DJ was right about one thing, this girl had 


been around the block a few- limes. 

There was equal time for the groom’s 
special dances and I thought introducing 
the groom's grandmother as "A woman 
whose husband recent l\ died" had its own 

W 

special uniqueness. After what had to he 
the longest string ot continuous dances 
since "They Shoot Horses Don’t TlieyT’ 
it was time to pick up the pace. What next'.’ 
Dance music'.’ Nooooooooo. Karaoke! 

Totally unannounced (and ac¬ 
cording to the bride and groom, 
unexpected) it was time for Sing-Along. 
From a pile of scratched 45s to laserdiscs 
In an instant, our host went from being a 
wannabee lounge lizard to Mr. Interactive. 
A quick change of sportcoats and he ad¬ 
vanced to the center of the dance floor 
begging the audience to join him for the 
Supreme's “Come See About Me." 

By this time half the crowd had left, 
the remaining half were either asleep or 
just sort of dazed and confused — 
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/ Mobile Beat welcomes your 
-comments and opinions 
Write: Mobile Beat, RO. Box 309, 

East Rochester, NY 14445-0309 
Fax 716*385*3637 or 

_ E-mail: MobileBeat® AOL.COM 

Each issue, the Feedback column includes letters from other 
DJs who share my feelings about the great job and informative 
articles which appear. It certainly shows a lot of class on MB's 
pan to publish the negative letters as well as the positive ones. 
Keep up the good work! 

J, Mark Ives, Brian Donovan Enterprises. Schenectady. N.Y. 

Here’s a great mix 

I bought a copy of Mobile Beat, April/May ’95, and on page 26, 
I saw your column on Sets n Segues. Here’s a list of jams that I 
compiled while I was a DI. 

Planet Rock 
Play At Your Own Risk 
Take Me In Your Arms 
Rain Forest (original mix) 

Midas Touch (extended version) 

Artificial Heart (extended version) 

Seduction (extended version)) 

Cross My Broken Heart (extended version) 

Paid In Full (extended remix) 

Girl You Know It’s True (extended version) 

Set Adrift On Memory Bliss 

Pour It On (extended version) 

Summertime, Summertime 
Pleasure Principle (Shep Pettibone mix) 

Twilight Zone 
Tom's Diner 
Tom’s Diner (rap) 

Good Life 
Big Fun 

Rhythm Is A Dancer 
Rhythm Of The Night 
Harry Seams, Ilf, Killeen. Texas 

Pity the poor 

Judging by the letters in the August issue, many Mobile Beat 
readers are compassionate. They believe that it's only fair to 
force even those who never make copies to pay a $1 or $2 copy¬ 
right tax on each blank cassette or a licensing fee each time DJs 
play a copyrighted song so Madonna, Jackson. Streisand and 
the rest don’t end up on welfare. Before falling for the music 
industry’s propaganda, let’s look at some of the ways it has 
screwed the public for decades. 

I. By putting two songs on a 45 rpm record, with the song on 
the B side virtually always junk but still receiv ing a royalty, they 


have forced up the price. About 15 years ago. one record com¬ 
pany stopped putting two songs on a 45 and the retail price 
dropped $1. They discontinued the practice after a short time, 
probably due to protests from distributors and retailers whose 
profits dropped. 

2. They fill albums with mostly junk, relying on just one or 
two really good songs to entice sales. Of course the artists in¬ 
volved with the junk still get their royalties. 

3. hey keep certain combinations of hit songs from appear¬ 
ing on the same album, to force us to buy a second album. For 
example: The hit versions of Release Me and After the Loving 
are never on the same Humperdinck album, even his greatest 
hits compilations. The one album that does have them both was 
of a live performance that is marred by crowd noises. 

Raymond Kostanty, Wood-Ridge, N.J. 

— Clarification: Under our existing copyright laws, only the 
composers and publishers receive a "royalty’' (via ASCAP, BMI 
or SESAC) when their works' are performed in public. The art¬ 
ists (musicians and vocalists) do not receive any type of income 
from the public performance of their recorded works (unless 
they are also the composer or publisher). Artist royalties are 
paid primarily on the number of recordings sold. Obviously, 
the artists do not receive any royalties on unauthorized boot¬ 
leg or pirated recordings which is why enforcing the law falls 
back unto the recording industry (through the R.LA.A.).-ed. 

Too small to matter? 

I’m still somewhat new to the DJ business. I have a license from 
A.S.C.A.R hut B.M.I. told me that I was loo small a business 
and to not even worry about it. I’m still concerned about being 
legal. What else (if anything) needs to be done? 

Next question, where can I gel the song "Freak-a-Zoid” by 
Midnight Star? 

Greg Owens, Musik-4-Dazc. Smithville, Tenn. 

A) Actually, you do not need any type of license from ASCAP 
or BMI, and if you are not unauthorized making copies (i.e.: 
without the permission of the copyright owner) your bases are 
covered. 

B) The 1984 monster dance hit Freak-a-Zoid can be found on 
numerous DJ compilations and remixes. See the DJ Shopper's 
corner in this issue for a listing of reliable sources. - ed. 

Staying alive 

Our small area of nightclubs in the southwestern part of Indiana, 
eastern part of southern Illinois, and the northern part of west¬ 
ern Kentucky have been on the recent decline. Evansville, Ind. 
is the largest city in our region and it has, in the past five years, 
lost four of five major venues (400 or more people) in the local 
nightclubs. The neighborhood bars have been on the rise with 
live band type formats but, those clubs would be packed with 
150 people crammed in them. 1 have personally worked at one 
club in Evansville lor over 12 years. It had its ups and downs 
but never to the point of losing every hot night we had. 

Maybe the time has come, in our area, for something new. I 
would like to have my company in the position to either win big 
or move on! So we would like a subscription to your magazine. 
Hopefully it will add some spark back into the business to help 
a very sluggish market here. 

Hollywood Sound di Light Shows, Haubstadt, Ind. 
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LiPro is back, with the products that have 
become pro DJ classics, such as our 7000, 
9000 and 5991 mixers. 




U v-« i- 


c 









: &’ 


'*'' N And that’s just the beginning. We have a complete line 
t 1 of hot new products, including mixers and samplers, our 
J^ u Q n series amps, preamps and EQs, wireless mic 
systems and coming soon, GLi’s awesome dual CD deck. 

So now you don’t have to settle for “me-toos” and 
“wannabes.” GLiPro, the line designed by DJ professionals, 
for DJ professionals, is back and we’re here to stay. 

Want to know more? Call us at 1 -800-GLI-PRO-1. 
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GLiPro 


2691 West 1 5tK Street Complex B, Brooklyn, NY 11224 
Toll Free: 800-GLI-PRO-1 Phone: 718-372-7849 Fax: 718-946-4151 




















Tips N Topics for your small business 



m\ this issue, as we once again ask you tor your Pop 200 ballots, 
ii seemed to be a areal time to address the issue raised from 


time to time by some who seriously believe the Top 200 is a 
diabolical plot by this magazine to homogenize all DJs and 
what they play. It would be nice to say that the most-played 
songs by DJs got there because people didn't like them or re¬ 
quest them, but that's like saying most people really don't want 
to name their babies Michael and Ashley. 

Setting nightclubs, bars, high school dances aside, we make 
the assumption here that mobile entertainers do primarily pri¬ 
vate functions, the most notable example being the wedding 
reception. Studies show most people attend 1.9 wedding re¬ 
ceptions in any given year (the .9 must mean they left early), 
and 78 percent of them have not been in a club (unless perhaps 
a country club) in at least five years previous. Pretty hip crowd, 
wouldn't you say? Since, at an average event, a DJ might spin 
50-60 selections, by adding a certain percentage of special re¬ 
quests. ultra-current hits for the younger crowd and creative 
stufl of your own, the right mix might only use 30-35 of the 
Top 200. a little over half at most! 

I he Top 200 should be a foundation tool, part of not only 
your music package, but also your sales package, a way to get 
the dialog on music started with your clients. It should help 


vou 


determine the client's dislikes as well as likes when used 


property. Never present it as the only music you have or the 
only music you'll play. There may be that one situation out of 
100 where everyone in the room will just love to hear Led Zep¬ 


pelin all night. But for every one of these groups, try it on the 
next 99 and odds say you’ll 


be sitting home a lot on Sat- 
iirday night. Most people 
aren't attending wedding re¬ 
ceptions and private parties 
to change the world or reex¬ 
perience Woodstock One or 
Two. They are there to have 
a good time and then go 
home to pay the babysitter. 

So DJs and party hosts, 
help us out again this year 
and cast your ballot lor the 
annual Top 200. There’s an¬ 
other important reason to do 
so this year: As a result of the 
Mobile Beat- I’M Century* 
agreement to produce a series 
on compact disc based on the 
best of all our past lists back 
to 1991, future releases in 
this series will be taken from 
our most current lists, so your 
vote counts! 



Contirutetl high showings on the 
Mobile Beat Top 200 took Kool and 
the Gang from backstreet dives to 
the Vegas strip! 


■TMCentury is the only company authorized to use the Mobile Beat logo and past, 
present and future compilation lists from reader surveys and calf it a series based on The 
Mobile Beat Top 200, 


The party’s here! 

DJs with America Online who wish to 
chat live about their weekend (or any 
topic) can now meet each Sunday night 
at 10 p.m. (ET). To find the group from 
the main menu board: 

Click: People Connection 
Click: Private Rooms 
Enter: DJNET 
Click: Go! 

Participation will determine the future 
direction of the group, so if you're in¬ 
terested, check in soon - you never 
know who you'll meet there! 


Online Update: 


Each week mate end more DJs ore becoming part of the action on the internet. If you are among the many spinners in hyperspace, (heck out 
these electronic DJ gathering places: 


SERVICE ■ 
USEHET — 
USENET — 

USENET . 

USENET — 


10 CATI 0 N/ADDRESS - 

ah-rmisk.inalcien.dj- 

alt.imisR dance- 


a-rrw- a-§-■ - ■■ ■ kiiw 


SECTION/THREAD 

NEWSGROUP 

NEWSGROUP 

NEWSGROUP 


—--—— d It , t qvs —■**— -*—*' - 

—— Q^jmiskiechfio —--—————-—— NEWSGROUP 


USENET- 

USENET ™ 
CpinpuServe — 
AMERICA ONLINE 
IRAXnel — 
DANCEHCT- 
i*m —- 


USTSflW - 

LISTS ERY--— 

Amerko Online (Live Chut) *■ 
E HuilIhlingslorfedumnlo 


dh,roii karaoke —-- 

□h.wedding? —-—— 

MUSIC INDUSTRY FORUM- 

MUSIC MESSAGE [MB—— 

SOBS.COM- 

BBS: 410 23S.57Q*-- 

IBS: 408.971,37ft... 

bfwnrequesl@andrtwtnid.edu 

button KSpriodu —- 

DJ Net (Sundays, 10PM) —- 
MtjbtlefiEal @A0LC0W-— 


— -NEWSGROUP 

.-. NEWSGROUP 

.—.- Db/RADK) r TUX Enttfiohmenli 

--MoUh/CU) Jixks/EqLiiprnent 

— -DJs, PRODUCERS, MISTS 

-- DJs ( RECORD POOLS, LABELS 

--DJs, RECORD POOLS, LABELS 

--BEATS PER MINUTE 

- - Bilbocrd lop 10 Charts 

--People ConnertiaMMemler room) 

-MoUe Beat: flie DJ Magazine 
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Rugged construction. great 
sound. Available from your 
MBT dealer 

List *115.00 




Industry standard, 
also available from 
your MBT dealer 
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MBT INTERNATIONAL P.0. BOX 30819 CHARLESTON. SC 29417 PHONE (803) 763-9083 FAX (803) 763 










































EVERYONE IS ENTITLED TO 15 MINUTES OF FAME, 
YOU COULD HAVE 2 MONTHS WORTH! Just send us your 

DJ/KJ BUSINESS CARD before MAY 11,1996. An independent 
panel of judges will choose the best cards for the cover of an 
upcoming issue of Mobile Beat 



--A9HLV 


Our new MFA Series of amplifiers deliver the power that digital audio sourtes demand. 
Whether used for motion picture sound tracks or live contemporary music, these models 
faithfully reproduce the extended dynamic range of today's technology. 

High power, great sound, and a full Five Year Worry free Warranty. Why buy anything else. 

* 24,000 watts as illustrated: Eight MFASOOO amplifier* combined, each putting out 
1500 watt* pei channel into a 2 ohm load. Also available: the MFA-6OO0, with up to 900 watt* per <hannel. 

POWER AMPLIFIERS BY A5HLY 

Ashly Audio Inc., 100 Fermvood Ave. Rochester, MY 14621 * Toll Free: flQQ B28 63Qfi * FAX: 7lfi-266-45Bi 
Canada: Gerrandin Disl. Inc. 416-696-2779 * International Agent E and E Exports Inc. 714-440*0760 
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We Are Committed To Offering 
You The Lowest Possible Price. 
We Will Match or Beat Any 
A dvertised Price . 

HUNDREDS OF ITEMS 
TO CHOOSE FROM 


We Accept Most Major Credit Cards 
C.O.D.'S Are Welcome! 

DESIGN 

CONSULTATION 
IS PART OF OUR 
SERVICE! 


CALL FOR FREE CATALOG 

800-929-2149 
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You Know You Want It. . . 



Top professional DJ's worldwide told us what they wanted 

in a scratch mixer . . . it's here . .. the DM1100X. 




Ill Dupont Drive • Providence, R1 02907 • Phone: (401) 946-4700 Fax: 












New Street Master Mixer from Vestax 


The Street Master 5005 from Vestax is a budget-priced table¬ 
top mixer designed for free-style and scratch mixing. The 
mixer features user-replaceable cross fader and inputs for two 
phono and two line sources. Headphone jack and level con¬ 
trol provide convenience monitoring of A- and B-channel 
program sources. 

Tracoman. Inc. * 3015 Greene Si. * Hollywood, CA 33020 
(305) 927-3005, Ext. Ill Fax: (305) 929-6405 


New Trapezoidal Loudspeaker from Klipsch 


The KP-3002-C is a two-way, vented system featuring a two- 
inch titanium dome compression driver coupled to a Tractrix 
Wave™ 60” x 40” horn and 15-inch. 300-watt woofer. The ported 
enclosure’s 15” trapezoidal design allows it to be used in mul¬ 
tiple system arrays for broader coverage. I he system is 
bt-ampable and features I/4-inch locking Neutrik™ connectors. 
The KP-3002-C, like all Klipsch professional loudspeakers, is 
covered by a limited, transferable five-year warranty. 


Klipsch Professional • 149 N. Industrial Park Road * Hope, AR 71 SO I 
(6/6) 695-5948 Fax: (616) 695-7623 


New Barrel Ray from American DJ Supply 


The new Barrel Ray from American D,l Supply tie livers a double 
dose of versatility and excitement to light shows at a price that fits 
the budget of the small club and mobile DJ. At the flick of a switch, 
the Barrel Ray transforms from a color-changing barrel effect to a 
split beam effect. For maximum variety and visual interest, the 
Barrel Ray's sound-activated circuitry spins the unit to beat of the 
music, moving up. down and across. The Barrel Ray is made in 
the USA and carries a limited one-year warranty. $399 list. 


American DJ Supply • 4295 Charter St * Los Angeles. C l 90058 
(800) 322 -6337 Fax: (213) 582-2610 
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New Digital AV Amplifier from Nikkodo 

The DA-J7 from Nikkodo is 100 v\;in digital AV 
amplifier offering digital echo and ke\ control, 
mil mixing and video outputs lot karaoke and 
other multi-media applications. The system 
comes with wireless remote control. 

Nikkodo U.S.A. Inc. • 4600 N. Stinui Anno . tirHiir 
El Monte, CA 91731 * (XiS) 350-3131 


New Martin Bohoscan Pro 218 

The popular Martin Roboscan Pro 218 has just been 
enhanced with new features and upgrades. It is now 
possible to control the Pro 218 directly from any DMX 
512 board. The Pro 218 also benefits from quieter 
motors for near silent operation, improved dimmer 
speed, faster mirror movements at high speed and 
smoother mirror movements at low speed. 1'hc en¬ 
hanced fixture comes with a two-year warranty and 
can be controlled by the same controllers used with 
the older Pro 218 models. 

Tracoman, Inc. • 3015 Greene St. • Hollywood, CA 33020 
f 305) 927-3005, Ext, 111 Fax: (305} 929-6405 
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Our combo racks are designed 
fo accomodate mixers, dual cd 
controllers, power strips, wire¬ 
less microphones and all rack 
mount gear. 10 spaces angled 
on the top and 4.6, or 8 spaces 
on the bottom* Removable top 
cover, front/rear friction doors, 
gray carpet, chrome hardware 
and recessed handles 
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Amo Hacks 

All amp racks are available In 
4,6,8,10 or 12 space sizes 10 
and 12 space amp racks come 
wifh casters. Combo racks may 
be slacked with amp racks tor 
an organized *vertteaT presentation 
eflminating the need for a table. 
Universal port holes on the sides, 
top and bottom allow for simple 
connections among cases Front 
and rear Motion doors hide all wires. 



All cables are fed through 
carpet to match our other 
sizes. 


Our portable two piece 
sound stage tnbio system 
is the boat way of obtaining 
a professional appearance. 
The stage cover fits onto 
ihe folding base supporting 
combo and or amp racks 
center, left and fight portholeo Gray 
cases and available In 24' or 32" 


Typical Vertical 
Presentation 


Typical Slde-by-SIde 
Presentation 



1 


1 



** 



I 
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Showcase Presentations universal case design eliminates the 
need for a custom case. Our matching combo and amp racks 
fit neatly side-by-side or on top of each other. Wires are fed 
through portholes allowing covers to remain in place hiding 
ugly connections. The modular design lets you break your 
system down into as many components as necessary to minimize 
size and weight. As new equipment is purchased, cases may be 
added without radically changing your system. 

JO i-i 0. 


Either a 10 x 6 or 8 space 
combo rack and a 10 or 12 
space amp rack keeps your 
system compact & simple 


There is plenty of room for equipment here. 
Start with a 24“ Soundstage Table, add a 
4 and/or 6 space amp rack with a 10x6 or 
0 space combo rack, another 4,6, or 0 space 
rack underneath, and you have the ultimate 
mobile Showcase Presentation for the 
largest of systems. 


Free Brochure/Price Ust 
1-800-336-1185 



Rear friction doors remain In place hiding 
wires easily connected through universal 
portholes for a perfect appearance everytime. 


Distributed Exclusively by Electronic Bargains 970 Montello St. (Rt. 28) Brockton , MA 02401 (dealer inquires welcome) 
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New COM S eries Heads ets from Audio-Te chnica 

I'htr new COM Series headsets from Audio-Technica com¬ 
bine excellent sound quality and lightweight comfort with 
hands-free convenience. Ideally-suited for broadcast and DJ 
applications, the COM Series is available in a mono ver¬ 
sion, ATH-COM 1 and dual-earphone stereo version, 
ATI I-COM2. Each comes with 4.9-foot cable with gold- 
plated 3.5-mni. mini-plugs and gold-plated 1 /4-inch plug 
adapters. 

Audio-Technica *1221 Commerce Drive * Stow, Ohio 44224 
(616) 695-5948 Fax: (616) 695-7623 



Molded Water-proof Equipment Cases from MBT 


With a special licensing agreement between England’s HARDCASE 
COMPANY and America’s MBT INTERNATIONAL, a new line 
of affordable, waterproof, and highly durable PA. lighting and hard¬ 
ware protection products is now being “made in the USA.” The 
cases are made of high-impact polyethylene and are roto-molded 
to eliminate seams that can break under typical road handling. 

MBT International * P.O. Box 30819 * Charleston. SC 29417 
(803) 763-9083 Fax: (803) 763-9096 






High Performa n ce Molded Spea k ers tr om D.A.S. 

The M.I. series from D.A.S. is a complete line of high-pres- 
sure injection molded speaker enclosures made of 
polypropylene. Their high density design suppresses unwanted 
vibrations that can add coloration and masking of program 
harmonics. The M.I. 12 and M.I. 8 (shown left and right, re¬ 
spectively) are full-range speaker systems that feature 12-inch 
and 8-inch woofers and CD horn with a two-inch pure tita¬ 
nium diaphragm compression driver along with I-inch throat. 
Both speakers arc ideal for fill and monitor applications. The 
M.I. 8 handles 150 watts RMS and has a list price of $339. 
The M.I. 12 handles 300 watts RMs and costs $700. 


Tracoman. Inc, * 3015 Greene Si. 
(305)927-3005. Ext. Ill Fax: 


Hollywood, CA 33020 
929-6405 V 
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240 CDs to Go! 


Colorado Sound N Light specializes in 
lightening the load and making things 
mobile. Their latest success story is the CL) 
240 Case, The soft-sided case measures 
just 6-1 /4” high by 16-1/2" wide and 1 1 - 
1/2" deep but holds 240 CDs. The system 
includes 240 Case Logic Pro Sleeves, each 
with a pocket for the liner notes and spline 
labels. Eight separate bins and eight divider 
cards with labels allow for easy catalog¬ 
ing of CDs. MSRP $99. 

Colorado Sound W Light • 7301 North 
Broadway, Denver, CO 80221 
(303) 429-0418 



'Call for our 
new 20 
page catalog 


SOMETHING TO TALK ABOUT 


Sherman Specialty will make the upcoming holidays" SOMETHING TO TALK ABOUT. 
Our complete line of party goods, novelties, Magic in the Night ® glow products 
and our exclusive party kits (pictured) will make any party the event of the season. 

Customer Service Hours: 9 AM - 5 :30 PM EST 

(800) 645-651 3, Ext. 3025 or 3033 • FAX (516) 546-7496 



No other magazine gives you top- 


grade reporting on the latest in audio, 
lighting and karaoke products for 
mobile DJs like Mobile Beat. No 
magazine offers you hands-on product 
review's on all the hottest mixers, 
speakers. CD players, amplifiers, 
karaoke and lighting equipment like 
Mobile Beal. Why settle for editorial 

m 

filler and other useless by-products 
when you can hat e the whole steak. 
Bite into something tastv and filling 
for a change. Bile into Mobile Beal. 

SUBSCRIBE TODAY! 

(716)385-9920 






1 
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1597 Rt. 22 West, Union, NJ 07083 

Large selection of professional DJ equipment. 

Mixers ★ Turntables ★ Cassette Decks ★ CD Players 
PA Systems ★ Lighting ★ Special Effects ★ And more 

Check our low prices before buying any 

musical equipment! 


O 


w. 


CD Cases: 

For 84 CD’s $ 54.18 
For 112 CD’s $ 65.52 
For 168 CD’s $ 85.68 


Album Cases: 

For 1 00 1 2" $65.52 
For 200 12" $ 81.90 


Single 

turntable 

case 

$ 66.78 


Cymi Pin Spot $23.00 
Century Speaker Stand $49.95 
Shure SM-58 Microphone $105.00 


Rondo Music Slip Mats $3.99/Pair 
Gemini Gooseneck Lamp $ 16,00 
Cymi 6-Light Helicoptor $ 149.00 


To order call I-800-84S-I947 In New Jersey Call 908-687-2250 

Call for a free catalog! 

Shipping & handling: 5% of order total, minimum of $5,00, Offer subject to sales tax in IVY & NJ, 
Offer limited to continental US. Prices subject to change after 11/30/95, 
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Versatile Wireless Microphone System from Shure 

The LX Wireless microphone system from Shure covers a wide range 
of professional uses. The system features the LX4 MARCAD diver¬ 
sity receiver with dual and single rack-mounting hardware, LX1 
bodv-pack transmitter and a choice of lavaiier or head-worn micro¬ 
phones. The hand-held I X2 transmitter is also offered with the SM58 
and SM87 capsules, or Beta 58 and Beta 87 premium vocal elements. 
Suggested retail prices for LX Wireless diversity microphone systems 
begin at less than $700, 

Shure Brothers Incorporated • 222 Hart rex Avenue * Evanston, IL f)0202 
l-800-25-SHURE 


This Just In ■ Pioneer Intros Radical New Mixer 

Like Dodge, Pioneer New Media Technologies "questioned everything” 
in designing their new DJM-500 DJ mix station. While details on the 
new unit were still sketchy at press time, inside sources tell us the 
DJM-500 is roughly the size of the CDJ-500 CD Player, leaving us to 
assume it is a tabletop unit. Features include inputs for two mics, three 
lines and/or three phonos, u ith three bands of EQ on each channel, a 
variety of state-of-the-art digital effects, XLR balanced outputs and 
auto, on-board, BPM counter. In addition, when used with the CDJ- 
500 CD Player, moving the mixer faders up from the bottom-most 
position will fire the CD. It sounds like a very interesting package and 
one we can't wait to bring you the scoop on. Look for it next time in 
Mobile Beat 1 . 


VUe RCA) -l 000 from Pinnacle Micro enables PC OT 
Mac users to record up to 7 4 minutes of audio on a 
CD. Available in both Internal and c\tcrna\ models, 
the RCD- \ 000 is three items in one: a recordable 
CD system, double-speed CD player and backup 1 
storage device. When used with the supplied soft¬ 
ware and a multi-media capable PC or Mac with 
050 MB or better of free disc space, users can cre¬ 
ate their own compilation audio CDs tor playback 
on any standard CD player. MSRP Si ,995 

Pinnacle Micro * 19 Technology • Irvine. CA 92718 
(714) 727-3300 Fax: (714) 789-3150 
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DJs around the world enthusi¬ 
astically embraced the creative 
possibilities provided by Den on's 
DN-2(HK)l ; Double CD Player. In 
fact, you made it the industry 
standard. Now, Denon has redefined the standard 
with the DN-2000F Mkll. 


1 he new “Midi” offers you all the great features 
of the original, like Cue-to-Music, Instant Start, Pitch 
Bend, and great Denon sound quality. But we’ve 
added terrific new features to help you work more 
efficiently and creatively, like wide-angle, Supertwist 
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LCD displays that also show you 
pitch changes with 0.1 "<» accuracy. 
In addition, we’ve added dual pitch 
ranges of ±8% rim/ super-fine 
to give you tight, precise control. 

To minimize set-up time, the Mkll lets you store 
programmable feature pre-sets in permanent memory. 
And we didn't forget the little things, like a power 
switch guard and a longer remote cable. 

II you want to set the standard, you should use 
the standard. 

Denon s new standard.The DN-20A0F Mkll, 
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DENON DN-2000F-MKII 


A hands-on review by Henry Collins 


DENON 

* ■ 2000T Uk 


DENON 

ON'iCQOF V'K 







t looks like Denon has an¬ 
other crowd-winning CD 
player on its hands with the 
release ot its newly-improved 
version of the DN-2000F. The 
new DN-2000F-MKII has been 
completely debugged, under¬ 
gone minor cosmetic surgery 
and received a brain trans¬ 
plant. The result is a profes¬ 
sional CD player that is certain 
to find a home in nightclubs 
and mobile DJ workstations 0oBS ' n^DO, po * er swl,cl1 


Going one better 

When the DN-2000F made its debut back 
in 1992 it soon became one of the most 
sought after professional CD players on 
the market. Its success was largely due to 
input Denon received from DJs surveyed 
around the world. Now with over two 
years of comments, suggestions and ideas 
from DJs and other end-users, the new 
DN-2000F-MKH is certain to become the 
answer to a DJ’s wish list. In addition to 
some refinements in the circuit board and 
chip design, the DN-2000F-MKII also fea¬ 
tures a few cosmetic changes including a 
Power Switch Guard and slimmer profile 
CD trays. 

Nonvolatile memory 

The MKlI's nonvolatile memory enables 
users to program and store their favorite 
operating mode settings for automatic 
start-up at power up. Users can configure 
up to eight operating settings, including 
pitch control range, time display mode and 
more. Stored settings remain in memory 
even alter the player has been left un¬ 
plugged for several days. Programming 
the MKH’s operating functions was head¬ 
ache-free thanks to a well-documented 
user's manual and quick reference guide. 


from coast to coast. 



One problem experienced by ! )N-2000F 
users was the accidental interruption of 
disc play by inadvertently pressing the 
power switch. To eliminate this problem, 
the MKII features a power switch guard 
which recesses the main on/off push-but¬ 
ton to prevent accidental shutdown. 
Powering down the MKII now requires a 
very deliberate and well-aimed forefinger. 


Easier beat mixing 

The DN-2000F-MK11 has taken CD beat 
matching one more step closer to vinyl 
thanks to its new pitch display. Previ¬ 
ously, beat matching was performed 
largely by ear using the Pitch Bend con¬ 
trols to perform fine pitch adjustments. 
The new MKII simplifies beat matching 
by providing a digital readout of pitch 
variations by percent. This is especially 
helpful when mixing two CDs where you 
already know the percentage of pitch 
adjustment required. I found this feature 
very useful visual reference for easy rep¬ 
lication of mix routines. 

Better visibility 

You can put away your flashlight thanks 
to the MKII’s new back light "super 
twist" LCD display. I had no trouble 
reading the illuminated readout at any 
angle, even in total darkness. The 
display’s sol! illumination is gentle on 
the eyes and yet it can be easily read from 
a distance. 

Bells and whistles 

One feature of particular interest on the 
DN-2000F-MKII is the selectable vari¬ 
able pitch range ol ±4% and +8%. You 
can preset your desired pitch range for 
automatic selection at power up. A cen¬ 
ter detent on the pitch control allows easy 
location of the 0% slider position. 

Another useful feature offered on the 
MKII is it’s adjustable EOM (end of mu¬ 
sic) warning indicator. You can adjust the 
warning time from 5-35 seconds. 

For the absent minded, the DN- 
2000F-MKlI’s auto close feature 
automatically returns the ( ) tray when 
it is left open for more than a minute. 
This feature can be enabled or disabled 
using the programmable mode settings. 

A longer remote cable (10 feet) and 
rubber feet on the remote control unit 
for tabletop use are two more features 
that are certain to win the hearts of mo¬ 
bile DJs. 

In closing, the DN-2000F-MKII is a 
real indication of Denons commitment 
to this market and its ability to deliver a 
product that is responsive to the needs 
of serious DJs. It is certainly a product 
worthy of serious consideration by those 

in the market for a top-shelf, dual-trans- 

| 

port professional CD player. 


26 Mobile Beat October/November 1995 















DJ Network is owned and operated by Mobile and Night 
Club Oise Jockeys. DJ Network provides Professional 
Audio, Lighting, Karaoke and Video Equipment and 
Software to Disc Jockeys like you worldwide. 


$LC>e€,COC H AND 4 11 MM 11 4 M4 4 r 


Because wc are Disc Jockeys, we understand your needs...your questions...your budget. Wt* have 
the answers you need. We know you need to save money. Wc know you need accurate advice and 
qualified help. We are here to help you. 


MIHHHIHMRN m 


Call now for special pricing on products from AB International, American DJ, Anvil, Atlas, Bag End, Cerwin-Vega* Crown, DAS. IX non, PK 
Karaoke, Eclcr, Eclipse Laser, Electro-Voice, ETA, Furman, Gemini, Hosa, KLS, Llghtcraft, Llneartcch, Llttlite, Martin, Meteor, MTX, Nady, 
NSI, Odyssey Cases, Panasonic, Pioneer, QSC, Ramsa, Rane, Souudtcch, Stanton, Swltcbcrafl, Technics. Telex, Til-Lite, Ultimate Support 
and much morel If we didn't list your favorite brand, it is only because we have limited space here. Call us for info* motion on any product 
you need, even the hardJo-flnd stuff! 

Uin NCW, AND DECEIVE FEEE I EE ICE I! 

For our grand opening, all packages of 75 lbs or less (excluding Software Only orders) will receive free UPS ground freight anywhere In the 
Continental USA! Orders outside the Continental US, will receive a freight credit. 

TEETH IN EDITING 

The price we quote you is to your door. NO HIDDEN FREIGHT/HANDLING CHARGES!!!!! 

NO SURCHARGE FOR VISA/MASTERCARD OR DISCOVER CARD TRANSACTIONS!!! 

AEEIC/EAEACKE SC I I WADI SE EVICT 

Now you can order all the Compact Discs, Karaoke CD+Gs and Laser Discs (Including movie tules) you need, direct from DJ Network. 
Here’s how it works: Place your order before 2:00pm Pacific Time on Tuesday. Receive your order anywhere In the USA by 5:00pm on 
Friday! Guaranteed (ask for guarantee details). 

You will save money on every CD, CD+G and Laserdisc you order. CD prices start as low as 85.50. A $16,98 List Price CD Ls $12.99 or 
less. Minimu m order amount is $50.00 for Software only orders. $5.00 covers h eight and handling lor any size software order) 

ECEIEMENT FINANCING CCTICNS AVAILAELE 

You can finance your equipment purchases in several different ways. You can use a major credit card! You can apply for a DJ Network 
Revolving Charge Account! You can lease equipment for your Restaurant, Night Club or Mobile DJ Business! In other words, if you have 
good credit, make money (and can prove It), and can fill-out a credit application In Ink (no crayons please), you may be able to gel your 
equipment now, and pay later! 


T®MC! 


(8CC) 4DJ-NTWK 

(800)435-6895 
FAX orders (805) 611-4433 

Intelnatif mil lininiiiev rail (Mj^I 611-956 J 





2030 19th Street 
Bakersfield, CA 93301 









By Jay Maxwe 


T he first time a DJ heard the crowd 
shout, “Hey! Play something we 
can dance to!they were referring 
to a new type of music called Rock 
n' Roll. We don’t know who the DJ was, 
but we do know that much of the music 
he played during early sock hops is still 
the music we play today. 

Sock hops got their name because the 
dancers had to take off their shoes so they 
wouldn’t mark up high school gym floors. 
Even though hands were still very popu¬ 
lar, many sock hops hired local radio 
personalities to spin records for their 
dances. Dick Clark even made extra cash 
as a mobile jock. 

In iact, in looking back to the roots of 
rock V roll, we also sec the beginning of 
the mobile DJ. What’s still surprising is 
that rock ’n' roll not only survived its in¬ 
fancy, hut matured beyond anyone’s 
imagination. But before you read on, 
check out the list of top 40 sock hop songs. 
Although these fun songs seem innocent 
enough to us in 1995, forty years ago, 
many of these songs and artists were cre¬ 
ating quite a stir. 

It all began with Bill Haley and His 
Comets. In 1953, they sent “Crazy Man, 
Crazy” to number 15 on the Billboard 
charts. But, the dividing line that separated 
all the music that came before and all that 
would come after was a song written by a 
63-year-old guy named Max Freedman. 
Sung by Bill Haley, “(We’re Gonna) Rock 
Around The Clock finally went to num¬ 
ber l on July 9. 1955 and stayed number 
one for 8 weeks. We say “finally went to 
number one” because when the song was 
irst released it was a huge Hop. It wasn't 
until it was featured in the opening cred¬ 
its of the movie “The Blackboard Jungle” 
that it became the first rock single to top 
the chart. It also went to number four on 
the R&B chart. 


Then the controversy began; riots broke 
out during the showing of "The Blackboard 
Jungle." Special police were required to 
control 5,000 teenagers who had as¬ 
sembled for a Bill Haley concert in 
Washington D.C. In fact, police were hav¬ 
ing to crack down on rock n’ roll parties 
in cities all over the United Slates. Alan 
Freed, a New York DJ who first coined the 
phrase "Rock *n’ Roll,” hosted live con¬ 
certs that created a mob scene wherever 
they were held. He was even indicted for 
creating a riot in Boston. The Everly’s 
“Wake Up Little Susie” was banned in 
Boston. A radio station in St. Louis broke 
(as in smashed) rock records one by one 
on the air in 1958. Networks like NBC 
were banning it. 

Mitch Miller, the head of CBS records 
at the time, urged parents to tell their kids 
they liked their music. He figured reverse 
psychology would work and the kids 
would stop listening to it. i 7 ai chance! 
There was even a drive by parents to get 
their teens to listen to calypso music in¬ 
stead of rock. This too failed. Religious 
leaders and psychiatrists called for a stop 
to rock, claiming it was everything from a 
communicable disease to a cannibalistic 
and tribalistic form of music. World lead¬ 
ers predicted an early demise to the new 
form of music. Leaders for the next forty 
years continued to predict an early down¬ 
fall for rock music as it continued to 
reinvent itself in the form of disco, rap, 
techno, or rave. 

Needless to say, rock is still very much 
alive. If you want to get a parly started, 
just go back to where it all began and play 
any of the songs on this list and watch what 
happens. And while there is some debate 
whether or not Elvis is still around, his 
music is very much a part of the American 
culture and a staple of rock n’ roll. He’s 
not called “The King” for nothing. During 
the I950’s he had 38 songs on Billboard 
magazine's top 100 with 12 of them going 
to No. 1 for a total of 61 weeks. This, on 


top of the fact that he did a two-year hitch 
in the U.S. Army. And don’t forget Jerry 
Lee Lewis, Little Richard, Sam Cooke, 
and the Platters at any party you play. 
Bring along the soundtracks to “Ameri¬ 
can Graffiti” and “Stand By Me." Try the 

* 

Jive Bunny song "Swing the Mood" to 
break into a set of hop songs. 

So, throw down some sawdust and take 
off your shoes and have a great dance. And 
while the experts keep predicting rock's 
demise, we DJs just keep playing what 
the audience can dance to. Long live rock! 



QUIZ SHOW 


What’s a great 50’s party without a 
little good old Rock & Roll trivia? 

1. Whose love Me Or Leave Me LP wouldn’t 
leave No.1 for 21 straight weeks in 1955? 

2. Who in Jack Scott’s My True Love sent 
him “an angel from heaven above”? 

3. What dance did the Diamonds have ev¬ 
eryone doing after a ’58 American 
Bandstand gig? 

4. What Coasters’ classic opens “Take out 
the papers and the trash, or you don’t get 
no spending cash”? 

5. Who has to have ‘about a half a million 
signed autographs’in a Chuck Berry num¬ 
ber? 

6. What one-time husband of Elizabeth Tay¬ 
lor scored with Oh, My Papa in ’59? 

7. Who sent us with You Send Me? 

8. What Bronx-bred group describes what 
it’s like to be a teenager in love? 

9. What hubby-to-be did Eydie Gorme meet 
on Steve Allen's Tonight Show? 

10. What Sam Cooke hit laments: ’’She was 
too young to fall in love, and I was too 
young to know"? 

11. Who did Chuck Berry see in a Coupe de 
Ville as he was "motivatin’ ever the hill’? 

12. What legendary tenor took the title role in 
The Great Camsol 

13. What, according to Chuck Berry, has "a 
back beat you can’t lose it any old time 
you use if? 

14. What country outlaw once played with 
Buddy Holly? 

15. Where is it that "you can rock it, you can 
roll it, do the slop and even stroll it"? 

ANSWERS; 

1 Doris Day's 2 The Loro 3 The Stroll 4. Yakety Yak 5. Sweet Little 

Sixteen 6, Ecd e Fisher 7, Sam Cooke 8, Dion and me Belmonts & 

Sieve Lawrence 10 Oily Sixteen 11. Msytellene 12 Mario Lana 13 

Rack and Roll Music 14. Way Ion Jennings 15. At tt\t Hop 
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Maxwell's , 

Songs that’ll knock 
your shoes off! 

1 Artist 

SongTitle 

Year 

1 1. Bill Haley & His Comets 

Rock Around The C/ock 

59 

1 2. The Champs 

Tequ/7o 

58 

1 3. Ritchie Valens 

La Bambo 

59 

1 4. Jerry Lee Lewis 

Great Bolls Of Fire 

53 

1 5. Wilbert Harrison 

Konsos City 

59 i 

1 6. Elvis Presley 

Joi/house Rock 

57 

fl 7. Elvis Presley 

Hound Dog 

56 

1 8. Danny & The juniors 

At The Hop 

58 

1 9. Sam Cooke 

You Send Me 

57 

1 10. Platters 

Smoke Gets In Your Eyes 

59 

1 It. Bobby Day 

Rock/n Robin 

58 

1 12. Platters 

The Great Pretender 

56 

1 13. Bobby Darin 

Mack The Knife 

59 

I 14. Chuck Berry 

johnny B. Goode 

58 

1 15. Platters 

Only You (and you done) 

55 

1 16. Penguins 

Earth Angel 

55 

1 17, Chuck Berry 

Moybelline 

55 

1 18. Elvis Presley 

All Shook Up 

57 

1 19. Lloyd Price 

Stagger Lee 

59 

1 20. Diamonds 

The Stroll 

58 

1 21. Little Richard 

Good Golly Miss Molly 

58 

1 22. The Johnny Otis Show 

Willie and the Hand jive 

58 

1 23. Everly Brothers 

All 1 Have To do Is Dream 

58 

1 24. Buddy Holly 

That'll Be The Day 

51 

1 25. Little Richard 

Tutti Frutti 

56 

1 26. Elvis Presley 

Love Me Tender 

56 

1 27. Carl Perkins 

Blue Suede Shoes 

56 

1 28. Everly Brothers 

Wake Up Little Susie 

57 

1 29. Jerry Lee Lewis 

Whole Lot Of Sbokrn' Com On 57 I 

1 30. RichieValens 

Donna 

59 

1 31. Little Richard 

Long Tall Sally 

56 

I 32. Elvis Presley 

Don’t Be Cruel 

56 

1 33. Bobby Darin 

Sp/isb Splosh 

58 

1 34. Phil Phillips 

Sea Of Love 

59 

1 35. Little Richard 

Keep A Knockin 

57 

I 36. Johnny Mathis 

Chances Are 

57 

1 37. Fats Domino 

Ain’t That A Shame 

55 

1 38. Jerry Butler 

For Your Precious Love 

58 

I 39. Johnny Ace 

Pledging My Love 

55 

1 40. Little Richard 

Rip It Up 

56 


UNEQUALLED PORTABILITY! 


<D 


Meta-Lite System 8500 

"THE TOP PERFORMER IN PORTABLE LIGHTING " 







* UNDER 22 LBS 
*2 MIN SETUP TIME 
*8UILT-IN, 1024 STEP SHOW 
*,256 PATTERNS, (NOT 16) 
*AUDI0 SYNC'D 
*8 CHANNEL (NOT 4) 

*INCLUDES 'ENHANCED MODE' 
FOR STROBE-LIRE ACTION j 
*T0 ORDER, OR FOR MORE 
INFORMATION, CALL 

1 - 800 - 852-0037 

ASK ABOUT OUR DEMO VIDEO 


MOtlif DJ 
BURNS 



Cantek Metatron Corp. 

19 W. Water St. Canonsburg, PA 15317 


.M.C. A . 


PINTO NOVELTY CO. 

Wholesale Distributor Specializing in All 
Your Basic Party Good Give-Aways 

V 

Take Advantage of Our New 

Y.M.C.A. PARTY PACKAGE __ 

27 Hats for only $29.99 ■ 

• 3 Indian Headdresses • 4 Straw Cowboy Hats 

• 4 Police Hats • 4 Sailor Hats 

• 6 Construction Hats ■ 6 Firemen i lats 





'I 

j 
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CALL AND INQUIRE ABOUT OUR 
PERSONALIZED PARTY PACK SERV ICE! 

24 hour answering service available! 

Call for Price List 

718-252-2588. Fax 718-252-2891 
Open Mon. - Fri.. 9a.m. - 7p.m.. Sat. 10 a.m. - 2 p.m. 


— 

Hnl»rn 


It Pays to Call Pinto Novelty! 
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Compilations for any occasion 


T here's a core group of songs that is essential it' you want to 
keep the dance floor hoppin'. Some of these songs are so 
important that they are on more than one CD. Kor example, 
lor spinnin' a sizzlin' dance party, "Dance Zone Level 5“ 
may he all you need. Like its previous volumes, it's a com 
plete dance party on CD. It‘s a bit more pricey than "Dance 
Massive 95” which has most of the best tracks (and was men¬ 
tioned in my last column erroneously as Dance Massive ’94). 
Both are Two-CD sets that feature slammin' hits and new re¬ 
leases from many of today’s dance hit makers. Among the best 
are: / Need Your Lovin' - Baby D, Seal man ~ Seatman John, 
Boom Boom Boom - The Outhere Brothers, Your Loving Anns - 
Billy Ray Martin, Let It Rain - East 17. Sex On The Streets - 
Pi/zaman. J.J, Tribute - A.S.H.A., Work It Out - Shiva. The Bomb 
- The Bucketheads, Dreamer - Livin’ Joy, Hold My Body Tight 
- East 17. Respect - Judy Cheeks, Lifting Me Higher - Gems for 
Jem, Move Your Body - Lurogroove, High As A Kite - One Tribe 
With Roger, Love, Love, Love, Here! Come - Rollo Goes Mys¬ 
tic. Gudvibe - Tinman. Open Up Your Heart - M People, and 
more. It is an outstanding collection. 

If you just want the best of the tracks mentioned above on a 
single CD with 20 tracks, then get "Dance Buzz." Here's some 
of the lineup: Guaglione - Perez Prado, Surrender Your Love - 
Niglucrawlers, Your Loving Anns - Billie Ray Martin, Scat man 
- Seatman John, Dreamer - Livin' Jov. Babv Baby - Corona, 

■¥> me ■ 

Open Your Heart - M People, Max Don 7 Have Sex With Your Ex 
- Erotic. Move Your Body - Eurogroove. Sex On The Streets - 
Pizzaman. Like the double sets, this will get played. 

Packin’ The Club 

If you want to go full force into the club sound with mostly 12- 
inch cuts (long versions) "House Of Handbag” is right on the 
money. Completely trackablc and containing hot dance tracks 
both new and recurrent, this two-CD set (26 tracks) leaves me 
to conclude that the handbags in this batch of house are packed 
with party favors tor at least a clubbing survival kit). Sample 
this: Not Over Yet (Tooley Street Mix ) - Grace, Voices Inside My 
Head (S Tribe Mix) - Police, The Bomb (Full Length) - The 


Bucketheads, El Trago - 2 In A Room, Lifting Me Higher (Tall 
Paul Mix) - Gems For Jem, Can Ur Live (Club Mix) - Jestofunk 
with CeCc Rogers, Going A round (Dancing Divas Club Mix) - 
D’Bora, Didn't f Know (Divas To The Dancefloor...Please) 
(Junior’s Factory Mix) - E.G. Fullalove, Push The Feeling On 
(MK Mix '95) - Nightcrawlers, Passion (A Tin Tin Out Mix) - 
Jon Of The Pleased Wimmin, Tall tfi Handsome - Outrage, 
Hands Up (Alex Parly Remix) - Clubzone... and it doesn't 
stop there. 


Cruisin’ The Hits 


Touted as 40 of the greatest radio anthems of all time "Drive 
Time Vol. 2" follows the success of Volume 1 (see last issue). 
This collection of lop 40 favorites from the U.K. proves that 
often there are no boundaries when it comes to good music. 
Among the most popular U.S. hits in this two-CD set are: Walk¬ 
ing In Memphis - Marc Cohen, Addicted To Love - Robert 
Palmer, Valerie - Steve Win wood. Brown Eyed Girl - Van 
Morrison, American Pie (Part 1) - Don McLean, The Heat Is 
On - Glenn Frey. Black Velvet - Allanah Myles, Walking On 
Sunshine - Katrina & The Waves, Living In America - James 
Brown. Right Beside You - Sophie B. Hawkins, Brass In Pocket 
- The Pretenders, Show Me Heaven - Maria Me Kec. Love Shack 


- B-52's, Waiting For A Star To Fall - Boy Meets Girl. Glory Of 
Love - Peter Cetera, Summer In The City - Lovin' Spoonful, 



In the U.K., one of the best selling 
compilation series is the “NOW’’ series. 
The most recent release in this line is 
“NOW #31” which features many of 
today’s top 40 hits as well as new 
releases that may yet climb the charts 
here in the U.S. 
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Come Undone - Duran Duran, Kyrie - Mr. 
Mister, Driver’s Seat - Sniff & The Tears. 
The Race - Yello, and more. 

Perhaps the lop selling series til pop 
summer tunes is the "Sun Jammin" series. 
The newest in this line is “Sun Jammin 
ffS" w hich continues the tradition of clas¬ 


sic summer flavored tunes that play all 
year round. So what if summer is over? 
Here's a serving of the more appetizing 
of the 18 tracks: I’ll Take Von There - Gen¬ 


eral Public, Time Of The Season - The 
Zombies, Shamhala - Three Dog Night. 
Lean On Me - Club Nouveau, Grazing In 
The Grass - Friends Of Distinction, Echo 
Reach - Martha & The Muffins, Ventura 
Highway - America. Thunder Island - Jay 
Ferguson, Sweat - Inner Circle, Cruel 
Summer - Bananarama, Fire - Pointer Sis¬ 
ters, Waiting For A Star To Fall - Boy 
Meets Girl, Dancing In The Moonlight - 
King Harvest. //Ton Wanna Be Happy - 
Jimmy Soul, and more. 

In the U.K.. one of the best selling com¬ 
pilation series is the "NOW” series. The 
most recent release in this line is “NOW 
#31” which features many of today's top 
40 hits as well as new releases that may 
yet climb the charts here in the U.S. This 


release spans the full range of music 
genres from rock to pop, to R&B and to 
dance. Here’s some of the notable tunes 
you'll recognize and some you should hear 
more of (2 CDs. 40 tracks): Don t Want 
Tv Forgive Me Now - Wet Wet Wet, Boom 
Boom Boom - The Oulheie Brothers, hi 
The Summertime Shaggy with Rayvon. 
Herd OmesTIteHotstvpper- Ini kamo/e. 
Roll To Me - Del Amitri, Right In The Night 

- Jam & Spoon with Ptavka, Kiss From A 
Rose - Seal, One Man In A/v Heart - Hu- 
man 1 xague, / m A Reliever I MF/Reeves 
& Mortimer, Shoot Me With Your Love - 
DtRcam, / Need Your Loving - Baby D, 
Keep Warm - Jinny, Whoomp t /'here It 1st 

- C lock. Your Loving Anns - Billy Ray 
Martin, Dreamer - Livin' Joy, Think Of 
Yon - Wltigfield, Stuck On U - PJ & 
Duncan, Only Me - Hyperlogic, and more. 

Funktastic 

Anytime a record label oilers a various 
artists compilation with mostly usable 
tracks it's worth note. And when it's 
achieved over a pencil of time with nu¬ 
merous volumes, it creates quite a stir. In 
the case of Thump Records, the stir has 
been building. In case you’ve missed some 


of these titles, let me fill you in. "Old 
School Yol.s I thru V' goes well beyoiul 
the early hip hop and rap styles that the 
term “old school" is often associated 
with. This series is hired v det ived from 
the school ot funk, where it is evident 
there w ere also classes in freestyle, RiVB, 
and disco. It features honorary graduates 
performing hits that have earned them 
definite dance degrees. 

Each CD in this series is sold sepa¬ 
rately and contains 14 tracks, many of 
which are continuing favorites of IXIs, 
Here’s a sampling of "Old School Vol. 
I:" Double Dutch Rus Carl Carlton, 
You're The One For Me - D Train, 
Funkin' For Jamaica - lorn Browne, 
Square Ri~ -Teena Marie, It Takes Two - 
Rob Base. Ymi Dropped The Bomb - Gap 
Band, and Song: Smerphies Dance 
Spyder D. "OLD SCHOOL Vol. 2" in 
eludes: Bounce , Rock, Skate, Roll - 
Vaughn Mason & Crew, Oh Sheila 
Ready For The World, Strawberry Let- 
ter 2J - Brothers Johnson, Burn Ruhhei 
- Gap Baud, Mary Jane - Rick James. 
Let It Whip - Dazz Band, / Feel Good - 
James Brown, Da.\ Brick. Tush h 
Salt-N-Pepa, Got To Be Real - Cheryl 



IF YOU N£|l 
YOU NEED A PRcl 

Subscribing to Promo Only series makes 
of music professionals that get the musi 
and then make the hits. Every major r 
gets Promo Only each 


IJK1IAX SliHHIi! 
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CUTS FROM NAT I' 
R&B/RAP CHARI 

•R&B 

•SLOW MMS 
•REGGAE 
•RAP 

• "CLEAN" RADIO EDIT! 




CLUB SKIUFS 


s z: 


cuiiMuv series 




the: best II" mixe: 

OF THE HOTTEST 
NEW CLUB SONG 

•HOUSE 
•TECH 


lERGROUND 

eleased 

DANCE MIXES 




THE NEW RELE, 
OF CHR HITS 
THE TOP 40 

•BALLA) 
.TERI 




SUBSCRIPTIONS AVAILABLE FOR QUALIFIED PROFESSIONAL DJ S ONLY! 

Romo Qmy CDs • 231 Live Oak Bivd. • Ossa_BBtrcY. FL32707 *Ta. (407) 33L3600 • Fax (407) 331-6400 
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Let us fix your music problems! 
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Hits U.S.A. 

The newest A/C, Top 40 & Country hits weekly on CD! 
Top Hits U.S.A. is the way to stay on top of the hits. 

Get the music as quick as the radio stations! Only f\ 
"Radio” & "Clean" versions are used. 


Receive a new CD every week & recurrent 
"cream-of-the-crop" CD every 2 months. 

* Service availa D/0 only to qualified professional DJ's end Radio DJ‘s 
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rpm 




WEEKLY Service (1 CD/wK + recurrent CD every 2 mos - 58 CD’s/yr.) $16.95 per week. 
MONTHLY Package 4- 5 CD's/mo + recurrent CD every 2 mos - 58 CD’s/yr.) $49.95 per mo 


RADIO 

PROGRAMMING AND 
MANAGEMENT INC 


FOR SAMPLE & INFO: 800-521-2537 

Fax:810-681-3936 E-Mail: RPMORLK@aol.com 
4198 Orchard Lake Road, Orchard Lake, Ml 48323 


Lynn, and Love Rollercoaster - Ohio 
Players. “Old School Vol.3” includes: 

■m 

Let's Groove - Earth Wind & i'ire. Bad 
Mama Jama - Carl Carlton, / Like What 
You're Doing To Me - Young & Company, 
Give Up The Funk (Tear The Roof Off 
Sucker) - Parliament, Do It - Barkays, 
Shake Your Pants - Cameo, Rock ft - 
Herbie Hancock, and Super Freak - Rick 
James. “OLD SCHOOL Vol. 4” has: All 
Night Thing - Invisible Man's Band, 
Brick House - Commodores, Make ft 

Funky - James Brown, Sex-O-Matic - The 

* 

Barkays, What Cfui Gonna Do With Mr 
Lovin' - Stephanie Mills, Play That 
Funky Music - Wild Cherry, and Behind 
The Gtvove - Teena Marie. "Old School 
Vol. 5 includes: I’ll Do Anything For You 
- Denroy Morgan, Murphy 's Law - 
Cherry, Let s Get Crackin ’ - Shock, Do 
You Love What You Feel - Rufus with 
Cliaka Khan. Bad Times - Capt. Rapp 
with Kimberly Ball, Love Come Down - 
Evelyn Champagne King. Don t Stop The 
Rock - Freestyle Express. Disco Nights - 
GQ, and more. 

For the softer side of soul, pop, and 
R&B, "Old School Love Songs Vol. I" 
includes: Always & Forever - Heatwave, 


You re Still A Young Man - Tower Of 
Power, Cowboys To Girls - The Intrud- 

w 

ers, / Wanna Know Your Name - The 
Intruders, Shake You Down - Gregory 
Abbott. Suavecito - Malo, Between The 
Sheets - Isley Brothers. “OLD SCHOOL 
LOVE SONGS Vol. 2” includes: Wish¬ 
ing On A Star - Rose Royce. Very Special 
- Debra Laws, Natural High - Bloodstone, 
Close You Eyes - Peaches & Herb, Spe¬ 
cial Duly - Ray Goodman & Brown, After 
The Love Has Gone - Earth Wind &. Fire, 
and Fire di Desire - Rick James with 
Teena Marie. 

Latin 

Mobiles know with the right music there's 
no ethnic party that cannot be done well. 
There's all-occasion compilations for 
Jewish parties and Italian gatherings. 
Now there's a new release of Latin mu¬ 
sic for all occasions entitled 
“Celebrando” which features music and 
songs for: Weddings. Mother's Day, 
Father's Day, Sweet 16, Happy Birthday 
(in Spanish), Love Songs, Anniversaries, 
Christmas Holidays, New Years, and a 
fanfare. Twenty tracks in all. 


Don’t Stop The Musk 

Making clean mixes on nonstop CDs like 
the very popular MTV Parly to GOs or 
Dance Mix USAs can be tricky but, when 
they re loaded wdth hits, the benefit for 
many outweighs the effort. Two new re¬ 
leases that look poised to rank up there 
in popularity w ith the aforementioned is 
“Club Mix '95 Vol. 2“ and “Phat Rap 
Flava "95," both are non stop or trackable 
CDs packed with many still-hot tracks. 
“Club Mix ’95 Vol. 2“ also features 
mostly 12-inch mixes (long versions) in¬ 
cluding: Total Eclipse Of The Heart - Niki 
French, Cotton Eye Joe - Redneck, Lick 
ft - Roii la. Fat hoy - Max-A-Mil l ion. Mi: 
Personality - Gillette. Reality - Yolanda. 

.igf p hF 

Get Ready For This - 2 Unlimited, and 

■mr * 

loot see Roll - 69 Boyz, among others (11 
tracks in all). 

“Phat Rap Flava 95" also features 
mostly 12-inch versions and includes: 

■m 

Tootsee Roll - 69 Boyz, Rodeo - 95 South. 
Award Tour - A T ribe Called Quest. Born 
To Roll - Masta Ace Inc., Passin'Me By - 
The Pharcyde, (7 Know l Got) Skillz - 
Shaquille O’Neal, and more (10 tracks in 
all). 
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Rock Lives! A New Source 


The sources for DJs that play a lot of 
today's rock have been limited to main Is 
buying artist's albums. Often for the pro¬ 
fessional DJ it is more cost-effective to 
buy various-artist CDs of today’s best 
breaking bits. By exposing the public to 
these artists you will be helping to sell 
their albums. 

A new scries just reaching the I ).f mar¬ 
ket for the first time comes from Modern 


Tracks. This company leads off its DJ 
Only series with “Alternative Choice - 
Aug. ’95." Dedicated to today’s hit rock 
and alternative, it looks as though this 
will be a welcomed, needed, and good 
series for DJs and will offer new CDs 
each month. Modern Tracks is also slated 
to release a top 40 series beginning in 
October. Phis series, like Hot Hits. RPM. 


TM Century and Promo Only, is licensed 
only for sale to the DJ trade. 

Here’s a taste of the tracks being fea¬ 


tured on the debut August 1995 release 
of “Alternative Choices:” Say ft Ain't So 
- Weezer, Hit N Run Holiday - My Lite 
With The Thrill Kill Cult, You Oughtta 


Know - Alanis Morisetie, Until You Call 



K-Tel Records, gutded by the expert direction of DJ Jon Galobich ot Minnesota, has 
released a compilation of hard-to-find country efinre favorites all on one compact disc. 
Not only are they rare, but ironically, are all familiar beginner dance student material used 
consistently by country DJs and dance instructors. (Dance examples listed for each 
selection.) Many, like "Just Hooked On Country," by the Atlanta Pops Orchestra, have 
never before been available on CD. 

All in all, 10 original versions that should be a welcome addition to any DJ library. Country 
Kickers is available through your local K-Tel retailer, or call K-Tel Music UNKat (800) 984- 
5465. 


1. Just Hooked on Country Part I (Dance: Hooked on Country) 

2. Get Into Reggae Cowboy (Dance: Reggae cowboy) 

3. Strokin' (Dance: Sleazy Slide) 

4. Midnight Girl In A Sunset Town (Dance: 2 Step) 

5. Boom! It Was Over (Dance: Barndance Mixer) 

6. Earthquake (Dance: The Earthquake) 

7. Elvira (Dance: Scool, or Freeze) 

8. Rocky Top (Dance: 10-Step) 

9. I’m Gonna Miss You (Dance: All Cha Chas) 

10. Cotton Eyed Joe (Dance: Cotton Eyed Joe) 


Atlanta Pops 
The Bellamy Brothers 
Clarence Carter 
Sweethearts Of The Rodeo 
Robert Ellis Orrall 
Ronnie Milsap 
The Oak Ridge Boys 
Osborne Brothers 
Michael Martin Murphey 
Isaac Payton Sweat 
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Call 1-800-248-4848 


vkeboxes, 
Mobile, Club, and Radio DJ s only by 
MCA Records, Inc. Special Products 


CALL to usr A 

JJS/liJO Or OOli LAfSjf n/L 

Call 1 -800-248-4848 
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Multi-layer plywood construction 

Heavy-duty steel hardware 

High-grade carpet finish 

Bevel-edged lids for tight seal, added 

strength and proper alignment 

Send $3.00 lor full-line color catalog. J21 Njnth Avenue 

Itfl ■ M mm BIB. Council Bluffs^ IA 1 SO 1 

irunaart phone 712/322-3900 

m FAX 712/322-3407 


On The Dark - Danzig, Real Solution #9 - White Zombie, And 
The Band Played On - Simple Minds, Kissing The Sun (KMFDM 
Remix) - Young Gods, Out Comes The Evil - Lords Of Acid, All 
Good Girls Go To Heaven - Die Warzau, My Sharona - Veruca 
Salt, I Got A Girl - Tripping Daisy, Cosmic Disc - Gwen Mars, 
Bright A.v Yellow - Innocence Mission, and others (16 tracks in 
all). 

Where’s The Ballroom? 

In talking to DJs across the country, it’s clear to me that 
ballroom music is growing in popularity. A 1994 series entitled 
“Simply Ballroom” has remained a big seller. All songs on the 
three volumes arc performed by the orchestras of Hugo 
Montenegro. Hal Mooney. A1 Caiola, Richard Hayman, George 
Siravo, and others. The style is traditional ballroom and all songs 
list the appropriate dances. 

Since coming across that series, I've learned a bit more about 
ballroom music. Contemporary ballroom music is frequently 
comprised of popular hits from all genres of music and mostly 
redone as instrumentals by orchestras. Where traditional ball¬ 
room music will draw from older, perhaps slower songs, 
contemporary ballroom can draw from more recent hits. It's not 
uncommon to find songs by the likes of Stevie Wonder, The 
Beatles and even the BceGecs redone as instrumentals for ball¬ 
room. The word among ballroom experts is that much of the 
best contemporary ballroom music comes from Europe and I'm 
happy to tell you that I've come across a series of CDs that may 
well please ballroom aficionados. The series is titled “Today’s 
Ballroom” and consists of six volumes (sold separately), and 


put out on the Steps Label from Europe (in strict dance 
rhythms) and performed by the Ray Hamilton Ballroom Or¬ 
chestra. Each volume contains 15 tracks listed with appropriate 
dances and the tracks are comprised of many recognizable 
hits done to very good orchestration. 

The rich instrumentation combined with popular tunes also 
makes this series excellent lor cocktail hours, entrance music 
and background music. A very good collection. 

A quick comment about the recent release of the “Motown 
Year By Year” series. Though it’s always an excellent idea for 
a DJ to own < D compilations like the Billboard Hits forgiven 
years, this series unfortunately includes in each year’s release 
several B sides and unreleased titles, a disappointment con¬ 
sidering that Motown is certainly capable of releasing a full 
year’s worth of good tracks on one CD for any given year. 

Sax Appeal 

Another series that I’ve received very positive feedback on 
is “Sensuous Sax.” This inexpensive scries offers six volumes 
of instrumental cover versions of many contemporary pop hits. 
The mood is mellow and, though the sound is more pop than 
jazz, the effect is smooth, easy listening that's well suited for 
cocktail hour, background music or entrance music. 

Fred Sebastian is the buyer for A. V.C. Sebastian - Music 
Distributors, which specializes in various-artist compilations 
for DJs. Fora free monthly catalog or main catalog featuring 
approximately 2,000 CDs with complete track listings call 
(201) 731 5290 or see ad in Showcase section for mail re¬ 
quest. 
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MAYBE WE SHOULD HAVE CALLED 1 ! THE 
WORLD’S FIRST DIGITAL TURNTABLE. AM t R 
ALL, THE REVOLUTIONARY PIONEER CDJ-500G 


DJ CD PLAYER IS THE FIRST CD PLAYER WITH THE LOOK AND FEEL OF A TURNTABLE 
AND IT'S DESIGNED WITH FEATURES TO MAKE EVEN A VINYL FANATIC FEEL FULI ILLED 
LIKE THE OVERSIZE JOG SHUTTLE, YOU CAN BEND THE PITCH WITH THE FLICK OF 
YOUR WRIST, SET A CUE POINT WITH THE PRECISION OF A SURGEON. 

OR THE EXCLUSIVE MASTER TEMPO CONTROL THAI CAN CHANGE THE Bi ATS 
PER MINUTE A FULL ±10%— WITHOUT CHANGING THE PITCH AND THERE’S MORE 
AUTOMATIC CUEING. SEAMLESS LOOPS. BUILT-IN CD+G. LARGE. BACK LIT 
BUTTONS AND LED DISPLAYS. EVEN THE ABILITY TO CONNECT TWO PLAVERS FOR 
AUTOMATIC INSTANT RELAY PLAY. ALL IN A BOX THAT FITS IN A CONSOLE BAY. 

THE PIONEER CDJ-SOOG DJ CD PLAYER. MUSICS SOUND RETAILER NAMED IT "MOST INNOVAT1VI DJ PRODUCT" MOBILE BI AT 
CALLED IT "ON EOF THE TOP PRODUCTS OF THE ’©Os' AND, FOR ABOUT THE PRICE OF A GOOD TURNTABLE. YOUCAN CALI IT YOURS 
FOR MORE INFORMATION ABOUT THE EXTRAORDINARY CDJ-SOOG, OTHER COMPONENTS IN PIONEER’S 
NEW PROFESSIONAL PERFORMANCE SERIES. OR FOR THE DEALER NEAREST YOU. CALL 800-421-1624, 


M PIONEER 

The Art o f Entertainment 


p 1595 PIONEER NEW MEDlA TECHNOLOGIES. INC., 22*3 E 220 TH STREET, KQNQ |£ACH, CA BOB lO 

M. A VC>JC.'Ml •***’» *r. 
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W hat's the hig difference between 

a mega-mixx and medley?. 
Typically, a mega-mixx is a 
collection of songs by the same artist, 
seamlessly sewn together, such as a Donna 
Summer Mega-Mixx. The remixer mixes 
into each song right around the actual 
"meat" of the song and then continues 
mixing in tracks from that artist until run¬ 
ning out of material. 

Megatmxxs are great anytime your 
crowd shows enthusiasm for a particular 
artist and you know they’ll appreciate 
more music from the same artist in a back- 
to-back mega-mixx formal. 

A “medley" is a particular theme of 
music with the songs mixed in a nonstop, 
back-to-back format. Some have 30 or 
more songs and the themes vary widely. 

A talented remixer carefully chooses a 

# 

theme, let 's say it 's early SOs bubblegum 
dance music, and then picks a playlist for 

the medley. Once the tunes for the med- 

* 

ley are decided upon, you need to put them 
in order from slowest BPM to fastest, or 
at least in a sequence where the songs will 
beat match each other to form a seamless 
product. The remixer will choose the most 
recognizable pari of the song to use so 
your crowd immediately reacts. Once the 
remixer has completed the medley he or 
she goes hack through the entire mix and 
adds additional beats and samples to build 
grow mg excitement, so as the medley goes 
m, the crowd becomes more excited, mo¬ 
mentum builds, and they can't wait to hear 
what's coming next. 

Ihe great thing about medleys is you 
can match the theme to die type of crowd 
you're playing for, the songs mix nonstop 
for however long the medley is. and the 
mixing is so light the crowd thinks you’re 

G W 4P» 

the one mixing 2X stings nonstop, beat for 
beat for 13 minutes or more. You never 
lose your floor! A word ol caution: Con¬ 


sumer-based medleys (like the ones found 
in K-Mart) don't contain the elements re¬ 
quired to build excitement during the mix 
and keep a floor moving. Since those med¬ 
leys are made for purchase by the average 
music buyer, there is no need for the label 
to gear them for crowd-play, so you're 
si tick with a great listening quality med¬ 
ley. but one that will not stand up to the 
criticism and energy of a demanding 
crowd. 

Here's the hottest floor-packing, crowd- 
screaming medleys and mega-mixxs no DJ 
should leave home without, including is¬ 
sue numbers and playing time. If you 
already have these, then you're one step 
ahead of the other D.ls in your town. The 
Sounds of ihe 70's Medley (Ultimix #50 - 
15:40), / Love Rock <£ Roll Rock Medley 
(Ultimix #50 - N:49), Let s Rock Medley 
(Ultimix #52 - 10:46), The 1980's Retro 
Medlw (Ultimix #54 - 13:37). C & C 

w 

Music Factory Mega-Mixx tX-Mix #26 - 
6:13). Miami Heatwave-Freestyle Medley 
iX-Mix Club Classic #04 ■ 13:46), The 
1988 Flashback Medley Parr I (Ultimix 
#27 - 14:521. Part 2 (Ultimix #2S - 16:47). 
The Rooty Medley l Funky Mix #20 - N;22 >. 
The 1990 FtvtkyMix Medley (FunkyMix 
#0S - 12:16 ). The Old School Mega-Mixx 
(Old School #01 - 15:20 & 15:21. two 
medleys). 

Many remix services, such as Krazy 

* WF 

Tunes, specialize in medleys. In fact their 
first two CDs each have live different 
medleys for any type of crowd. Almost 
forgot one of my favorites. The Go-Go's 
Wevii-Mixx The Edge #01 - 7:02). Most 

■ T fear 

of the issues listed are still available on 
either vinyl. CD or both. Each medley of 
mega-mixx listed has a 32-beat intro, 32- 
beat outtro and several breaks in the 
medley for easy entering or exiting, at- 

wf m G 

though they should be played in their 
entirety to experience the l ull potential of 


the mix. Just be sure you're ready to fol¬ 
low up when ihe mix is over. Keeping the 
floor going after a medley is not an easy 
task. 

HOT TRACKS CLASSIC #12 

Here it is halfway through the '90s and 
were still spinning 7()'s tracks. Hoi 
Tracks, one of the pioneers of the remix 
industry, constantly provides DJs with the 
all-time best of the best when it comes to 
70 s disco, and their “Hot Classics #12‘ 
is a great addition to the “Hot Classics' 
collection. The issue began w ith Rhone /, 
On The Boogie by The Jacksons, in which 
the remixer teamed up w ith Detroit musi¬ 
cian Keith Ferguson who wrote, 
sequenced and programmed the track. The 
track mixed with the original 1977 ver¬ 
sion and Ferguson's new tracks makes this 

G 

a great version to use over and over. 

Next on the issue is Mercedes Boy by 
Pebbles, w ith pieces from all the available 
mixes, this song which launched her ca¬ 
reer is ful l of vocal repeat edits and keeps 
the floor flowing, i Will Survive by Gloria 
Gay nor is probably the most recognized 
song of ihe ‘70s. now Finally a great mix 
able version complete with a workable 
intro and samples and beats from Le Freak 
Got To Be Real and Y MCA. to excite any 
floor. Boogie Fever by The Sylvers — 
nuff said... I can hear you singing (lies. 

# V w- 

in your head —- is remixed the wav it 

w * 

should be. smooth intro, easy breaks and 
no change in Ivrics for a heavenly crowd 
sing-a-long. 

Shake Your Groove Thing by Peacho 
& Herb is remixed using the original 12 
inch and reconstructing even 

live-drummer beat for a smooth easy beat 

* 

mixing experience. This technique is also 
used in Livin' If Lot Friday Night) by Bel 
& lames to reedit the live drummer beat> 
and sample them back in fora smooth n hi 
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floating version easy for mixing, entering 
and exiting. Other tracks on the issue in¬ 
clude Stomp - Brothers Johnson, Let Me 
Take You Dancing - Bryan Adams, Haven’t 
Stopped Dancing Yet - Gonzales, Forbid¬ 
den Love - Madlecn Kane, The Chase - 
Giorgio Moroder and finally Never Can 
Sav Goodbye - The Communards with a 

m mr 

great into from Jimmy Sommervillc that 
will instantly thri 11 your crowd, “Hot Clas¬ 
sics #12’* is pressed as a three-record 
(HC-12-V) or one-CD (HC-12-CD) set 
w ith full 32-beat intros, outtros, and breaks 
in each track for easy mixing. Unfortu¬ 
nately, the earlier issues l-l 1 arc now 
completely sold out and out of print and 
I'm sure issue 12 w ill follow the same fate. 

FUNKYMIX ISSUE #21 

If you spin any type of rap. hip-hop or ur¬ 
ban type music, “FunkyMix" is no stranger 
to you or your crowd. Issue #21 follows 
the famous trend the label has set for their 
unsurpassed flawless mixing. The issue 
contains One More Chance by Notorious 
B.I.G.. which is sped up from 92 BPM to 
100 BPM anil has a smooth overlayed 
rhythm track from Montel Jordan with 
extremely tight restructuring. Next, the hit 


‘tom Shaggy which is making its cross¬ 
over from reggae-dance markets into top 
40, urban, rap Boombastic (try turning on 
MTV and not seeing this video) has been 
completely restructured with an added 
Planet Rock beat (seriously!) at 105 BPM. 
The track was then reedited and additional 
edits and dubs were added. Shaggy per¬ 
sonally loved the remix. 

Don 7 Take It Personal by Monica is a 
smooth-as-silk cut that keeps its flow with 
an added hard snare loop, vicious kicks 
and several acapella drops to create an all- 
new version. My Love Is For Real is Paula 
Abdul s latest offering that is also getting 
overwhelming play on MTV. Froggy Style 
by Nullin' Nyee is a very different, yet 
easily programmable, rap track. Several 
samples were added to have your crowd 
doing it froggy style (I have no idea...). 
The hottest track off the issue has to be 
part 2 of The 1994 Flashback Medley. Part 
I can be found on “Ultimix Issue #56.” 
Pari 2 begins at 94 BPM and builds mo¬ 
mentum until it maxxes out at 112 BPM. 
As I mentioned earlier, this track u'as built 
to excile and set your crowd off into a wild 
dancing frenzy. Tracks in the medley in¬ 
clude This DJ and Regulate - Warren G, 


Baek & Forth - Aaliyah, Shoop - Sall-N- 
Pepa, Fantastic Voyage - Coolio, Secret 
-Madonna. Baby, Bal Brandy. Hen 
Comes the Hotstepper - Ini Kamo/e, 
Cantaioop - US 3, Do You Wanna Get 
Funky - C & C Music Factory, If - Janet 
Jackson and tons more! The Medley 
plays for 13:55 complete w ith a 32-beat 
intro, two breaks, a 32-beat outtro. Other 
tracks on the issue include Pull Up To 
The Bumper - Patra. / Wanna Love You 
Like That - Tony Thompson, Mind 
lilowin' - Smooth. Listen Me Tie Ini 
Kamozc and You Bring Me Joy Mary J. 
Hlidge. The issue is pressed as a three- 
record set (FM-2I-V), or one-CI) 
(FM-21-CD) and comes complete with 
the entire medley playlist for easy track 
identification Another Winner in a long 
list of “FunkyMix” issues. 

And as always, if you ha\e any ques¬ 
tions or just need help in general on 
anything you've read this month or in 
previous months, don’t hesitate to call 
The Remix Warehouse toll-free help line 
at 1-800-66HELP-9 (M-F, 9-7 ET). You 
can also fax us toll free at I NOO-7999- 

FAX or contact us via e-mail at: 

| 

info@remix.com .WA 

tr 
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RESURRECTION ISSUE #(12 

(RES-Q2-Y) J RECORD St I 
(RES^CD ) 1 COMPA CT DISC 

COME ON EILEEN - DEXYS MIDNIGHT RUNNERS 
BALI OF CONI USiON - i ovr A ROCKE TS 
OUR HOUST MADNI SS 
SAP LTV DANCE MEN WITHOUT MATS 
EVERYDAY IS HALLOW! I N MINIS I RY 
I KNOW WHAT BOVS UKF - THE WAITRESSES 
I AGINATION HUMAN LEAGUE 
SAY WOT CAPTAIN 31 NSilHl 
l LG At TLNpfH 6 S2*8 
I HI POWFR A THt PASSION MIDNIGHT OIL 
TRANS EUROPE EXPRESS KRAI TWERK 
l SEND A Ml SSAGI |NXS 


OR YOUR FREE CATALOG 

CALL TOLL-FREE ANYTIME 1-800-241-MIXX 


FAXTOLL-FREEANYTIME 1-800-7999-FAX 


email from anywhere catalog@remix.com 


ORDER IT TODAY 

* 

GET IT TOMORROW I \ 


International / APO / FPO & GA Customers Call (404) 446-5079 

International Fax (404) 446-0747 

Or Write: The Remix Warehouse, 3100 Medlock Bridge Rd, Suite 305, Norcross, GA, 30071-1439 






MasterCard 




WE SHIP EVERYWHERE 
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4s mobile 
you can 
make it! 

Attaining new heights 
with wireless MD 

By Hillbilly Rick 



Hillbilly Hick 
surveys the 
crowd from his 
20-fool vantage 
point atop a 
nearby 
windmill. 


When Sony came out with the first MiniDisc Player 1 was extremely 
interested. The first reason is the same as for all DJs, I could make my 
own mixes, copy my songs and take them with me without fear of 
theft! But I had another desire... 

I wanted to play the music right from my belt...wireless...so that I 
would not have to go back behind the DJ booth. 1 tried one of Sony's 
first units, but could not get the sound quality I wanted. Then 1 ran into 
Bob (Ween, from Col feen Audio in Kansas City. In talking with Bob 
about how 1 use my headset microphone 1 mentioned my desire to be¬ 
come totally wireless and mobile. He supplied me with a newer Sony 
MiniDisc Player (model MZ-R2) and a special adapter cable that con¬ 
nects the player to a wireless mic transmitter. The special connecting 
cable properly combines the left and right channels of the MZ-R2 and 
attenuates the signal to microphone level for input to the wireless sys¬ 
tem transmitter, It also allows the DJ to have control of the audio level 
by using the VOL ± pushbuttons on the face of the MZ-R2. 


I then used the Jeopardy clock music to give a count down time for 
the start of the fireworks. When they w r ere ready. I went into John 
Phillip Soussa’s Stars and Stripes , changed songs as the displays 
changed, and ended up with the William Tell Overture. At the very end 
I played Whoomp! There It Is followed by Happy Trails as the crowd 
left. All of this from the top of a windmill with a wireless transmitted 
MD player! Never a skip and the sound was awesome! 1 had never had 
so much fun in my life! 

Fur more information on the MiniDtsc Wireless nstem. contact: Boh Caffeen, at Caffeen 
Audio, 92 14 Manor Road. Leawadd, KS 66206; 913-649-5721. To contact "HiltblUy 
Rick, write R 2 Box 150 A, Haabstadt, IS 47639, or call B12-m7-340l. Fax 812-867 
1082, or E-mail: HILLB1LLYR @ AOL COM 


Rodeo Rock 

“Rodeo Rock ” idling by Jimmy Collins ■ Radio Mix 3:35, Roden Active Mix 3:33, 'Bull Rockin 
Boot Stompin' Mix" 4:47 

Description: 64 Count, 4 Wall Line Dance that lurns a 1/4 iuin lu the left etch time you >um over 
Questions: Contact “The Lovely Linda;' R2 Box 150A, Haubsiadt* In. 47639. id: B12--867*0483: 
Fax: 812 8674082, AOL HILLBILLYR 


I couldn’t wait to try it 

1 recorded two eight-song sets onto a blank mini disc. That night 1 had 
a big dance and 1 wanted to surprise the dancers. I told some of them 1 
was going to leave and 1 wasn't going to DJ anymore! 1 went to a spot 
about 300 feet from the DJ booth with the wireless MiniDisc on my 
belt. When the song playing on my rack-mounted CD player ended I 
came on with my wireless headset microphone and called out the next 
song. I pushed the play button on my MiniDisc and Bing Bang Boom! 
History was made for me! The sound was perfect, I couldn't tell the 
difference from my rack P player. I didn’t go back to my booth for 
over an hour and had a great time dancing with the other dancers. Yes, 
dancing! The MiniDisc player does not skip and I could control the 
volume through the headphone outlet of the Mini Player. The distance 
you can use your mini disc is only limited by the quality and limits of 
your wireless transmitter! 

Now the big test 

1 was hired to play at a Fourth of July fireworks display. I was about 
400 feet away from my equipment, (about 4,000 watts that night) and 
to get above the crowd I had to climb to the top of a windmill. From 
there I could use a spotlight on the guys lighting the fireworks. Show 
lime came and. from 20 feet above the ground. I played the grand en¬ 
trance theme from the Olympics while the ground crew walked out 
with their torches lit, ready to set off the fireworks. 1 then introduced 
each one to the crowd over background music (Rocky, Mission Impos¬ 
sible. Show Business, and Baby Face). 


1-4 Right shuffle forward t M r}, Left shuffle forward ( M ) 

Funky Twist Stepping on right foot, rafee left slight!} off the ground as you swivel heels to 
right 

Note: As you push off with your left fool there is a natural tendency to swivel your left hee! a 
linle to rhe left 

6& Stepping on left tool, raise right slightly off the ground as you swivel heels tu left 

7& Stepping on right foot raise tell slightly off live ground ai you swivel heels to right 

8& Stepping on left foot, raise right slightly off the ground as you swivel heels in left 

9-1 2 Right shuffle backward \ r-l-r). Left shuffle backward 11-r-l ) 

7 13-16 Funky Twist/ repeat steps 5-8 

17-24 Step slide: Step to right with right foot, slide left foot nm to right urn] put your weight on it 
Step to right w iih right fun, slide left loot next to right leaving weight on nght fooL Step to left 
with left foot, slide right fool next to left and put your weight on it. Step to left with left foot, 
slide righi foot next to left leaving weight on left foot 

25- 28 Rigid shuffle forward (r l-r ). Left shuffle forward while 

making a 1/2 turn to your right i\ t \) 

26- 30 Step back nn rigftl fool and rock forward on left foot 
31-36 Repeat steps 2>31 1 

3740 Step forward with right fool slide left fool up behind right. Step forward with right fool, slide 
left foot up behind right 

*4144 Step forward w i th right foot. Hook left leg across right leg as you begin a 3/4 lum to the right. 
Finish 3/4 mm to right Step down on left and push left hip to left 
4546 Bump hips to right two times 
47-48 Bump hips to left two times 
49-52 Bump hips to right left right left 
53 54 Step forw ird on right fool and nxk hack on left 
55-56 Step backward on right foot and rock forward on left 
57-58 Step forw ard on right foot ami rrvk hack on left 
59-60 Step tuckwunl on right foot and rock forward on left 
61-62 Touch right toes io nght side, Step right foot betide left 
6344 Touch left toes to left tide, Step left tool beside right 
Sum over! 

Alternative steps 

*5-8, 13 16 Putting weight on balls of LxrJi fed. swivel \mh to foe right, left, right, left 

**41 44 Step forward w tfo right make a 1/4 lum left stepping on left foot, step right in place and step 
on left fool pushing left hip to left. 

J start the dance 16 beats after: “I heard it in a hanky lonk!” for radio mix, 16 heats in on the Rodeo 
Active Mix, Butt Rockin' Boot Siompin Mix' starts right after the first words '1 heard it in a honky 
toik' or Mart after 64 beats’ We've had fun with this one. I hope you do too. 
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“Stanton Trackmaster seriesof 1)J ggl njj 

are the best I’ve ever used lor hot mixing. 


-Um mdH om music mmrr mum 




DANCE MUSIC AUTHORITY MAGAZINE 


The Mixer’s Workstation: 


ALLD.I CARTRIDGES’ Ak l 

NOT alike: 

The recent ly-introduced Stanton 
Trackmaster series ofdj cartridges are 
(he best cartridges I have ever used for 
hot-mixing. Compared to theShureSC35( 
and the wildly popular Stanton 680EL, 
the Trackmaster is clearly the winner. 
Further, when the Stanton Trackmaster 
ALis compareddirectlyagaiastthcOrtofon 
Nightclub S version, it is sonically too 
close to call, while the Stantons win in the 
tracking department. The Stantons must 
get the overall edge, however, since they 
are significantly less expensive than the 
Concordes. 

I find the sound on the Trackmasters 
to be exceptionally clean and punchy, 
with the best description of the sound 
being “clear, open and in your face. ” The 
Trackmaster provides the punch and clar¬ 
ity of a CD with the characteristic warmth 
of vinyl. 1 also noticed that older records 
sounded much punchier on the Track- 
masters. 

Part of this sonic improvement is 
certainly due to the integrated headshefl 
design of the Trackmaster; there are no 
exposed wires or cartridge terminals to 
generate unwanted noise. As the com¬ 
pany says: “You don't need the dexterity 
of a surgeon to mount the cartridge.” It’s 
simply screw and play. A patented canti¬ 
lever design allows for backcueing with¬ 


out the risk of stylus damage. More¬ 
over, the stylus is grounded, which 
prevents dust buildup and its associ¬ 
ated noise. 

The Trackmaster boasts impressive 
specs, which from all indicationsappear 
to be conservatively measured: 
Frequency Resp. 20Hz~20kHz 

Channel Sep. >30dJ3!! 

Tracking Force 2-5 grains 

Output Voltage 5.2 mV!! 

Since the Trackmaster s stylus is 
perfectly aligned, they are much easier 
on your records than conventional car¬ 
tridges, preventing cue bum, clicks 
and pops, i was pleasantly surprised to 


record collection. Hi is cartridge brings 
out the best in vinyl, since the jock can 
now jverform even more stellar tricks 
while deliveringa CD-rivaling sound. 
The folks at Stanton recommend the 
AL version for tracking ability. 
Thakmasters are not cheap, hut they 
are considerably less than the Onofon 
Concorde (Nightclub version w/ 
spherical stylus); they track better and 
sound as good. If you are mastering to 
DAT, reel or high quality cassette, 
thereissimplynosuhstitute. hieStanton 
name is synonymous with quality, high 
performance and durability, so there is 
no question dial these cartridges will 
hold up over the Jong haul. In the final 


find that I could confidently track at 
only 3.5 grams, while still being able to analysis, if trackingability and premium 
get brutal with double copies and sound quality the main concerns, 


scratching. 1 can also work at a faster 
pace, since the Trackmasler’s design 
allows me to find the exact groove with 
much Jess effort. The Trackmaster is 
honestly one piece of gear vinyl users 
must invest in if they care about their 


gnu iliiiJieTrackmasier. By all means 
go with the Trackmaster if you are 
mastering to DAT, because you only 
sound as good as your weakest link! 

-Johnny Medley 


The Trackmaster features a fluorescent stylus tip for easy cueing. 



For more information on our Trackmaster Series, 
plus the complete Stanton line of DJ cartridges, stylii, headphones and shpmats. 

call or write: 

STclNTOn MAGNETICS, INC. 

The Choice of the Professionals. " 


101 Sunnyside Boulevard Plainview, NY 11813 


Phone (516) 349-0235 Fax (516) 349-0230 







































By Ron Burt, Mobile Heat Club editor 


Endin 



rs of sup- 


e not 



Many thanks fo 
port. If you have 
received a printed response^ 

quite a challenge to answer all the letiei^re^ei^ed. If 
you need an immediate response you iMy call me at 
(404) 612-9506. In the meanwhile, keep the discs 
spinning and the letters coming. 


Q .v What's the best way to break 
*<t! in a new song ? 

I like to try new cuts from 9:30 p.m. to 
10:00 p.in. and from 1 a.in. to 2 a.m., 
never during prime time. I will sandwich 
the new cut between a popular recur¬ 
rent and current chart buster. If the new 
cut doesn't work. I'm always ready to 
mix out of it. 

■ Every night when we close the 
9 club, we turn up the lights anti 
tell customers it ’s time to 
leave. / want to do it differently. 
Give me some ideas? 

You're right: after someone spends 
money all night in your club that's a rude 
way to kick them out. At closing time a 
lot of pubs and clubs get the customers 
to all sing the National Anthem. Some 
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DJs play “Happy Trails" as the customers 
leave. I have two CDs I like to play from. 
One is the theme from popular TV and 
movie westerns. The other is music from 
TV shows and cartoons. 1 always thank 
the customers for coming to our club and 
wish them a safe ride home. 

What would be a good promo- 
(/. tion to kick off the fall season? 

An “End of the Summer Tan Contest" for 
men and women. Try and get the local ski 
or dive shops to donate some prizes. 

Q , l do a lot oj church parties. 
Where can / get music on Posi¬ 
tive Country artists? 

Positive Country, the current trend in coun¬ 
try music, is pure country and very 
uplifting. Instead of standard crying in 


your beer songs. Positive Country deals 
with life, love and God. Positive Country 
has a CD service, f or more information, 
you can call them at (615) 327-1372. Vince 
Gill, Marty Ray bon and Tracy Byrd arc 
just a few of the mainstream country stars 
that have recently crossed over to Positive 
Country with new singles. 

G Do live radio remotes bring in 
extra business? 

Some clubs swear by them but they've 
never worked in any of the clubs I've 
worked in. Good in-house advertising and 
promotions bring in more business. 

■ Concerts at the arena are kill- 
. ing our business. Do you have 
' any ideas? 

You said in your letter that your club has 
a cover charge. Why not advertise that 
anyone who has a ticket stub from the con¬ 
cert gets in free alter the show? 

What are the hottest new line 
dances? 

“Hoedown," which goes to Ken 
Holloway’s new single “If Heaven Had A 
Hoedown. ' This cut is our BPMs faster 
than Travis 1’ritt’s “Trouble." The dance 
is four eight-counts. If you are a Hank Jr. 
fan; "Daytona Slide" and “Wild Thing" 
have been created for two of the cuts off 
his “Hog Wild” CD/LP. 

To contact Hon Hurt, write: Ronald E. Hurt 
Productions, 1255 Canton Road, Suite 525, 
Marietta, GA 30066. 

10 Tips To Successful 
Nightclub Promotion 

At the recent Nightclub & Bar Show our technical 
editor appeared on a panel devoted to club promotion 
and marketing strategics. He prepared a educational 
handout which was distributed to attendees entitled 
“10 Tips To Successful Nightclub Promotion." To ob¬ 
tain your personal copy send $1 to: 

Collins Associates, IttO W. Main St, Suite 720, 
Hendersonville, TN 37075-2876 
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CD player & controller 


You don’t have to be well-off to own this top of the line dual well C I > Player & (Controller. 
Rich in features and sound it’s got everything you need to rock the house dou n. 


/ 



The CD50, GEM SOL’ND’s D’i’NAMlC DUO - a double tray CD Player with independent A and B chan¬ 
nel outputs, featuring “tag team" continuous play CD trays and awesome high-tech simplicity It's CD 
Controller lers you cue, mark, fade, search, memory play, program and more. And with tempo controls, beat 
align buttons and variable speed faders you'll always have a smooth segue. 
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AMPS 
LIGHTING SYSTEM 
AND MORE. 
CALL FOR 
OUR FREE 

TATAI fVZ 


WE’RE THE 
HOTTEST 
NAME IN 
THE CLUB 
AND DJ 
BUSINESS. 


] 



CALL 718-2 92-5 9 72 FOR MORE INFO OR A DEALER NEAR YOU . BRONX, NEW YORK 10455 
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A good mobile light show will help you make the 
kind of first impression it takes to get a flood of 
future bookings from each job. 

oqilps who target the high school and college crowd know that without a good light 
show, bookings would be scarce. Lighting, along with big sound, not only makes 
the party, but is a profitable upsell item that also helps lock in future gigs. While 
loads of lighting may not be necessary for a typical wedding, 50th anniversary or 
retirement party, even these events can be greatly enhanced with a moderate amount 
of lighting. Dancefloor lighting at a casual evening wedding reception can be a 
pleasant surprise for guests, setting the mood for an evening of dancing. 

Why a light show? 

There are two things you want your light show to do: make the dance floor warm 
ami inviting and turn it into a fantasyland of dazzling action, sweeping movement 
and intense color. 

First the floor 

A good mobile light show begins with lighting that creates the right environment. 
The type of lighting used for this is identical in concept to that used to light stage 
shows, except that it shines on the dance floor instead of the stage. 

A basic DJ dancefloor system requires a minimum of four lighting fixtures, called 
par cans, a lighting stand, and a controller. To properly balance the lighting across 
the dance floor, two systems (a.k.a. “trees") should be used, one on each side of the 
dance floor. 
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Imagine, owning a KLS light, imagine 
a one wear warranty on everything! 
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By using the proper 
DJ console, it will 
enhance your total 
performance 
Guaranteed! 






Odyssey’s own unique 
Sliding Style” pat. pend. & comb 
cases designed specially for the 
today’s mobile DJ/KJ industry. 

Style” & combo cases 
are made to be super compact 
and yet built tough with 
the finest hardware & material 

available. 

‘Sliding Style” cases are available 
to house cd, cassettes & 
even record player(s). 
its hassle free set up & 
intelligent layout for 
ease at a glance operation, 
makes “Sliding Style" & combo 
cases perfect for today’s 
busy mobile DJs/KJs. 


MADE IN U.S.A. 

































The CHSR4 Sound Chaser (left) is 

an economical four-channel se¬ 
quencer. It features speed control for 
manual 


chase and an audio controi for optional sound sen¬ 
sitivity. Manufactured by Orion Lighting in England 
and sold in the United States by Theatre Effects 
American DJ's CC-2016 fright) is a sound-ac¬ 
tive chase controller with eight grounded AC out¬ 
lets on the rear, 16 built-in chase patterns and 
footswitch option with full-on and blackout. Indudes sen¬ 
sitivity dial and internal microphone. 



Pur cans arc simply truss-mountable aluminum housings 
designed for a specific par (short for parabolic) lamp. 1 hey are 
available in a variety of sizes from the mini-par can 16 to the 
much larger par 64, The number refers to the diameter of the 
lamp in 8ths of an inch (i.e., a par 56 can uses a lamp w ith a 
diameter of 56/8ths inches. 

For most small to medium halls, two trees with a total of 
eight par 38 cans with 150-watt lamps should be quite suffi¬ 
cient. For more power, jump up to a system with par 56 cans 
with 300-watt lamps. For lighting a dance floor, you want to 
use par lamps with a broad, even coverage, typically referred 
to as floodlights. 

The type of stand you select needs to be able to support the 
weight of the par cans being used, as well as a controller or 
relay pak. It also needs to extend high enough that the lights 
will shine down on the crowd without the light hitting any of 
the dancers directly in the eyes. 

In addition to the stands, par cans and lamps, you also need 
a way to turn the lamps on and off and create the chase and 
pulse patterns, which add interest to even a simple lightshow. 
The easiest way to accomplish this is with an all-in-one. sound- 
active chase controller such as American DJ’s CC-2016, the 
IXl-2400 from Ness, Lightcraft’s 860 M/R Mobile Relay, ETA's 
MAD 1000, MBT’s LC4800, the CTL-4 from Lytequcst or the 
ML-4800 from Cantek-Metatron. These are auto-pilot devices 
that mount to the light stands and connect directly to an At 
wall outlet. Just plug the par cans into the outlets on each pak 
and the pak does the rest, creating a myriad of chase sequences 
that change with the beat. 



The NLS-1 from NESS is a hands-free light¬ 
ing system, perfect foe mobiles,The four chan¬ 
nel x 600-watt DJ-2400 lighting pack has 16 
preprogrammed patterns that chase to the 
music via the internal mic. Four par 38 cans 
with 150-watt flood bulbs provide plenty of light 
and the LTS-10 stand extended to a height of 
12 feet 


Manual control 

It you would rather control your par lights manually, you’ll need 
a rack-mounted or tabletop controller and a relay pack. The re¬ 
lay packs are mounted on the stands and provide the AC outlets 
for the par cans. A connecting cable runs from the controller to 
the relay. Depending on the sophistication of the device you 
choose, lighting controllers allow \ou to control the intensih of 
each par light, as well as lire off the lights individually or in 
sets, simply by touching the keys on a touch panel 

Ready made 

If you lack the time to assemble your own mobile dance floor 
lighting system, you may want to purchase a system pre-pack¬ 
aged with all the components you need to get started. Two such 
systems, the NLS- 1 from Ness, and American IXI s I ,S -500 come 
complete with stand, lour par 38 cans with 150-watt lamps and 
control pack. Similar systems are available from MBT, Lightcrafl 
and ETA. In addition, Cantek-Metatron offers the popular Meta- 
Lite System 8500. This very portable 22-pound stand alone has 
eight lamps on eight separate chase channels (most controllers 
are four channel). This provides a total of 256 patterns which 
change with the music. 

Another option is one of the self-contained, all-in-one sys¬ 
tems from Colorado Sound N' Light (for "Scoop”-see page 88). 
These systems hav e lamps pre-mounled in special DJ road cases. 
The largest systems feature a total of 24 par lights mounted in a 
carpetted road case with controller ami two stands. Smaller sys¬ 
tems use mini par 16s with high-output lamps. Several controller 
options, as well as a built in mirror hall and motor, arc offered. 
And most of the CSL systems have provision for mounting light 
mg effects right to the case, eliminating the need for a cross bar. 


Now the fun begins 

Once you've built a good basic par lighting system, you can 
move into adding effects that will allow you to create light show s 
that are truly your own. 

Two of the most popu¬ 
lar, and inexpensive types 
of mobile lighting effects 
devices arc moon flowers 
and beamers. 

The concept hehirul 
these devices can easily be 
linked to the low-lech, yet 
still highly popular light¬ 
ing effect known as the 
“mirrored ball." A mir¬ 
rored ball takes a single 
beam, breaks it into hun¬ 
dreds of smaller beams, 
and then reflects them 



Lytequesfs LQ-50 Spark 12V/50W is a state moon- 
flower effect in an extruded aluminum case. Replace 
the lamp by loosening the thumb screw to release the 
front Inside of unit slides out for access to the lamp 

and mirror. 


onto the floor, ceiling and 
walls. As the ball rotates, by way of a small motor, dots of light 
spin around the room This is also what happens inside a moon- 
flower or beam effect. Through a system of lenses, colored filters 
and mirrors, a single light source is divided into any number of 

razor-sharp beams and projected onto the dancefloor. 

cont'd on p. 46 
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Using a 400-watt lamp andhgh- 
qual ty optics the KLS Comet 
creates a tunnel effect with a 
con cal spray of pure, dichroic 
colors. Sound activation (adjust¬ 
able) via an internal microphone 
cause the beams to rotate to the 
beat of the music. The Ameri¬ 
can-made unit features include 
an aluminum extruded housing, 
fan cooling and one-year war¬ 
ranty. 



The main thing to think about when selecting a moon flower 
or beamer is: In what types of events do you intend to use 


them? Some of these effects, such as American DJ 's Zodiac 


provide quite a nice display even when used as a backdrop 
behind the DJ. Others require the use of fog or smoke to pro¬ 
duce an effect that can really be appreciated. If you do a lot ot 
weddings, you'll want to go with effects that may be less bright 
and work well without smoke. The high school audience, on 
the other hand, prefers sharp, bright beams which create tun¬ 
nels, swirls and 3-D geometric shapes in thick fog. 

In some cases, the actual shape of the hot filament inside 
the lamp is clearly visable at the point where the beam strikes 
a Hat surface. This is of little concern when working in fog 
but may not be appropriate for other events. Color and light 
intensity may also vary greatly between different effects, and 


New Lighting Controllers 


High Quality * Low 


CHSR4 

$119.95 


• Made in the UK 



4 circuit lighting sequencer w/speed control 
600W/channel capacity, or 300W inductive 
Built-in mic for optional sound sensitivity 


MP16 

$149.95 



same as CHSR4 plus the following: 

16 chase patterns with pattern-hold switch 
3 or 4 channel switchable 


♦ special introductory price (Includes UPS) 



FEGTS 


642 Frederick St. Hagerstown, MD 21740 
(301)791-7646 FAX (301) 791-7719 
Email: service@theatrefx.com 



MC • VISA • AMEX Dealer Inquiries Invited 






it all comes hack to the type of lamp chosen for the effect and 
the optics. 

If you are looking fora sound-active effect with a beam that 
moves automatically to the music, then you may want one with 
sensitivity control, which allows for more fine-tuning, if, on 
the other hand, you are only using the effect for short bursts, 
this is not a necessity. 


Endless options 

‘Die major players in the DJ lighting arena are constantly de¬ 
signing and introducing new and exciting mobile lighting 
effects, each with just a little different twist. The best way to 
learn about lighting, and see first hand the type of light show 
you can create, is to stop by your local DJ supplier for a dem¬ 
onstration. If there is not a DJ supplier dose by, call and ask 
how you can get a video tape of the latest DJ lighting effects in 
action. While it may be easy to select a simple par lighting 
system from a catalog, there is just no substitute for a live dem¬ 
onstration to really appreciate DJ lighting of the '90s! 





Rainbow 2 from Martin uses 20 dicta 
filters to produce a futuristic colored cone 
of light which revolves with the music. Fea¬ 
tures include built-in m e with automatic sen¬ 
sitivity control and fan cooling. The light 
source is a250-watt/24-volt Halogen lamp. 
Similar In design, but producing an entirely 
different effect, is Martin's Magic Moon, a 
moonflower effect which uses a sound-ac¬ 
tive color carousel, with three dichroic col¬ 
ors to create up to BO infinitely colored, com¬ 
plimentary beams. 


The Flowerbank from DJ'USA (shown) and 
Quartet series from American DJ puls four 
sound-active moonf lowers into a single box. The 
Flowerbank utilizes four 10O-vvatl'12-voH lamps 
to create four, dfferent colored sprays that indi¬ 
vidually rotate and chase to the beat of the mu¬ 
sic. Quartet 1 is a stationary moonflower with 
clear or multi-colored spray. Quartet 2 features 
an internal mirrored dish that rotates to the mu¬ 
sic. Both units include four, 50-watt 1 1 2-volt lamps 
and colored gels. 



For more information, contact: 

American DJ Professionals- 4295 Charter St. Los Angeles, CA 90058 (800)322-6337 
American DJ Professi onals-Canada (416)299-0665 
Cantek Metatron-19 West Water Street, Canonsburg, PA 15317 (800)852-0037 
Colorado Sound and Light 7301 N Broadway Denver. CO 80221 (303)429-0418 
DJ'USA (Ness)-111 South State Street, Hackensack, NJ 07601 (201 )646-9522. 

ETA Lighting Systems-1532 Enterprise Parkway, Twinsburg, OH 44087 (216)425-3388 
KLS Electronics USA-27599 Schoolcraft Road. Livonia, Ml 48150 (313)425-6620, 
Lightcrall- P.0. Box 1670, Center Harbor, NH 03226 (603) 253-7217 
Litequest by Gemini-1100 Milik Street. Carteret, NJ 07008 (908)969-9000. 

Martin (Dist by Tracoman)-3015 Greene Street, Hollywood, FL 33020 (818)543-3278 
MBT-P.O, Box 30819, Charleston. SC 29147 (803) 763-9083 
Meteor-8000 Madison Pike, Madison, AL 35758 (205) 461-8000 
Theatre Effects Inc. 642 Frederick Street, Hagerstown. MD 21740 (301)791-7719 
TPR Enterprises. Lid -644 Fayette Avenue, Mamaroneck, NY 10543 (914)698-1141 
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All NEW!! AVAILABLE NOW 


OUR '96 DELUXE II.) 




COLLECTION 




High Tech Effects 


MUSTANG 


extremely affordable 


TM 


A new innovative centerpiece which works automatical' 
ly combining specially designed pieset proyrams and 
sound activation to ueote dynamic powerful display of 
beams. Uses 6 very intense 13v/l OOw lamps. 



MSRP $1197 


*749 


NESS PRICE 


From NESS 
of course! 







LIGHTSPOT™ 

This nev/ ottioctive pinpot features break resistant plastic 
axlruded housing for par 36 30w/6v 4515 lamp. Foi pro¬ 
tection and safety, it's fused. Comes in Black or Silver. 
LIGHTSPOT * the most cost effective pinspot on the market 
today! 


MSRP $27 


* J 15.90 


NESS PRICE 


(BLACK) 


LASERBEAM™ 

Complete dynamic light display. It's teal 5 MV/ red laser projec¬ 
tor which contains oil control in the rear of the unit. If gener¬ 
ates 11 patterns that con be Music, Auto or Auto Speed acti¬ 
vated cteoting ever changing looks for added excitement. 
Real loser at extremely low price! 

**439 


MSRP $628 


NESS PRICE 



FLAMINGO™ 

Surely, the next step in affordable yet innovative centerpieces, 
it projects 103 sharp bright beams which move and rotate 
changing their colors to the beat of the music. Uniquely 
designed dichroic color pyramid mounted on sound activated 
motor enables color change and motion like never seen before 
in centerpieces. Uses the highly popular 30Dw lamp (or maxi¬ 
mum brightness. Definitely, a sure winner! 



RUBY 1 


Two effects in one projector }. multi beam dichroic 
colors emanate in a perfect circle Clearing a tunnel ol 
light moving to the beat 2 . multi beam dichtoic col¬ 
ors moonflower effect doncing to the music. Uses 
100 w/) 2 v lamp Housed in attractive aluminum 
extrusion case with block paint finish. Finally, two 
effects ot a fraction ol the cost of the competition's 
single pcojectot. 

MSRP $142 * 109 NESS PRICE 



BRONCO™ 

Simulating a laser, it fills any loom with exciting evet 
changing intense beams which change their form to 
the beat of the music. Dichtoic color changer and high 
intensity 600w DYS lamp odd to the excitement. 
Housed in extruded aluminum case with black paint 
finish. A fraction of the price of real laser. 

**279 


MSRP $394 


NESS PRICE 



FLOWERBANK™ 

Four colored totaling and chasing moonflowets all 
octrvated to the beat of the music. Housed in attrac¬ 
tive aluminum case. Uses 4100w/l2v lamps. The 
new economical way to use the clossicol moonflower 
effect. *$ m 7 /) 

MSRP $268 I#VnESSPRICE 


MSRP $646 


**399 


NESS PRICE 


In Canada: Audionova 
Tel: (514) 631-5787 


* Dealer's Prices may vory. 
limited introductory offer. 
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Making the jump 
to the exciting world 
of the club DJ 

by David Kreiner 


V 



S o you are thinking of making lhe transition 

from mobile work to the fabulous, exciting, 
puricnt, babc/hunk laden, life of being a 
nightclub DJ, l r irst, a little reality check is in 
order. It could take five nights of club work, 
at SI00 a night, to equal your Saturday night take from a 
single mobile gig. 

On the upside, doing club work provides you an 
income while keeping your days free to run your mobile 
service. On the downside, if you're doing a great job at 
the club, the owner may not want to give you Friday or 
Saturday night off. 

I'o go from mobile to club work requires overcoming 
several misconceptions held by club owners. They often 
respect a mobile DJ's musical knowledge and ability to 
interact with the crowd but, also sec mobiles as hokey, 
corny, un-hip and not on top of the latest hits. However, 
they also perceive club jocks as having little personality, 
limited musical knowledge, poor mic technique, and no 
ability to entertain a crowd. So in some ways a mobile 
turning club has the upper advantage! 




To go from mobile to club work 
requires overcoming several 
misconceptions held by club 
owners. They often respect a 
mobile DJ’s musical knowledge 
and ability to interact with the 
crowd but... 


It'you want to work clubs, however, you must stay on 
top of the music. Make it a point to check out the club 
scene in vour area and see what makes (hem tick. Go to a 

«r 

rock club, lop 40, modern, house, underground, country, 
live band, urban and any other club you can find. And 
spend extra time in the club you want to work in the 
most. 

Hot buttons 

As a club consultant, here is what I (on behalf of the 
people I represent) look lor when interviewing DJs: 

■ Appearance. Nightclubs arc all about style and 
image. If you still part your hair down the middle and 
buy your clothes at Chess King, your chances of getting 
the gig arc slim. The owner wants someone in the booth 
who relates to the crowd he wants to attract, 

• Musical Knowledge. If you don't know a lot about 
all musical styles and BPMs you are less marketable to a 
club owner. These are the tools for programming your 
music. 

• Programming Knowledge. Knowing how to pro¬ 
gram a one hour set of music during the transition period 
(depending on the club, around 9-10:30 p.m.) is crucial. 
The age group in a club is usually very narrow, usually 
21-35 years old. 

• Loyalty. Most nightclubs need their DJs to do sonic 
day work that might include marketing, equipment 
maintenance, training, and other responsibilities. A 
candidate with a record of making long-term commit¬ 
ments has an advantage. 

• Personality. Here is w here mobiles normally excel. 
Since the DJ is the spark plug for a club's entertain- 
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Most club owners won’t hire 
anyone that doesn’t have prior 
club experience. Most mobiles 
have everything it takes to do the 
job, except the experience. 


menu it is important they know how to motivate the 
ennui u nli good vocals and a si rone music presenta¬ 
tion. Vocals must be motivational or sales oriented. 
Also, many clubs have nightly contests that mobiles are 
well trained for. 

• Technique. Presentation techniques used by both 
mobile and club DJs include left turns, energy jumps, 
train wrecks, and beat mixing. All of these techniques 
make people dance and sweat, which makes them drink 
more, which is w hy a club is in business. If you can 
increase bar sales, you will also increase your impor¬ 
tance to the club owner! 


• Marketing. Many mobiles are real aces when it 
comes to promotion as they are self employed and 
compete hard for business. Club owners who don't 
have the resources to hire a full time marketing person, 
often irv to lind a DJ who understands how to market 

mr 

and has the ability to think up and implement new 
promotions. 

• Experience. Most club owners won’t hire anyone 
that doesn't have prior club experience. Most mobiles 
have everything it takes to do the job, except the 
experience. When uni apply for a l).l position, look for 
part-time work first and learn how to do the job. Once 
you are in the club and becoming more proficient, you 
will he able to move up to full-time shifts. 

Now all you have to do is corn nice a club owner that 
you are the DJ he's been looking for. Next time; we ll 
talk about how to go from being a club jock to mobile. 
Good luck and I'll see you in clubland. 


David Kreiner is the owner of Southern ( afiforuia 
Music Service. He is a club consultant, and a supplier! 
retailer of 12-inch singles and ( Ds for mobile DJs and 
nightclubs. To get the latest fiver on C D and 12-inch 
availability can 800-775-3472 or send e-mail to 
SCMSDBkmOL.Com 
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SUMMER 

CLEARANCE 



5 


DJS 


DISTRIBUTING IS OFFERING.... 




LIMITED TIME ONLY 



MAGIC MIRROR 

Sound activated; 

Multi-colored/multi GOBO, mirror 
effect, "Rich, full colors in ever 
changing angles!" 


RENEGADE 

Sound activated; sound activated; 
multi colored reflective projector, 
"Hot and Fast, the ravers delight!" 


LINE DANCER 

Sound activated; multi-colored, 
dancing lines, a full 180 degree 
coverage! 900 watts "The hottest 
light of 95!” 



LIST 

$599 




LIST 

$599 




LIST 

$599 



COLOR BURST 

Sound activated; multi 
colored U-shaped beans; a 
full 180 degree coverage 
"The Line Dancers’ first 
cousin. Beats a vertigo 
hands down!" 



DESTROYER 

Sound activated, 
multi-colored, 
double-row beam 
effect, "40 beams of 
hot light!” 




LIST 

$599 



BALJ ROOM DANCER 

1 or 3 R.P.M. (please specify) slow 
rotating mirror-ball tvoe effect "takes the 


place of a mirror ball or centerpiece!" 




LIST 

$599 





LIST 

$599 


STAR SCAN 

Slow turning, multi colored, GOBO 
effect, great for floor or ceiling 
effects, works well alone or in sets. 



LIST 

$209 


l I H 




m m 


“*<ii ! ! . 


PC-08 

Rack mountable, 15 amp 
fused, 8 switch control bar. 




LIST 

$59.95 


SUPPLIES ALSO AVAILABLE AT 50% OFF. 


COLORED LENS CAPS 

For pin spots (R.O.Y.G.B.I.V). List $5.99 

C-C LAMPS 

pm SPOT with BULB 

35 watts. List $39.95 

PL-16 ELLIPSOIDAL STYLE 

MINI CAN Without bulb. 

Us, $49.95 _ 


* 1.99 
12.99 


% 


* 19.95 
1 * 25.00 


* 19.95 

* 10.00 


FOG-IT FOG JUICE 

I US Gallon. List $47.95 

STROBE STICK 

6" hanging strobe stick. List $49.95 

12 INCH MIRROR BALL $44 All 

List $49.95 fil.lftl 

12' GOOSENECK LAMPS mm AA 

(XLR or BNC, Please specify) -|ff ||M 

Perfect for a Mixer Light. List $39.95 •“ w 


P.O. Box 209427 • Waterford, Ml 48329-0427 • 1-800-DJS-8991' 
































Miracle cord cleaner 

[(lakes something stronger than dish detergent to re¬ 
move all the junk that collects on cables and cords. It 
takes “Duck's Deluxe Power Cord Restorer," formu¬ 
lated to clean, restore, protect and preserve all power 
cords, cables and lines with plastic or rubber jackets. 
“Power Cord Restorer cuts through tape residue, 
grease, oil, dirt and grime... and regular use helps pre¬ 
vent renewed build-up. cracking, peeling, blistering and 
bubbling. The silicone treatment will also restore 
weather beaten cords that look like they arc ready for 
the trash bin. 

“Power Cord Restorer" can also be diluted and then 
used to clean equipment faceplates, speaker cabinets 
and cases. 

Bright pink in color, “Duck's De¬ 
luxe Power Cord Restorer" contains no 
oils, CPC's or class 1 ozone depleting 
chemicals. It's non-flammable, non- 
carcinogen ic and soluable in hard or 
soft water. Full instructions are on the 
bottle. Suggested retail is $9.95 per 32- 
oounce bottle. 

For more information write “Duck's 
Deluxe,” P.O. Box 7601-MB Mission 
Hills, CA 91346. Phone: 818-993- 
4317. Dealer inquiries welcomed. 



• E.A.W. • FURMAN • NADY • PANASONIC * Q5C • RAMS A 
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2nd LOCATION & SHOWROOM 

Massive Professionaf Audio/Lighting & 
Video Systems & Equipment for Night Clubs, 
DJ's. Bars, Bands, Restaurants and 
Corporate Facilities 


MAIL ORDER!! 


Rental • Sales • Service • Installations! 

Huge Savings! 

Emergency Repair & Rentals! 


"IF YOU WANT IT, WE COT /7"J 


O 

X 


o 





2ND LOCATION: 

MAIN OFFICE: 

160-03 Horace Harding Expwy. 

259 Park Ave. 

Exit 24 off the L.I.E. 

Carden City Park, NY 11040 

Flushing, NY, 11365 

516-741-2662 

718-961-5900 

Fax: 516-741-2324 

Store Hours: 

, Store Hours: 

Wlon.-Thurs. 11-7, Fri. & Sat 11-8 

L.____ 

Mon.-Fri. 9-5 

_. 
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Lighting Equipment 
for the Professional D.J. 





WESTSCAN 7 

This is a mini scanner 
that incorporates 
7 popular gobos that 
continual \y rotate with 
5 dichroit colors. 


We do it 
better! 


Pin Beams 
Strobes 
Controllers 
Rope Lights 
Mirmr Balls 
Spinners 
Foggers 
Effects 
Etc. 


Momjfachirers Since I 960 


MOONSHINE 

This is 3 sound 
activated dichroic colored 
mocn^lower 
that produces multiple 
dichrac colored 
beams of light 

MAD DOG 

This mini scanner has 

aV shaped mirror surface Tp * enterprises, lid, 

that Call for your nearest 

to the beat . * 

nfth ^, 44k. i„ authorized dealer 

of the music with gobos, 

& free product info . 



T1 


TJ 


ID 


LADYFINGER 



STINGRAY 



644 Fayette Avenue. Mamanoneck* NY 10543 (914) 698 1141 Fax (914) 698-9419 
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GEMINI KM-707 

A hands-on review by Henry Collins 

row away your pre- 
I vious ideas and no- 

I tions about Gemini 
I mixers because the 
KM-707 is a totally different 
trip. In fact, if the logo were 
removed from the face plate, 
you would not identify this 
mixer as a Gemini product. 
Not since Numark’s legendary 
DM1975 have I seen a mixer 
so completely innovative in 
features and functions. If the 
KM-707 is any indication of 
the direction Gemini is head¬ 
ing in, then it’s clear that we 
will be in for some major sur¬ 
prises up the road. 


Blown away 

That was my reaction when I first set eyes 
on the KM-707. Ihe mixer is bristling 
with enough features and controls to go 
platinum. To begin with, the KM-707 is 
fitted with four banks of digital effects in¬ 
cluding mic echo with repeal and delay 
controls, program reverb, surround and 
key control. 1 or the vocally gifted, there 
is a "Voice Reducer" feature that effec¬ 
tively mutes center channel vocals from 
recorded stereo music. 1 was really 
amazed at the mixer's ability to discrimi¬ 
nate between backup and lead vocals. An 
effects send lets you assign any one or all 
three stereo inputs to the effects proces¬ 
sor with the push of a button. Assigning 
mic effects was also accomplished with 
the same one-button ease. 

The KM-707’s user-replaceable 
crossfader is completely assignable, en¬ 
abling you to select any stereo input 
channel, or the effects processor, and as¬ 
sign it to the left or right l'adcr position. 
For example, by assigning Channel 1 to 
the left slider position and the eff ects pro¬ 
cessor to the right, I was able to cross fade 
between the normal program and the digi¬ 
tally enhanced version. This gives you the 
ability to mix reverb or echo effects using 
the crossfader to control the effects level 
and transition speed. 

Definitely not a DJ digital toy 

Unlike some mixers that offer you a wide 
assortment of useless digital noise effects, 
I was impressed by the straightforward 
and practical design of the KM-707's digi¬ 
tal workbench. Echo and reverb el feels 
were intelligently limited to 2(X)nis and 
50ms, respectively, keeping memory re¬ 
quirements and RAM costs down. Plus 
and minus controls allowed you to adjust 


reverb time up or down. A single LED in¬ 
dicator alerted you when you've achieved 
the maximum reverb setting. 

The sonic quality of the KM-707’s digi¬ 
tal el feels were impressive. The mixer’s 
44.1kHz sampling rate and low .02% dis¬ 
tortion offered a very clean sounding 
reverb effect. For additional spatial effects, 
the KM-707 also featured three surround 
sound settings, each delivering discernible 
enhancement of left/right, front/rear and 
center channel program orientation. 

A “key” feature 

One feature that is certain to win instant 
popularity among karaoke enthusiasts is 
its key control. This feature enables you 
to adjust the key (pitch) o: a mic or stereo 
input source without affecting the tempo. 
I’his allows KJs to vary the pitch of an 
off-key singer lo achieve a more ear-pleas¬ 
ing performance. A two-digit LED display 
furnished a visual indication of each in¬ 
cremental pitch change (±12 steps). DJs 
who love to work the mic will find this 
feature very useful in creating a virtually 
unlimited assortment of vocal effects rang¬ 
ing from Darth Vaider to the Chipmunks. 
To test its effectiveness, i called a few 
unsuspecting friends and used the feature 
to alter my voice over the phone. I left 
them completely bewildered and 
unamused. None of them, however, were 
able to identify my voice. 

Big board styling 

The KM-707 is a real departure from 
Gemini’s traditional line of mixing prod¬ 
ucts. To begin with, all mic and stereo 
inputs featureJ separate bass and treble 
controls with ± 10 dB of boost and cut. The 
mic channels featured Ncutrik "Combo” 
I/4-inch TRS/XLR connectors and indi- 
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Call Today For 1995 Catalog: 800-528-5599 
19 Industrial Lane Johnsion. R102919 


Rhode island novelty 

For All Your Party Give-Aways! 

* Musical Instrument Inflatahles 

* Plastic & Straw Hats 

* Glow Necklaces 

* Sunglasses * Maracas 

^Hawaiian Leis ^Tambourines 


vidua) pan, echo and level. For added mix¬ 
ing and monitoring control, the mic 
section also featured LED overload indi¬ 
cators and cue pushbuttons. The effects 
section sported separate bass and treble, 
a luxury usually found on more expen¬ 
sive. production-quality boards. Sliders 
were also provided for adjusting stereo 
program and mic effects levels. 

Another example of the KM-707’s in¬ 
telligent design is its cue effects bus which 
enables you to monitor an effects send 
with or without the main program and in¬ 
put source. This allows you to preview 
an effect in your headphones before go¬ 


ing live. Finally, the KM-707's main con¬ 
trol section consisted of a single output 
level slider, a rotary balance control and 
stereo/mono switch. Individual rotar\ con 

w 

trols were also provided for adjusting 
booth level, cue/prograni monitor panning 
and headphone level. In addition, a 12-\o!t 
XLR connector was included for use with 
an optional gooseneck lamp. On the rear 
panel, the KM-707 offered stereo booth, 
record and amp outputs, and stereo inputs 
for two turntables and four line sources. 


A serious investment 

At SN95, the KM ,117 is nothing to take 
lightly. If you arc looking to make a step 
up to karaoke mixing, the KM-707 is a 
smart buy, If your next mixer purchase will 
include demo production and mix record¬ 
ing, you may want to sin away from the 
KM-707. The mixer’s S7N performance, 
while more than adequate for live mixing, 
was not suitable lor mix down of digital 
audio sources. On the plus side. I )Js look 
ing to add live vocals to their mix program 
will benefit greatly from the KM-707's 
wide range of digital effects and three mu 
inputs. 


n (JreaC CottikatioH ... 


J Express 400 





CD- 














Together, these two have created a sensation among mobile DJs 
Shouldn't you see what easy transport of 400 CDs is like? 

Call 1-800-992-8262 to order or for a FREE catalog 

In Canada 1 -800-465-0779 


U N I V E N I IJ R E 


PO. Box 28398 
Columbus, Ohio 43228 


FAX (614) 529-2110 



Safety-sleeve 
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MTX rolls out new, low-priced, high-performance mixers 



W ith their flag 

ship MX 600 
firmly estab¬ 
lished as one of the best 
high-end DJ mixers on 
the planet today, the 
R&D staff at MTX has 
turned to the challenge 
of building entry-level 
mixers with similar qual¬ 
ity and reliability. 

Anxious to check their 
progress, we requested 
a pre-release peek at the 
newest additions to the 
MTX line, the MX 35, 

MX 750 and MX 1550. 
Three different mixers 
designed for specific DJ 
mixing styles; priced to 
meet the budget of be¬ 
ginners as well as 
multi-service operators. 



Still doing battle 

The MX 35, better known as 
the Battleboard II, carries a 
retail price of just S180, but 
can still get the job done for 
beginning mobiles, hobbyists 
and even serious mix DJs. The 
tri-channel mixer has two 
phono and two line inputs, plus 
a single 1/4-inch jack for a DJ 
mic with rotary attenuator. 

In addition to the standard vertical ‘aders for channels one and two. 
two horizontal sliders are provided. The top is the cue monitor slider 
which fades the headphone output between channels one and two. The 
bottom one is a field replaceable crossfader. 

Two sets of stereo outputs are provided on the back panel. The first is 
for the main house mix, the second can be run to a tape recorder. The 
"rec" outputs are not affected by the master level control, so any mixes 
you record will not be affected by changes in the house level. 

To add punch and sizzle, a little EQ is available via two rotary controls 
centered at 10kHz and 100Hz and providing a 12dB boost or cut. Other 
features include low noise pre-amp circuitry on all inputs and a single 
row' of LEDs for monitoring the output level. 

The Battleboard is primarily designed for use by mix DJs spinning 
vinyl, so the wddth of 9 and 7/16-inches, (half that of a typical rack mount 
mixer) takes up very little table or coffin space. 
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Middle of the road 

Next in line is the MX 750. a 19-inch, four-rackspacc 
hoard with a total of four input channels. ( hannel one 
controls a 1/4-inch front panel jack for a DJ niic. The 
others are svvitchahle between phono and line. Using 
a feature borrowed from the high-end MX 600, each 
of the three audio inputs have a sub-switch allowing 
the phono inputs to be converted to additional line 
inputs. The result is inputs for a total of three phonos 
and six lines. A field replaceable crossfader is assign¬ 
able between all three music channels. One feature 


A cue monitor fader, for setting up mixes and 
special effects is provided along with a mix monitor 
switch so anv combination of channels can he fed to 

w 

the headphones. On board equalization oilers nine 
bands, which work on both left and rialii channels 
simultaneously, to adjust almost .my room acoustics 
problem. 

On the road 

Once familiar with all the features of these new 
mixers, it was time to take ’em to the streets. As the 



MX 1550 appears to be 
the best all around 
choice for mobile work, 
we prepared to drop 
one into our test case. 
We immediately 

w 

encountered a space 
problem. The input 
lacks on the back of the 
mixer extend so far 
beyond the back of the 
front plate, that it was 
impossible to mount the 
unit in trout of the 


missing from the MX 750 is the sliding cue monitor. 
Instead, four push buttons are used to select which 
signal is sent to the headphones. 

Other enhancements to this unit include a DJ 
talkover switch which initiates a !4dB drop in the 
output of all music inputs during DJ vocals. When 
disengaged, the music mix will gradually ranip back 
to the previous level eliminating annoying volume 
drops and bursts. The stereo auto peak hold level 
indicator monitors the output, momentarily holding at 
program peaks. If the red LEDs blink at peak, the 
level is acceptable, if they stay on continuously, you 
are into overload. 

Other welcome features of the MX 750 include a 
±12dB five-band equalizer with in/out switch, a 
stereo/mono switch tied directly to the master, BNt 
connector for a 12-volt mini light and gooseneck mic 
stand adapter. Suggested retail price of the MTX MX 
750 is $239. 


remote control for our 
Denon 2200MKII. As a result, we moved the remote 
control to the front of the ease, and the mixer to the 
back. While this is the preferred setup for many DJs 
using the dual CDPs, it was an unfamiliar conligura 
tion for u\ and look a short time to adapt to. So if you 
are determined to mount unit remote lielil behind the 
mixer, lake note, it won’t work with this one. 

Once beyond that minor installation glitch, we hit 
the road for a typical 10-year class reunion. While it 
was not the type of job that required Doctor B, the 
mixer still got a good workout and came through with 
flying colors. It is quiet, offers all the input and output 
options you could ever want and comes in a durable, 
roadworthy package. All knobs and switches were 
acceptably light and smooth but noticeably a grade 
below those used on the flagship MX 600. The retail 
price of the MX 1550 is a lad under $350 but. as is the 
case with most DJ products, substantial discounts can 
be found. 


There’s more 

lopping the list is the new MX 1550, with all the 
features of the MX 750 and then some. For starters, 
there arc two mic inputs with in/out switches so you 
won’t have to leave the wireless home. Plus, there’s 
an additional audio input channel for C D or line 
bringing the total number of inputs to eleven (three 
are sub-switchable phono to line as w ith the MX 
750). 


Headin’ home 

There were no delects found on am of the three MTX 

m 

models we tested. MTX mixers come w ith a 90 days 
parts and labor warranty. However, if you return the 
registration card within 10 days, the warranty will he 
extended to one year. 

For more information, contact MTX 
Soundcraf tsmen, 4545 E. Baseline Road, Phoenix, AZ 
85044; (800) 223-5266, or your local MTX dealer. 
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A common problem that most DJs 
encounter sooner or later is noise 
from the ground loop. It’s that an¬ 
noying buzz in the background ol 
every song you play. The “electric 
motor" that hums when the best 
man is making his toast. Some¬ 
times it is a faint whisper. Other 
times the engine ol a 747 couldn't 
mask it. 

What is a ground loop? 

The equipment in your rack is actually grounded in two ways. 
One way is the actual AC ground from the wall outlet. The 
other is the signal ground in your audio cables. In many pieces 
of equipment, these two grounds are tied together and all is 
fine, (n some pieces of equipment, this is not the case. The 
problem occurs when there is an electrical difference between 
the two grounds, thus causing a ground loop that produces the 
hunt. T he greater the electrical difference, the greater the hum. 

What causes it? 

Sometimes it’s as simple as just a loose phono ground wire, 
other times ii can be a hard to find “Ground Loop Gremlin.” 
Bolting all your equipment in a rack, as well as mixing bal¬ 
anced and unbalanced components, contributes to the problem. 
This usually does not happen to home stereos because they 
are all unbalanced and usually work together. Another factor 
is that most home stereos have only the signal ground as many 
are not grounded to the wall. Also you are placing your rub¬ 
ber-footed stereo component on shelves, not bolting them to a 
metal ruck rail. 

How to get rid of it? 

That’s easy. Finding it is hard. However, there are several easy 
steps you can take. Most manufacturers realize the ground 
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loop problem and place a special ground lilt switch or jumper 
on the unit’s rear. All you have to do is flip these switches 
back and forth and see which combination reduces or elimi¬ 
nates the hum. If you don’t have this feature, look to see if 
the components have a grounded AC cord. If there is. try 
using one of those two- or three-prong converters. (I only 
recommend doing this as a last resort). However, never do 
this to a power amp, and don’t clip off the ground prong 
on any cord. 

While you can’t remove your equipment from a bolted 
rack, you can isolate the chassis from the rail. Many compa¬ 
nies sell an insulated strip that you can place along the rail 
and the bolting holes on your items before you mount them. 
If that doesn’t work, you have a really tough gremlin hiding 
in there somewhere. So read on. 

The process of elimination 

Start by disconnecting everything on your sound system ex¬ 
cept the amp and speakers, turn on the amp and raise the 
gains. You should have no hum. If you do, then your amp is 
at fault. 

Next hook up only your equalizer or crossover. Do the 
same as above, turn on everything and raise the gains. If you 
get no hum, proceed to the next item. If you do gel a hum, 
than your problem exists between the processor and the amp. 

Try the above techniques to remove the problem. Once 
you have isolated the problem, continue up the chain until 
you reach the mixer. Again turn everything on and raise the 
gains on everything except the mixer. Keep the mixer con¬ 
trols down for now. II the hum appears when you connect 
the mixer, then your problem lies between the mixer and the 
amp/und or sound processor. Once you correct the problem, 
hook up your sources. Do not ignore the wireless mike if it 
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is bolted to the rack. Turn everything on 
and raise each individual source’s gain 
control. If it hums only when the con¬ 
trol is raised, then that piece is reacting 
with the mixer. 

II you still have a problem w ith hum¬ 
ming al ter you have exhausted all of my 
suggeslions, your equipment may be re¬ 
acting to an unbalanced piece to a 
balanced piece changeover. In this case 
you may have to purchase a special 
cable, either one that is specially w'ired 
or one that contains a built-in line iso¬ 
lating transformer. 1 have provided a 
small diagram for those of you that 
might want to make the cable yourself. 
That's it for now, good luck! 
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Note: In our last issue's lech Talk , 
George referred to a signal combiner 
box for use in combining front stereo 
signals to a single mono signal. The 
schematic for the device was 
inadvertantly left out. For those of you 
with a little electronics background, the 
circuit is pictured above. 


If you have a question or an idea, write 
George Mohr as Abracadabra, 1153 
Deer Pa rk Ave., N. Ba by Ion, N. Y. 
/ l 703; or call at (516) 667-2300. S 
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Know your 
business.,, 
and your 
competitors 

Last time we talked 
about how to compare 
yourself to your com¬ 
petition; so now you 
should know your 
strengths and weak¬ 
nesses and how you 
stack up against other 
DJs in the market. 


Now the challenge 

Lei’s look at the parts of your marketing 
plan you can control, starling with your 
rates. 

Prices are determined largely by 
supply, demand and what the market 
will pay. This is why, in many areas, the 
rates of similar DJ services tend to be 
rather close. This does not mean vou 

J 

have to charge what everybody else is 
charging. In fact, that may be a mistake. 

Limited pricing options 

You really only have two choices. You 
can price yourself low and go for a 
higher volume, or price yourself high 
expecting to book fewer jobs. Either 
approach can work, but, whatever you 
do. don't attempt both approaches 
simultaneously. This is contrary to the 
concept of positioning that we discussed 
earlier, and will only confuse your 
clients. 

Further complicating your decision is 
the way your particular market reacts to 
any change in prices. If you increase 
your prices slightly, will there be a large 
drop in the number of parties you book? 
Or does a big price increase result in a 
negligible drop in bookings? This 
sensitivity to price changes is known as 
"price elasticity." 

II you’ve been in business for several 
years, you know from past experience 
how significant a factor this is in your 
area. If you're relatively new to the 
industry or area, you'll need to rely on 
information from other DJs in the area 
as a guide. 

Knowing how sensitive your target 
markets are to price gives you the 
advantage. Your competition may simply 


adopt a reactive pricing policy following 
your lead. In many areas, when a single, 
well established DJ service ups their 
rales, it establishes a new benchmark 


allowing others to charge more as well. 

Next time we'll talk about specific 
things to consider when establishing 


your puces. 



Contest Update 


Thanks to the many readers who 
submitted entries in our 13.1 market¬ 
ing ideas contest. Now it is time for 
a content that we'll call our first an¬ 
nual Advertising Contest. Entering 
is simple. All you have to do is send 
in a copy oi what you consider the 
best ad you ever ran. (Sales letters 
also count.) If possible, include the 
type media < newspaper, yellow 
pages, etc.) that the ad ran in and 
any results that you gained as a re¬ 
sult. Make sure you include your 
name, phone number and address so 
l can recognize your efforts with a 
prize, as well as a mention in these 
pages. 


Blaine S, Greenfield is head of Blaine 
Greenfield Associates and a professor at 
Bucks County Community College. He 
will answer all requests for information, 
write to: 283 Bolton Road, East 
Windsor, NJ. 08520. He is also avail¬ 
able as a consultant, trainer, and 
speaker: Call (609} 443-3781 or fax 
(609) 426-0246, or write via the 
internet: Greenfieldb (p 1 bucks.edu. 
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Blaine’s Bullet 

Break-even 

analysis, 

simplified 

Take your most current income 
statement and identify each cost as 
either fixed or variable. Fixed costs 
arc independent of sales levels, 
while variable costs rise and fall 
with sales. If you are confused an 
an item, then allocate 50 percent to 
fixed costs and 50 percent to 
variable. Some fixed expenses 
include salaries, payroll taxes, 
benefits, utilities, insurance, 
advertising, legal and accounting, 
maintenance, etc. Typical variable 
expenses arc things like commis¬ 
sions. sales tax, travel, and bad 
debts. 

I lie break-even formula is: BE = 
(F/S-V) where BE - break-even 
sales in dollars. F = Fixed costs in 
dollars, S = sales expressed as 
100%, and V = variable costs as a 
percentage of sales. So if F = 

$ 10,000, S = 100% and V = 50%, 
then BE = ($ 10.000/50%) = 
$20,000. In other words, your costs 
will exceed revenue until vou have 

j 

sold $20,000 worth of bookings. 
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CDs—How to 
control your 
No. 1 business 
expense. 


by Michael Erb 


C hoosing what music to buy, 
where to buy it anti how much 
of it to buy is something every 
DJ must deal with. In a perfect world, all 
DJs would get their music free from 
record companies eager to promote their 
artists. But, as we all know, this isn't a 
perfect world. Most of us must spend big 
bucks to maintain a music library. 

Many DJ companies find that the pur¬ 
chase of music, whether it be on CD, 
vinyl or cassette, is the single greatest 
expense they have. With so much being 
spent on music, it is imperative to keep 
close watch over how you spend. Even a 
small savings translates into more profit 
for vou. 

m 

Purchase options 

There are many options for purchasing 
music including retail, mail-order, 
wholesale distributors and music ser¬ 
vices. 

The most convenient way to buy mu¬ 
sic is to buy retail at the local record store. 
Unfortunately, this is also the most ex¬ 
pensive way to buy music, especially if 
the store is in a high-traffic shopping cen¬ 
ter or mall. In spite of the price penalty, 
retail outlets do have some advantages. 
When you need something immediately, 
they may be a lifesaver. The selection of 
music is generally good to excellent and 
new music arrives normally on its na¬ 
tional release dale. Special ordering is 
usually available and defective items can 
be exchanged with minimum effort. 

If you purchase a large quantity of 
music at retail, you might be able to con¬ 
vince the store manager to give you some 
sort of discount. However, this is gener¬ 
al In not ati L'as\ sell and (he discount may 
not be that significant. If you happen to 


be looking for a part-time job to supple¬ 
ment your DJ income, a retail record store 
is a perfect place to work. Employees of¬ 
ten get discounts on merchandise up to 40 
percent. 

Retail offers selection, immediacy and 
convenience, but at a price. If you 're look- 
ing for remixes, imports or other 
"specialty" items, such as DJ-only music, 
retail is usually not the best place to go. 
There are exceptions. Some cities have 
specialty retail stores that slock only im¬ 
ports or other hard-io-find items. 

Retail offers selection, W 
immediacy and 
convenience, but if you’re 
looking for remixes, 
imports or specialty DJ- 
only releases, retail is 
usually won’t have them. 

One-stops 

Regional music distributors who sell 
wholesale to retailers and jukebox opera¬ 
tors arc another option for DJs. Some of 
these companies advertise in Mobile Beal. 
Billboard and other magazines. Generally, 
you'll be able to purchase a fairly wide 
variety of music this way. The wholesale 
price for a CD that retails for SI5.98 is 
about $11 - $12. Most music stores, how¬ 
ever, put top-selling titles on sale for 
around S11.98. So saving a buck, consid¬ 
ering the effort involved, may not be that 
enticing. 


. There are small and large mail-order 
companies that have popped up that ca¬ 
ter specifically to the DJ trade. Many of 
these companies slock items that are hard 
{if not impossible) to find at a retail store. 
Imports, remixes and independently pro¬ 
duced compilations may be available. 
Pricing is competitive, but still retail. In 
many cases, you won't be able to find the 
items they carry anywhere else, particu¬ 
larly remixes and “DJ only products," so 
price is less important here. 

Record Clubs 

The next option for buying music can 
save you a lot of money, but there are 
some limitations. Record clubs such as 
BMG Music Service and Columbia 
House are an excellent source of music, 
particularly if you five in a rural area or 
simply prefer the convenience of mail¬ 
order. Record clubs can sell CDs cheaper 
for several reasons. The clubs have mil¬ 
lions of members and that gives them 
tremendous buying power. They buy huge 
quantities of CDs and they negotiate a 
lower price for the CDs they buy. 

When you join a music club, you get 
a terrific initial offer... up to nine CDs for 
the price of one (plus shipping). Typically 
BMG offers CDs at 66 percent off, or 
some variation thereof (buy 1. get 2 free, 
etc.). Including shipping and handling, 
you'll end up paying about $8 per CD 
single through BMG. Columbia House 
has a better selection of music but BMG 
usually has slightly better prices. In both 
cases, don't expect speedy delivery of 
your music. Three to five weeks for de¬ 
livery is not uncommon. What you give 
up in speed, you make up in savings. 

You w ill notice there is usually a de¬ 
lay of several weeks to several month'. 
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before “New Releases” show up in mu¬ 
sic club catalogs. Record clubs negotiate 
with Ihe label and ariist on a release-by- 
release basis for each particular artist. In 
other words, some new releases are avail¬ 
able as soon as released to record stores 
anil others are “held back” from release 
to record clubs for a period of time de¬ 
termined by the agreements. For example, 
BMG still hasn’t been able to offer Janet 


Jackson's latest C D. Curiously, the agree- 
ments mentioned above are to enhance 


the record label's profits. They don't need 
to sell to the record clubs when their “1 lot 
Acts" like Janet Jackson are still pulling 
in tremendous sales in retail outlets. On 
ihe other hand, lesser known acts will find 
their products in the record clubs right 
away, for obvious reasons. 

The bottom line is, know what your 
options are and remember that, by plan¬ 
ning ahead, you can save money on music 
and enhance your bottom line. 


* 

Here is an alphabetical listing of 
companies that produce compila¬ 
tions for exclusive sale to DJs: 


Hot Hits - (800) 248-4848 

features monthly releases of new music in five 
formats including country. R&B. rock, pop and 
adult contemporary. 

Hot Tracks - (918) 336-1100 
Featuring remix compilations for DJs includ¬ 
ing latest hits with extended intros, 
middlebreaks, outros. 

Promo Only - (407) 331-3600 
Monthly releases include the Club Series. Ur¬ 
ban Series. Radio Series and Country Series. 
Songs are listed w ith times and BPM s. 
rpm -800*521-2537 

Offers weekly releases of Top Hits U.S.A. fea¬ 
turing new A/C. Top 40 and country hits weekly 
on CD. 

TM Century - (214) 247-8850 

Features hitdisc, a weekly release of new' A/C, 
Top-40, Urban, Rock and Country; hitdiscE, a 
weekly release of Euro Tcchno/Pop; golddisc 
libraries of catalog Top-40, Country, Rock, Ur¬ 
ban and Oldies; and the Mobile Beat Top 200 
series, all-time mobile DJ classics based on Mo¬ 
bile Beal's annual Top 200 survey. 

In Canada - ERG - (800) 465-0779 
Monthly releases include country, dance and 
rock CDs plus 80 CD Knockout Hits mobile 
library. 

<r 


DJ Music sources who wish to be 
included in future listings should 
write or fax us with information 
on your service. 




Here is a listing of mail order sources 
specializing in music sales to DJs; 


Abracadabra's DJ Records Dept, - 
1516)667-1112 

Offers a wide range of DJ specialty CDs and 
45s. Wedding and Parts CDs. full selection of 
classics plus underground and club music. 12" 
vinyl and CD sincles. 

A.Y.C. lwholesale/retail) - (201)731-5290 

Specializing in import compilations plus wed¬ 
ding and party CDs and numerous other releases 
Just for DJs. Over 1,600 titles available. $100 
minimum order. 

Lakeshore Records' 1),| Connection - (716) 
244-8476 

Specializing in import and domestic multi-disc 
compilation sets. Features alternative, oldies, 
country and 80 s music, ( all for free catalog. 
MMS • 24 hour fax (703) 556-0439 
Specializes in 7" vinyl. Selection includes over 
90% of Billboard Top 20 and virtually all of 
Mobile Beat's Top 200 oil 45. 

Musically Yours of NY - (800) 642-0976 
Dealer for Promo Only. Powerhouse, 
Funkymix. Ultimix, X-Mix, Hoi Tracks, Ghetto 
Remix, Moffett Hot Drops. Sun Jaramin, Awe¬ 
some 8()'s, and others. 

Noteworthy Music, Inc. - (800) 648-7**72 
Mail-order catalog source with over 18.000 CD 
titles. They do not carry DJ-only lilies or re 
mixes but offer similar selection as a music store 
at a more competitive price. 

Remix Shop - (716) 839*3585 
Features a broad range of DJ specially CDs and 
45s. Wedding and Parly CDs, full selection of 
remixes on 12" and CD including underground 
and club music. 

Remix Warehouse - (800) 241-M1XX 

Remix Warehouse carries more than 30 remix 
services. Some of the services available are; 
Back Traxx. Discotech, Eurodisquo. Future 
Mix, Miami Bass Classics, Slow Jamz, and 
Wicked Mix. 

Rotations - (610) 631-1779 

Rotations is a music resource for mobile DJs. 
They carry compilation CDs. DJ-only subscrip¬ 
tion services and a variety of domestic/import 
compilation CDs. 

Southern California Music Service (800) 775- 
3472 

Specializes in opening libraries lor clubs. Huge 
selection of 12" and CDs. 

In Canada- 

Lots of Discs * (905) 276-4356 

Features hot, new mobile and club U.K., Euro 

& U.S. 12" imports plus ; 'anadian hits. 
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by Renee Lassial _ 

For disc jockeys today, Ds are what an in¬ 
strument is to a musician. Playing a CD that 
skips is like trying to play a guitar without 
all its strings a sure way to bring any party 
to a screeching halt. Now for you CD skep¬ 
tics saying, ‘'Ha! I knew vinyl was better,” 
the fact is, unlike vinyl, CDs have a certain 
degree of repairability. 

Compact discs are so common now, we 
often take for granted just what they really 
are — a 4 3/4-inch polycarbonate plastic dis¬ 
coid packed full of digital data bits (about 5 
bill ion of them), which are molded onto the 
label side of a CD. The data is optically 
“read” through the non-label side; which is 
comprised of several layers of metal and 
acrylic resin, and serves to protect the data. 

These layers, however, are rather thin, es¬ 
pecially on the label, side, rendering them 
susceptible to scratches. Light surface 
scratches on the non-label side of the CD 
won't affect the data but, a deep scratch can 
cause skips or drop-outs. Unless you can 
repair the scratches, you might as well throw 
away the CD. 

Several manufacturers have reacted to the 
need for a product that would extend the life 
of Cl )s. Now there are several CD repair kits 
on the market. The question is: To what de¬ 
gree can a CD be repaired? 1 decided to test 
several CD scratch repair kits to answer that 
very question. 



4U&OP 



And the contestants are... 

• Allsop CD Repair Kit (model 058200). Allsop’s latest CD 
maintenance product claims to "restore optimum CD perfor¬ 
mance,” For $ 12 you get 
Allsops one-ounce bottle of 
CD repair solution, said to be 
good for 75 applications, four 
washable polishing cloths and 
an Allsop DiscGrip I M Applica¬ 
tion Base. The base is made of 
a durable rubber and I like that 
you can wash and reuse the 
cleaning cloths. 

* Bib® Sav-A-Disc ™ (C- 
6I9A). Says it prevents CD 
skipping, removes light 

scratches, cleans, and polishes. It comes in a plastic cartridge 
that holds the 1/2-ounce bottle of compact disc restorer polish 
and one cleaning cloth. The cartridge is designed to hold a CD 
while working on it and when not in use holds the solution bottle 
and doth; it seems a little cheap, however, compared to the 
Allsop base. The solution provided is suppose to be enough for 
400 applications. It doesn't indicate multiple applications for 
CDs already scratched. It seems to be more of a preventative, 
claiming that the solution is an antistatic, resulting in the ability 
to repel dirt and dust. 

Will grime cause a ( D to mist rack? Probably not. A halfway 
decent CD player can read through a liule filth (the dirt 1 mean, 
not whatever's recorded on the CD!). 

* CD Magic CD 2000. We gave a favorable review for this prod¬ 
uct in the June/July 1994 issue of Mobile Beat. CD2000 comes 
in a one-ounce bottle for $ 1 0. MB found the product easy to use 
and true to its claim. To clean a CD you simply put a few drops 
on the disc and wfipe from the center outward. If you want to 
protect or repair minor scratches, simply repeat (he process. And, 
if you have major scratches, repeat the steps again, but with 
more pressure. We found the solution made a remarkable im¬ 
provement on the lest CD's performance, which w^as prev iously 
skipping badly. 

• Discwasher® CD-2™. A CD polish and scratch remover sys¬ 
tem that contains a one-ounec bottle of CD-1 cleaning fluid, a 
one-ounce bottle of CD-2 polish and scratch remover solution, 
six applicator swabs, and four polishing w ipes, all for $10.95. 
The cloths and swabs are kept in a clear plastic jewel box. The 
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Bib America PO Box 27682, Denver, CO 80227 (800) 325-0653 

Bib Sav-A-Disc (C-619A) $12.95 

AIISOp PO Box 23, Bellingham, WA 98227 (800) 426-4303 

CD Repair Kit (58200) $12 

CD Magic PO Box 126, Bloomingdale. IL 60108 (800) 960-DISC 

CD2000 $10 

Discwasher 2950 Lake Emma, Lake Mary. FL 32746 (800) 732-6866 

CD-2 (1163) $10.95 

Recoton 2950 Lake Emma, Lake Mary, FL 32746 (800) 732-6866 

CD Restorer (CD57) $7.99 
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CD-2 solution uses a two-step process to help eliminate abra¬ 
sions that could cause drop-outs. The Discwasher doesn't come 
with an applicator CL) base and it is not indicated as to how 
many applications you’ll get. 

• Recolon® CD Restorer!Cleaning Kir (CD 57). The kit pro¬ 
vides a restorer solution in a one-ounce bottle to remove minor 
scratches and imperfections and a cleaning solution in a one- 
ounce spray bottle to dissolve fingerprints and dust. T here are 
10 “non-abrasive" CD cloths. Also included is a handy two- 
piece molded plastic shell designed to hold the two bottles and 
a removable base to hold the CD while cleaning. There’s no 
indication as to how many applications you can expect to get. 
It retails for $7.99. 

• Toothpaste. Not mentioning any brands here but. it lias been 
reported on America Online that good ole tooth powder can 
keep more than the dentist away. “John" says that the paste’s 
gritty texture is similar to sandpaper: how much water you use 
determines the grit strength. Though this helps get rid of 
mistracks and dropouts, he notes, the mirror finish will be 
marred. OK, this one may not be good to try at home. 


Testing a theory 

1 began with four brand new' CDs. 1 didn't waste lime testing 
for cleaning power since that is a fairly simple task; Windex 
can do the job. 1 got right down to the nitty-gritty — the scratch 
test. 

1 put several radial scratches (on the non-label side) with the 
rough end of a paper clip, with a bit of pressure (I had to really 
gouge the CDs to make them actually skip). When each CD 
was played, it was nothing but continuous skipping. There was 
no way the CD player’s laser could read the CDs as they were. 
At this point I was ready to begin the test. 

Using the AIlsop’s 
solution and follow¬ 
ing the instructions, 1 
placed three drops of 
their solution on the 
non-printed side of 
the CD. 1 rubbed from 
the center to the out¬ 
side edge for about 
one minute, and then 
buffed the CD clean. I 
played the CD and the 
results w'ere disap¬ 
pointing, the CD 



Mobile Heat's CD torture test , part 
II. Nothing repairs really had 
scratches (but he just wanted to be 

sure!). 


CD 101: Tips & Trivia 

How to repair a warped disc 

Step 1 : Place the disc on a glass or mi rror surface. If you can see gaps 
or can rock the disc back atul forth, your Cl > is warped and 
sometimes can be repaired. 

Step 2: Warm the disc using a hand-held dryer on the low setting. 
Caution: Stove or oven temps in; \y be too severe* 

Srep 3* Place the warm disc on a flat surface between two sheets of 
paper and place several heavy books on top. Wait 2-3 minutes and 
check the disc. You may need to repeat several nines. 


Interesting facts about CDs 

L jointly developed by SON) in Japan and Philips in the Nciha 
lands in 1980, CDs were introduced to the consumer market in 
1982 , 

2. The l I) was originally designed to contain up to 4 minutes 
playing time on one side, long enough for the entire pl u my ol 
Beethovens Fifth Symphony, phis applause. 

3. CDs are "read" l mm the center, rotating clockwise* with the first 
track at about SCO rpm and the last track at about 200 rpm. 

4. There are 20,000 tracks per inch on a typical (.1); about 40-60 
tracks is the width o i a human hair. 

5. Only 32.7 percent of the data on a (’D is audio signals, I he 
remainder are instructions to the Cl) player 


This information is provided by the “CD Doctor*” a new retail 
product from Quantum Sound labs, Inc. The CD Doctor is 
designed to treat damaged and scratched CDs* Mobile Beat M ,iga- 
zine was unable to include this product in the Cl) scratch test due 
to finding out about the product too late to make press time. 


skipped just as much. It skipping persists, you are instructed to 
repeat the process rubbing v igorously on visible scratches. So I 
tried it again, and again—no improvement. To make matters 
worse, the bulling cloths left quite a bit of lint. 

With the next CD I applied Bib’s solution. It instructs to sim¬ 
ply place a CD on the plastic cartridge platform, playing side 
up. and apply one drop of CD polish and wipe off, in a circ ular 
motion, like you would to wax a car. That 's all it says to 
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HydroBath is an excellent alternative to 
ordinary cleaning solutions and is supe¬ 
rior in that it does not make contact with 
the [CD, therefore minimizing possible 
scratches that may occur from handling. 
The CD HydroBath is capable of work¬ 
ing on all types of compact discs, 
including CD-ROMs, 


spindle and press down until it “locks ' 
into place, close the cover and press 
start — that’s it! The Disc washer docs 
a 30-second spin cycle and a 15-sec¬ 
ond dry cycle and voila! You've got one 
clean CD. 

For every two ounces of solution it 
is said to clean about 100 CDs per ses- 


D iscwasher®. a division of 
I Recoton, offers the Computer 

_ CD HydroBath™, a technically 

advanced “hydrodynamic" CD cleaning 
system worth having ii you're in a busi¬ 
ness that requires ow ning and protecting 
a large CD library. The Disc washer 


The Disc washer CD6+ solution is used 
with the HydroBath and acts as a wetting 
agent, emulsifier, and dryer. Combined 
with the HydroBath s high speed rotation 
platform, optimum cleaning is the only 
result you'll see. And it’s so simple to use; 
just lift the filter up, pour in about two 
ounces of CD6 solution, set the CD on the 


sion. The Disc washer can be run on 
batteries or an optional AC adapter. 
There is a 90-day limited warranty. 

For more information, contact 
Disc washer, a division of Recoion, 
2950 Lake Emma Road. Lake Mary, 
Fla. 32746; (800) 732-6866. 


The CD Fix 


: Cont'd) 


do and that's all it took; the CD played beautifully. The only 
thing I didn't like was the cloth provided w'as too linty. and 
thev only give you one. 

The Discwasher CD polish was next. To use this product 
you apply CD-2, using a foam swab, and gently distribute the 
paste evenly over the scratched area. Allow the paste to dry for 
about five minutes. Using one of the cloths, remove the paste, 
gently butting the area in small circular motions. After all resi¬ 
due is removed, apply one drop of the CD-I fluid to the CD. 
Use a clean cloth to huff the cleaning solution over the entire 
surface until dry. 1 did all this but the CD still skipped: how¬ 
ever, it says that heavier scratches may need additional 
treatments, so I did. By the third application the CD was back 
to optimal playing. 1 like that you can rinse the applicator swabs 
for multiple use. I don’t like that they don't provide a base to 
hold on to the CD while working on it. 

It was Recoton’s CD Restorer's turn. Instructions say to place 
the CD in the included base and place two to three drops on a 
cleaning cloth and gently buff the CD in a straight line, from 
the center of the disc to the outer edge, and do so until dry. 
After the first application, there was marked improvement but 
still some skipping. 1 tried the application again but received 
no improvement. I tried applying the restorer a third time and 
still got no results. 1 decided to try the cleaning fluid, applying 
the spray and wiping as 1 did with the restorer solution. The 
CD's performance did improve, leaving only a few skips. If 1 
had tried the process again, die CD probably would've been 
completely repaired. 



The Results Are In 

Out of the four 
company 's CD repair 
solutions I personally 
tested, I would rec¬ 
ommend Bib’s 
Sav-A-Disc™. It was 
the easiest to use and 
the quickest to pro¬ 
duce results. The 
Discwasher CD-2 
and Recoton CD re¬ 
storer also worked 
fairly w'ell, but re- 
quired more effort. 

The Allsop solution, however, was a disappointment. Perhaps 
it would have eventually worked, but for the time involved, it 
would he faster to just go buy a new' CD. 

Any of these products are worthwhile to have to clean and 
possibly prevent future scratches. Some, however, arc simply 
better at fixing damage already incurred. 

No matter how good a CD repair kit is, once the actual data 
is damaged a CD cannot be repaired. All the companies who 
participated in this test made sure to stipulate that fact on 
their packaging. A CD that has been cracked or scratched 
deeply enough to let light through is beyond repair. At that 
point it s time to give up and cough up the cash for a new CD. 
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Reach us on the Internet @ CTDJSUPPLY @ Delphi.Com 



PARTY F066ER 




Sizzlers 




EMINI MEGA FOG 


PIONEER CDJ- 



500JVATTS ! 


This little work horse puts out 
700 watts of fog and comes with 
a remote. List S 229.00 

Sale $99.00 

Smoke Fluid Sale! 




This SUPER FOGGER comes complete with a timer remote 
for easy operation, Extra LARGE reservoir and hanging 
bracket. This machine works great in clubs or on large mobiles! 
FG5000 


Seamless loop sampling Instant Start 
LARGE Jog wheel Tempo Control 
I Must fftive for club ttnd tnohitt Cl)J W 

CDT500G I ist S999.00 


List $ 489.00 



Sale $ 299.00 



Free Cue w/purchi» $100.00 Value 



Available in Strawberry, Cherry, Banana. 
Mint. Pina colada. Vanilla. Tropical. 


FJ-1 Reg. $31-00 


Sale $24.95 


& Qts. Only $11.00 


Committed to 100% Customer Satisfaction since 1979! 


Same day Shipping Available! 


C.O.D. Visa, M/C, Amex. 




ON N E 


T I 


U T 



SUPPLY, INC. 



The LARGEST PJ " SUPERSTORE" in The World! 


/ IIO Republic Drive 
North Haven, CT 06473 



Technics SL1200MKII 
On Sale $ 409.00 


VERTIGO 



I 


AVENGER 


Turn tabfe nut turning? 
Mixer not Mixing? 
Send it tn us! 

We do most repairs in 
bouse!Ask about our 
expedited service! 




% 

i ^ 

L 
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Projects 30 Multi - colored 
beams of light 

That move lo the i>eak 
List $319.00 


16 Beams of light Multi 
colored light that 
move to the beat! 

List $325.00 


Your Choice Only $ 179.99 While they l«tl 



Save BI (r on 
CD Cases 
$99.00 

Holds 120 CD's 

CD180 $129.00 

Holds 180 CD's 

CD300 $189.00 

HkiI s riyjtl you j;ucvscil it 
Holds 300 CD’s 


Order Toll FREE! 1-800-552-4478 In CT (203) 230-2449 











































































I was amongst the last to embrace 

Windows when it I irst came out. 
But, once installed, the old soft¬ 
ware just didn’t feel right so, I “up¬ 
graded ' an< l coni inue upgrat 1 i i lg. 

Win< lows 95 is on 1 he shelves an< I 

being marketed to an installs I user 
I >ase oi over 10 ) million users of Win¬ 
dows 3.1 around the world. It is a new 
operating system tliai makes a lot of 
promises. So heres an overview of 
what it is ,and what it does, and 
whether or not is it a smart move for 
small business owners to change over 
to tl iis new operating system. 



Under the hood 

Microsoft's goal with the new Windows 
95 is to speed up all existing applications, 
enhance multimedia applications, make 
Windows work better for laptop users and 
provide an Internet connection. It is avail¬ 
able in both a Mac and a PC formal. 

Speed is the key, up about 25 percent 
without any new software to add to your 
system except Windows 95. 

Windows 95 is easy to install. It does 
provide faster printing, faster computing 
and better reliability but, at a cost. 

It knows what is on your computer, in 
olher words, it will configure video driv¬ 
ers, modems, CD-ROMs, mice, and any 
other add-ons in a flash with its Plug and 
Play system. 1 he operating system will 
jack you into the Internet faster than you 
can click the “go" button. It gives you 
quick access but then strongly suggests 
you use the Microsoft Network doorway 
for a fee. It does live up to the promises it 
makes. 

Should you buy it? 

The basic requirements, according to 
Microsolu is a 386 computer with four 
megabytes of memory. That's Bull! It re¬ 
ally needs a lop-of-die-line 486/66 or 
better with a minimum of 8 megabytes of 
memory and I would suggest sixteen. The 
big kicker is the amount of hard drive 
space it took. Over 48 megabytes! This is 
a huge program/operating system. II you 
have the computer for it, the memory on 
your drive and an extra S80 hanging 
around, give it a shot. It will make your 
system run faster, cleaner, and with fewer 
lock-ups. However, if you are happy with 
what you have and it is working fine for 
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EDITOR’S NOTE 


vour business stay where you are for 

wf m 

awhile. 

Windows 95 runs in a superfasi 32-bit 
mode meaning more data can pass through 
the system at any one time. The software 
you have doesn't process data in this way 
so you will find that you need all new soi l- 
ware after using this operating system. Of 
course. Bill Gates is collecting a fee 
everytime you buy software that is dev el¬ 
oped for Windows 95. 

The Bottom Line 

Don't get me wrong. I'm really enjoying 
Windows 95 on my system and yes. I've 
got ihe system for it. But, like upgrading 
from a Taurus to a RX-7. both do the same 
thing, one just gets you there faster. My 
advice? Lei the “whiz-bang” effect wear 
off and the bugs shake out. You will save 
a bunch of money that you can spend on 

CDs and DJ toys. 

* ~ 


Windows 95 has received considerable media 
coverage, especially in the computer macs. One 
magazine in particular. PC C<imputing, did a 
rather extensive review ol Windows 95 in the 
June 1995 issue. The review was \erv iuforma- 

<pr 

live and addressed a number of kev concerns and 
questions about Windows 95 that would be of 




Desktop Superguide 


Inside: Your complete 
shopping guide to over 
100 lop systems.* printers, 
scanners, CD ROMs, sound 
cards, modems mid mom! 



inicrcsl to both experienced and newly initiated 
VC Window s user* \i the time of flux w rilme, 

■ST 

Windows 95 has not been ofllcalK released. By 

It W 

the time sou receive this issue of the maua 
zinc, Windows 95 will be flying off store 
shelves. If you arc seriously considering the pur- 
chase ol \\ imlows ‘>5 for business applications. 
1 stroniiK recommend vou carefulh read the 

* C / *p ^ 

Pi' ( rowpn/mv article lx fore taking the plunge 
The follow ing quote trout the article pretty much 
sums it all up. 

"At litis carls stage, there are two classes of 
computer users for whom Windows 95 isn I 
ready* ()ne is the network administrator who has 
to support a system application that crunches 
on mission critical data. The other is the cvpe 
rienced but unsophisticated usci who can't fall 
back on a decade’s worth of VC experience to 
troubleshoot a hue in the operating system. 
There are plenty ot honks and technical support 
alternatives for Window s i 1, but until W indow s 
95 has the offical hacking of Microsoft and a 
brood array of third party training tools, it 's not 
quite ready for the mass market. 

P( Computing. June /V95 



ATTENTION MOBILE DISC JOCKEYS!! 

Finally — A Case Company That Understands Your Needs 


10 Space Rack and Stand 

All in one! Standard Console Case stiov/r on 
our Rack Stand, Easy as 1*2*3! 



dny Size 
Amp 

Racks 
Apa table. 
Cal/ for 
pricing 


45’s Cases Available 
In Any Style 



M-2R 



Deplli W 
13 Spaces For Amp 
10 paces tor Mixer 

Console Coses ouaifab/e 
in many stales. 


Albums Available in 
Any Case Style 



18* 1 14" 

Doublt Row 

Holds 135 ] Holds 100 

Holds 200 


CD Cases Available 
In Any Style 



Double Row 

Triple Row 

Triple Row 

Five Row 

Holds 375 

Holds 550 

Holds 100 

Holds 155 


Deluxe Console/SB 



Depth 16' * 8 Spaces tor Amp 
10 Spaces for Bottom Mixer 
0 Spices for Top Mixer 


Heavy Duty Polyethylene 
Travel Cases 

CO Case 
Holds 80 



Album 
Case 
1 Rem Holds 120 


Any Case Above $24 

Cassette Cases Available in Any Case Style 


Single Turntable & Mixer Cases 



Medium Duty Flight Dses Ret or Suri 
Hardware Carpet or Vinyl Laminate 


Hearty Dutj 

f‘irtflf 

I 1 1 'a* ! ” j 




Cases also available for lighting, karaoke systems, costumes, speaker 
cabinets, etc. Custom cases are our specialty! Call for pricing. 


1121-1 Lincoln Avenue. Holbrook, NY 11741 Phone 516-563-0633 • Fax 516-563-1390 


OUTSIDE NEW YORK CALL 1-800-343-1433 send S3oo FOR complete catalog 




MasterCard 


) 


V/SA 


F 1 ■ 

/it?; 

mam 

■ 

u 
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Mobile Beat Top 10 List 


Questions party 
planners love 
to ask... 
and DJs hate 
to hear 


We asked DJ s from 
across the country what 
questions they most 
hated to hear from pro¬ 
spective clients. And here 
are their responses ... 



//<> Y 


cc mfi 




NO MOBILE DJ IS 
COMPLETE WITHOUT ONE! 

fraction of the time and effort, 
complete mirror ball package will 
well for you as a clumsily 
mirror ball from the ceiling. 


Features: 

• Pre-mounted ItOv Motor 
w/internal circuitry 

• Collapses lor easy 
transport 

• One year limited warranty 

• Extends to over 7' tall 

• Heavy duty Detachable 
Base 

• Floor to ceiling beam 
projection 


‘Above price does not include pinspot or mirrortall 


1 - 800 - 327-2233 

FAX 602-967-0616 
Tempe, Arizona 


L Will you schedule a Saturday 
afternoon appointment at our 
house so we can interview you? 

2. Will you play only the songs 
that we request in the order that 
we request them? 

3. Will you guarantee to have all 
of the songs that we request that 
are not listed on your playlist'? 

4. Will you agree to allow our 
Best Man to do all of the an¬ 
nouncements, and for your Disc 
Jockey to say nothing during the 
entire reception? 

5. Will you setup your equipment 
on the balcony upstairs even 
though all guest will he down¬ 
stairs? 

6. Will you rent or purchase a 
tuxedo to match our wedding 
colors and decorate the stage in 
these colors with your balloons 

m 

and plants at no charge? 

7 . Will you provide us with a list 
of all the people you have enter¬ 
tained during the last two years 
so that we can ask them ques¬ 
tions? 

8. Will you setup your equipment 
two hours before our guests ar¬ 
rive, and then begin your 
contracted four hours of music 
after the meal is finished three 
hours later at no additional 
charge? 

9. Will you provide an amplifier, 
two microphones and two speak¬ 
ers for the dinner musicians at 
no additional charge? 

10. Will you accept our personal 
check for the entire amount after 
the reception is successfully con¬ 
cluded? 

Bonus question: Will you agree 
to each of these terms in writing 
before we agree to interview 
you ? 
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We've not only got what's new... We've got what's next! 


THIS MONTH 'S SPECIALS! 


/liHentCOH 




DENON 


ODYSSEY 


CASES 



u 



J3L 


■IHM BlL t 
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AVENGER 

LIGHTING EFFECT 


$197 



8S0W AMP DN-2000mk2 100-DI5C 



425WPC @ 4 OHMS 

$429.*“ 


DUAL CD PLAYER 

$CAIL 


CD CASE 


$49 



DJGEAR 


Si 



V 



Denon DN-2000m k2 
Denon DN-2700 
Denon DN-600 
MTX MX-600 
MTX MX-350 
MTX MX-250 
Technics SL-1200mk2 
Stanton Trackmaster AL-1 
Slanton 680 EL 
100-disc CD case 
Single 1200 case 
DJ coffin-style case 


CALL FOR 
OUR LOW 
PRICES! 
ALWAYS 
IN STOCK! 
CALL 
STOCK 
$87.00 
69.95 
49.00 
109.00 
199.00 


03 


OSC USA-850 amp 
QSC MX-1S00a amp 
Ashly FET-2000 amp 
QSC MX-3000 amp 
Shure SM-58LC mic 
Shure SM-57LC mic 


$429.00 
CALL 
599.00 
CALL 
107.00 
97.00 
from 249.00 
CALL 


Shure wireless 
MTX PWR-115 speaker 
Phonic PCL-3200 comp/lrmiler 199,00 
Aphex Aural Exciter 199.00 

Sony TCD-D7 DAT 597.00 

Lexicon JamMan sampler 349,00 



Martin Pro8i2 Roboscan 
Martin Pro518 Roboscan 
Martin Pro2l8 Roboscan 
ADJ Avenger effect 
ADJ Aggressor effect 
ADJ Vertigo 
PAR36 pinspot w/lamp 
Martin Starffash Dichro 
ADJ FogHog logger 
Almospheres log juice, 2.5 gal 
Lycian Clubs pot follow spot 
Mart n Mag Pro 2000 logger 


CALL FOR 
OUR LOW 
PRICES! 
$197.00 
257.00 
197.00 
18.95 
189.00 
157.00 
89.00 
597,00 
CALL 






Zenith PV-851 projector , $2597.00 

Seleco SVT-130 projector CALL 

Seleco SVT-190 projector CALL 

100' electric screen 695.00 

Ceiling TV mount (up to 25‘) 149.00 

Panasonic HtFl VCR's (rom 299,00 
Panasonic WJ-AVE7 mixer CALL 

Sharp Vision projectors CALL 

Pioneer LaserDisc players CALL 

Sony VCR's CALL 

Panasonic Direct-View TV’s CALL 

Pioneer LaserActrve 399.00 





Call for your copy of iho Sound Ideas 1995 catalog* 
we have everything for the mobile DJ and nightclub! 

TO ORDER: 1 - 800 - 543-6434 

Showroom 1 (614) 263-3720 We ship UPS COO or prepaid! 

VISA - MASTERCARD - DISCOVER 
Hours 1 M-F 10am-7pm> Sat 11am * 6pm EST 

3671 Karl Rd. Columbus. OH 43224 FAX • (614) 263-1823 


All speakers are priced each. Sound Ideas is not responsible for typographical errors. Prices and spedficalions subject to change without notice. 















































































Shaping 
the future 
with a piece 
of the past 

by Renee Lassial 


alk nboui die ultimate prop: It keeps your 
gusts’ attention; it's a great show piece; 
it will definitely he the topic of conver¬ 
sation lor weeks to come: and (knowing 
how some parties can turn on you) serves 
as a great safety device! What is it? It's 
the "Human Jukebox." 

Dave Davidson, owner of Best of 
Times Entertainment Services, is the 
Human Jukebox. Davidson, who resides 
in ■ ’edur Rapids. Iowa, best describes his 
innovation in his brochure as "an audi¬ 
ence-interactive form of musical 
entertainment where the audience se¬ 
lects all the music to be played, just like 
a jukebox. "And just like u jukebox it is. 
Some people, Davidson says, don’t even 
realize lie's in there! Whatever the reac¬ 
tion, guests won t forget the Human 
Jukebox, and that’s what Davidson 
hanks on. 

Davidson’s first spark for the idea of 
the Human Jukebox was ignited after at- 
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tending his 15-year high school reunion 
m Pennsylvania in 1985. The DJ, 
Davidson says, refused to play any music 
from the 1970s. One would think you 
would hear songs from the 70s at a 1970 
reunion, but Davidson says this guy 
wasn't interested in that (and apparently 
not a Mobile Beat reader!). 1 Javidson, v\ ho 
had done some DJ’ing while in college. 


The final product, which 
took about eight months 
to design and build, is 
made of oak and brass 
and stands almost 81/2 
feet tall by 5 feet wide. 


decided he could do reunions belter than 
that: and while strolling down memory 
lane, hit upon the idea of one of our 
country’s prized memorabilia — the 
Wurlitzer. What better way to give 
people the music they want to hear? Let 
them pick it themselves! 

Purchasing an authent ic jukebox was 
not practical; so Davidson decided to 
fabricate one of his own. Some of the 
materials he used for the jukebox were 
originally meant for a microwave cart. 
Fortunately Davidson married an un- 
derstanding wife, Gloria, who not only 
gave up her microwave cart for his 
dream but also allowed him to spend 
the money he needed to get the job 
done. 

The final product, which took about 
eight months to design and build, is 
made of oak and brass and stands al¬ 
most 8-1/2 feet tall by 5 feel wide. It 
looks like it might be as hot in the iukc- 






























rest. 

The inner workings of the jukebox 
(besides the human factor) includes a 
Macintosh Powerbook to program Ins 
music collection, which is comprised of 
over 1.000 CDs. When a guest makes a 
song selection he cun call it up in a mal¬ 
lei of seconds. W hen designing the 
jukebox, Davidson knew portability was 
the primary concern. Though the juke¬ 
box looks like a permanent fixture, it is 
easily transportable, Davidson says. 
There are three sides and it’s held to¬ 
gether with 10 wing nuts. "It just folds 
up and goes." Davidson says, The shell 
wasn't the only thing that had to he por¬ 
table. His music collection is kept in 
Univenture cases. All his sound equip¬ 
ment is on a portable table: and the 
speakers are also on wheels. It lakes him 
only about an hour for setup ami about 
45 minutes for leardown. 

Davidson’s setup also includes op¬ 
tional light units (us seen in photo), 
cleverly designed to compliment the 
jukebox. These units contain four chan¬ 
nels (red. blue, green and yellow, at 
1,200 watts) of computer controlled 
lights, bach unit also houses a variable 
speed "Super Strobe." Ihe light units 
weigh 225 pounds each, but aren't too 
hard to tote around, Davidson say s, since 
they are also on wheels and, like a hand 
cart, just wheel in and out. The only real 
obstacle is stairs, he says, because of the 
weight factor. His unique lighting sys¬ 
tems run on a dimmer, something he felt 
was needed lor events that demand more 
"I lolly wood" effects, like school events. 
However, he didn't want the lights to 
compete with the jukebox, which is the 
star of the show. 

David son lias been using the jukebox 
for nine years now and never does a gig 

without it. He origi¬ 
nally thought he 
would specialize in 


box as a microwave oven, but Davidson 
says that it's not bad because the back is 
completely open and so is the majority 
of the top, and there's a vent in the front. 

The front of the jukebox displays more 
than 10.000 songs performed by more 
than 1,700 original artists. I here are over 
8.000 rock n' roll selections, more than 
2,000 country and big band selections, 
and an additional section for polkas, 
waltzes and other specialty songs. The 
"Selection Board" on ilie front of the 
jukebox list*, the songs in three different 
books, one is organized alphabetically by 
title, the second by year, and the third by 
artist. To hear a song the audience sim¬ 
ply w rites the song’s index number on a 
“Musical Selection Slip" and drops it in 
the "Selection Slot." Davidson does the 


Hest of Times Entertainment was the 
natural choice to play at a state Lotto 
promotion , "Jukebox JackpotThe 
late, great Wolfman Jack , who was 
involved with the promotion, stopped by 
to chat with Best of Times owner. Dare 
Davidson and his wife, Gloria. 


The “Selection 
Board " on the front 
of the jukebox lists 
the songs in three 
different hooks , one 
is organized 
alphabetically by 
title , the second by 
year, and the third 
by artist. 


Equipment List 


Sound Equipment 

▼ Crown Power Base 3 Amp ▼ D0D EQ 

▼ Pyramid Mixer T Sony CD Player 

▼ Pioneer Double Cassette Deck 

▼ Custom-made 3-way Speaker Towers: 

66' height, 600 watts each, 15 EV wooler, 4x16 
EV midrange horn. 4x16 EV tweeter horn 

▼ Nady True Diversity Wireless Mic System 

▼ Shu re Microphones 

Support Equipment 

k Custom-made jukebox: 

9’ H x 5'W x 10' D: made of oak, brass 
and sand-blasted Plexiglas 
k Custom-made Jukebox Light Units: 

7'6' H x 4'W; each unit contains 4 channels (600 
wattsjof red, green, yellow and blue lights 
▲ American DJ Super Strobe, 4 American DJ Bash 
Strobes. Lights controlled by: American DJ Lighting 
Chase Controller.American DJ S-1 Strobe 
Controller, American DJ Flash-1C Controller 

reunions but couldn’t pay the lulls b\ 
being so limited, sn now he does ;i of 
variety events, charging $375 for a 
three-hour minimum show; the lights 
are $50 extra. 

Davidson is currently working w ith 
a company to have his invention lubri¬ 
cated with f iberglass and neon lights, 
which will be patented, and says he 
would like to make several Human 
Jukeboxes in the future to market them. 
The jukebox, however, is not 
Davidson's only idea for personaliz¬ 
ing his events; he has several other 
ideas in the works, including one that 
involves video. 

Davidson has created Ins very own 
()/. He is the wizard, spinning lus mu 
sic in his own custom-made world. 


You can reach Dave by 
e-mail: DAVE"! HEDJ@aol.com 



It's Not A Contest! 


You Won't Win Anything! 

But if you have a mobile system you think 
ranks among the BEST ON EARTH 
contact: Mobile Beat Magazine, 

P O. Box 309, East Rochester, NY 14445 
or fax 7 16-385-3637 


Mobile Beat October/November 1995 71 

































V iva Las Vegas! The capital of 
glitz and glamour. Where high 
rollers go through a year's pay 
like it was peanuts. Vegas is the 
city of dreams, where the prom¬ 


ise of striking it rich is the Siren's call 


And the bin theme is entertainment. 

But in many ways, for the DJs who 
serve this desert fun spot, things are not 
much different beneath the glow of the 
casino lights. 


Las Vegas native. Garth Weaver, started 
his company in 1978. thriving mostly on 
convention business from area country 
chibs and casino hotels. And while the 
convention business fuels weekday work, 

mf 

Weaver's 20 011 -call DJs still spend much 
of their time doing what most mobiles 
do... wedding receptions, but many with 
a unique Las Vegas spin. Wedding chap¬ 
els are a I .as Vegas icon. They have been 
the centerpieces ol countless movies and 
TV shows, romanticized as the place 


whose entourage never leaves the hotel and 
orders entertainment like it’s room service. 
Then there are the local clients who de¬ 
mand more than music. In Vegas, it's not 
a problem whether someone wants 




Vegas Mobiles must also be 
prepared to service 
high-rolling clients. Weaver 
counts among his the Princess 
of Singapore, whose entourage 
never leaves the hotel and 
orders entertainment like it’s 
room service. 

couples would elope to for a quickie 
ceremony. 

T his is still true... sort of. During our 
interview with Weaver, he was arrang- 
ing to meet with a bride for her weekend 
wedding. 1 lowever. she was from out of 
town, the wedding chapel was on the 
lower level of a casino 
hotel and her 100 guests 
were arriving the follow¬ 
ing day for the reception. 

1 hey had booked two en¬ 
tire floors of the hotel. In 
Vegas, a city known for 
extremely attractive rates 
on hotels and food, 

Weaver told us this is very 
common. 

Vegas Mobiles must 
also be prepared to service 
high-rolling clients. 

Weaver counts among his 
the Princess ol Singapore, 


showgirls, magicians. Libcrace or Elvis 
impersonators, or even a bogus Ray 
Charles, complete with his Uh-I lull Girls. 
There is an overabundance of local talent 
for Weaver to subcontract. 

Then there is the peripheral business. 
Over the past year, GW Sound has suc¬ 
cessfully produced several “video 
yearbooks" for local Vegas high schools 
and provided entertainment on a daily ba¬ 
sis at the Wet N' Wild Theme Park. 

Weaver ’s personal business philosophy 
is: “Your company is only as good as your 
employees," so he strives to maintain 
working conditions that produce a very 
low turnover of employees. For example, 
GW Sound DJs do not set up their own 
equipment. Instead, it's taken care of by a 
crew of setup men who cover the entire 
metropolitan area. 

Hie city itself is commuter friendly, so 
unlike many clogged urban areas, multiple 
jobs can often be just a few miles apart. 
Even if there is distance involved, Clark 
County, in which Las Vegas is located, is 
easy to gel around. 

With continuous new construction and 
an influx of new residents constantly mov- 
ing in. Las Vegas is presently a Boom 
Town. The local yellow pages alone list 
over 60 DJ companies, including many 
California DJs who have migrated to Las 
Vegas. But having just moved into a 3,000 
square foot facility, which includes office 
space, storage, and potential for the first 
retail DJ store in Las Vegas, Garth Weaver 
and GW Sound has placed his company 
in a position to make the “Best 0 : the 
Boom." 
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- BCATKcCPCR 

Finally there is a machine that truly empowers you to do a better mix, without 
sore fingers: the Beotkcepcr by Advanced Audio Concept/. Ihe Beat keeper is a 
rack mountable, dual automatic BPM counter that visually cues you to make a 
slammin' mix, each and every time. 


The Beatkeeper goes far beyond merely calculating the heat. . . 

• Automatically starts on a strong downbeat. 

• Indicates when you've matched the tempos and aligned the beats of two songs. 

• Warns you if the beat begins to drift, long before your audience will ever hear it. 

• Shows you how to get drifted beats back on track. 

• Easily mounts in the smallest of rack spaces. (19" L, 13/4”H, 21/8” I)) 

• Perfect for the novice DJ or the most skilled mixer. 


Hearing Ihe beat i/ fun. 

Hearing, feeling, and /eeing Ihe beal i/ Di/c Jockey nirvana. 
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Por ordering information coll toll free 1-800-281-5961 




























































































When it comes to 


amplifiers, high 

output power has 
always been syn¬ 


onymous with 
back trouble. It 


was a tjiven that if 

O 

you wanted an 
amplifier that 

packed serious 
punch, you had to 
get used to pump¬ 
ing some very 
heavy iron. 


Now, weighing in 
at just 18 lbs. and 
with a power out¬ 
put of i 800 watts 
RMS (bridged 

\ c 

mono) at 4 ohms, 
the Powerlight 1.8 
from QSC offers 
an outstanding 
power/weight ra¬ 
tio of 100 watts 
per pound. 



QSC Powerlight 1.8 

A hands-on review by Henry Collins 


he QSC Powerlight 1.8 is the flagship 
of three amplifiers in QSC’s Powerlight 
Series. Each amplifier in the Series 
weighs 18 lbs and occupies only two rack 
spaces. The entry-level model, the 
Powerlight 1.0, has an 8-ohm power out¬ 
put rating of 210 watts. The Powerlight 
1.4 and 1.8 arc rated at 325 watts and 
450 watts respectively. All models carry 
a three-year warranty plus an optional 
three-year extended service contract. The 
1.8 has a suggested list price of $1,998. 
which is a little sleep but well worth the 
climb. 

The science behind the magic 

Conventional non-switching amplifiers 
relay on massive pow er transformers and 
filter capacitors to provide the voltage 
and current flow needed to handle the 
reactive loads presented by speakers. The 
main reasons for this are (he limitations 
imposed by the 60-cycle per second line 
frequency of AC outlets. To help get 
around this problem, some manufactur¬ 
ers have incorporated switching power 
supplies in their amplifier designs to 
convert t he 60-cycle power from the AC 
line to a much higher frequency, using 
switching transistors. Because of the 
complexity of this design, some early 


switching amplifiers lacked the proven 
performance and reliability of non- 
switching amplifiers. For this reason, 
some companies have completely aban¬ 
doned their attempts to develop this 
amplifier technology. 

Rock solid performance 

RF interference is an inherent design 
problem associated with switching 
power supply amplifiers. The 
Powerlight 1.8 employs proper EMI fil¬ 
tering for true FCC Class B 
certification, thus assuring static and 
interference free performance in your 
system. 

The Powerlight 1.8, despite its light 
weight, features a bigger, beefier power 
supply than other amplifiers in this 
same class. Listening tests confirmed a 

W 

clean, tight and robust bass, evidence 
of the amplifier’s ability to handle high 
voltage transients at the low end. 

A work of fine art 

The 1.8 is indeed lightweight— r was 
able to palm the side of the unit and lift 
w ith my left hand (Editor's Note: I am 
right-handed). The aluminum chassis is 
lined with steel rack ears for added 
strength. A variable speed fan provides 
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rear-to-front air flow lor more efficient cooling. Since the 
warm air is vented through the front of the amplifier's face¬ 
plate grille, it can he rack mounted without any significant 
loss in cooling efficiency. 

The 1.8's front panel included detented, calibrated gain 
controls, four-step LED level meters and Protect, Power 
and Standby indicators. The rear panel features a Stereo/ 
Bridging/Parallel Input Switch. Ncutrik “Combo” connec¬ 
tor for XLR and I/4-inch RTS (phone plug) inputs and 
barrier strip inputs. “Touch-proof binding post output con¬ 
nectors and contact closure terminals for remote AC pow er 
control were also featured. 

Serious wattage 

The Powerl ighl 1.8 shows its true colors when asked to 
handle 2- and 4-ohm loads. Parallel two 8-ohm, 18-inch 
speaker cabinets on each side of the amplifier and the 1.8 
will deliver up to 700 watts (RMS, 20Hz - 20kHz, 0.1% 
1’HD) of power, enough horsepower to gel any speaker's 
attention. For brute force kilowatt applications, the 1.8 can 
unleash 1800 watts of concrete-cracking power operating 
in the 4-ohm. bridged mono mode. The amplifier’s light¬ 
weight, high-power characteristics and rugged design make 
it ideal for mobile DJ and touring applications. 

Two thumbs up 

The Powerlighl 1.8 is an exceptional amplifier with excel¬ 
lent sonic characteristics. Ii is at home on the road, or in a 
permanent club installation. If you are not intimidated by 
its sticker price, you will no doubt be impressed by its top- 
shelf performance...! certainly was. 
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More and more audiences are 
discovering Christian music 
uplifting and a real joy to sing! 


P eople go to church to worship, to praise and to sing. 

So the fact that karaoke is becoming more and more 
accepted in the Christian community should come as 
no surprise. Those who would never think of stepping up to 
die microphone in a lounge or club are quite comfortable singing in 
church. And w hat is sung in churches today includes everything from 
the old, traditional hymns to die latest contemporary Christian hits. 

C ontemporary Christian music contains positive, insightful, life¬ 
directing messages. During the late '60s. producers of Christian music 
discovered they could get that message to the masses best by slaying 
in close touch w ith the sounds and styles of commercial music. Big 
hits, including: "I'd Like To Teach The World To Sing.” “Everything 
Is Beautiful." "Spirit In The Sky,” "Signs." and Judy Collins' rendi¬ 
tion of "Amazing Grace" proved that music with inspirational lyrics 
had huge commercial potential. 

The reason those songs, as well as many others with a positive. 
Christian message became hit* hits was because they were not onlv 
great songs, but they were all over the radio. Their success helped lay 
the foundation tor the increasing popularity of today 's contemporary 
Christian music. 

With the opening up of FM radio frequencies during the last de¬ 
cade. most medium to large markets are now served by at least one 
Christian radio station. And while core artists such as Aim Grant. 
Michael W. Smith. Steven Curtis Chapman, Petra. D.C. Talk and 
Carman get the majority of airplay, others are continually breaking 
through. There is a trend here. Listeners tiring of the “same old. same 
old" are finding Christian music uplifting and a real joy to sing! 


Big Fish in a growing pond 

CDG versions of many of the best contemporary Christian standards 
arc nov\ available from established karaoke software labels includ¬ 
ing DKKaraoke. Nikkodo. Pocket Songs and Nutcch. However, one 
label in particular. Big Fish records, has made an exclusive commit¬ 
ment to Christian karaoke software. 

Big Fish president. Jack Hansen, introduced Christian karaoke in 
spring of 1994 with a direct mail campaign to church youth groups. 
Hansen recalls how, during the 1950s. '60s and '70s. being involved 
with a church youth group was an important part of growing up. 
Through that involvement, teenagers developed good values and a 
sense of direction along with the social skills and selfesteem that 
many of today's teens lack. Hansen felt that karaoke versions of con¬ 
temporary Christian hits would give church youth ministers 
something to offer youth other than the usual bowling, skating and 
pizza parties. 

Big Fish presently offers 14 CCM discs. In addition, there arc 
live "Praise and Worship" ( IXis with more traditional titles and two 
< hristmas discs. The majority cl titles selected are based on national 
Christian music airplay and singer requests. Interestingly, KJs and 
D.ls had very little to do with Christian karaoke's early growth. 
Churches that responded to the early Big Fish mailings somehow 
persuaded their respective congregations to approve spending money 
for their own karaoke machines and software. Smaller churches with¬ 
out money in the budget for an organist have found karaoke an 
affordable way to add music to their regular worship services. As the 
concept has grown, churches without money for their own karaoke 
system have started calling on local K.ls and DJs. 


Mobile with a mission 

One DJ who answered the call was Chris Scribani, owner of 
Maranatha DJ service in Webster, N.Y. Scribani. whose single-sy s¬ 
tem D.I service is built around an extensive Christian music library. 


started offering Chri 


stian karaoke at about the time Big Fish released 


their first disc. After 
IS months, he re¬ 
ports that Christian 
karaoke parties now 
account for about 10 
percent of his busi¬ 
ness. Through his 
own direct mail 
campaign to area 
churches, as well as 
tie-ins with concerts 
featuring Christian 
artists, bis immedi¬ 
ate goal is to book 

one Christian 
karaoke job per 
week, ill addition to 



his regular bookings. 

Scribani says that 
his present bookings 
are mostly for youth 
and singles groups 



Chris Scribani 
(in the booth) provides 
karaoke for 
church youth amt 
singles groups 


associated with churches. And while some of these functions feature 


Christian music exclusively, most include a mix of Christian music 
with typical karaoke favorites such as Bette Midler’s “Wind Beneath 
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THE CONCRETE CD+G KARAOKE COLLECTION 


INCLUDES THE FOLLOWING BUILDING BLOCKS'' 


450 CORE KARAOKE SONGS ON 30 CD+G DISCS PACKAGED IN A CD BINDER 

SONG TITLE AND ARTIST LISTING (INCLUDES TRACK #) 

KJ "UTILITY' 1 DISC 
FOUNDATION™ T-SHIRT 
AND OTHER "GOODIES" 

CALL AND PLACE YOUR ORDER TODAY! 

800 - 788-4487 



CD+G KARAOKE SOFTWARE 
































































KARAOKE SCENE MAGAZINE PRESENTS 

Karaoke f£st 


Featuring the 
"KJ of the Year 
Awards and Benefit 
for 






Sun,, Oct. 15,1995 6-9pm 
Hollywood Palladium 
6215 Sunset Blvd. 
Hollywood, CA 90028 
FOR TICKET INFORMATION 

CALL 818 345-0040 FAX 818 345-0444 

— 

Special thanks to V 

' k ’ T, i TBj 

Morningstar Productions 




O A Song Guide With 14 
Categories Including A-Z 
By Song & Artist, Oldies, 
Country, Motown & Morel 
O Extra Bold Song Numbers 
G All Songs Are Checked 
With "The Billboard 100" 
G 48 Hour Turnaround 




INFORMATION 
AND SAMPLES 


O Attractive Borders 
O Mix Any LD & CDG Discs 
O List Your Songs By Song 
Or Artist First 
O Custom Headings 
O Custom Footers 
O laser Printed Masters 
O FREE Request Slips 


jj'./s/VVj, 

> CO"** \ X 




(800) 9-SONG BOOK 

216 BROADWAY • COSTA MESA, CA 92627 • (714) 631-5330 • FAX: (714) 650-6776 


LI 


Get More Karaoke 

DJ Gigs! 


Nothing Impresses the boss or a karaoke crowd like an easy-to- 
read karaoke song book that works and looks like a pro. And 
since 1989 Karaoke Show Pros has been dedicated to making the 
best song books available. Song View Menus® have the features 
that will help your crowd find their songs fast, and keep your gig 
moving. Features include: 


My Wings," Amy Grant's "Baby, Baby," “Love Can Build A Bridge" 
by die Judds and other “(i-rated" selections from the ' 50s and up. At 
events where requests include such a broad variety, it becomes the 
job of the DJ/KJ to determine what fits anJ what doesn't. This is why 
ClXi has become the formal of choice for Christian karaoke facilita¬ 
tors. As Hansen explains, “Many of the songs on LaserDisc are 
perfectly acceptable to a Christian audience. The problem is with the 
videos. Some are just not what this audience wants to see and it's 
just too much for the KJ to review each one." 

Positive results 

Christian karaoke is proving it can lake the message out of the church 
and right to the people. Christian music radio stations, including 
KCMW Kansas City. Mo. and WDCT in Washington, DC. are using 
Christian karaoke as an effective traffic builder at on-location broad¬ 
casts from retailers such as Christian bookstores. In addition, country 
music nightclubs that have added Christian country music (known as 
“Positive Country") to their regular music mix. are expanding their 
audiences by offering Christian karaoke on Sunday afternoons. 

Based on its growth over the last two years, the future looks bright 
for Christian karaoke. Yet. it will probably remain an area of special¬ 
ization that only a small percentage of mobiles will fully appreciate 
or understand. Those that do could liud Christian karaoke to be a 
significant source of new business. As Scrihani points out, it is at his 
Christian karaoke shows that he meets many of the people who book 
him for more traditional parties and events throughout the year. And 
at Big Fish records. Hansen is right on schedule averaging a new 
release every month. The pond is gelling bigger everyday. 


“Christian Karaoke” is a trademark of Big Fish Records - 
For information call 800-426-1465. 


Contemporary ( ’hrislian music continues to gain recognition and mar¬ 
ket share in recent years. Several contemporary Christian performers have 
made signiiicant inroads on the popcharts, led by superstar Amy Grant. 
Michael W. Smith and Kathy Troccoli have also scored big pop hits and 
provided evidence that the contemporary Christian music world is filled 
with top-notch, passionate talent. This music is spotlighted annually at 
the Dove awards. Arrival Records' recent release of Today's Best Chris¬ 
tian Hits represents all of the 13 nominees in this Year's “best song" 
category, The compilation includes "Song-of-ihe-year " GW is hi Con¬ 
trol hv Twila Paris, “Contemporary Song-of-the-Ycar" Heaven In The 
Heal World bv Steven Curtis Chapman, and music from winners and nomi¬ 
nees 4 Him. Clay Crosse, Ray Boltz, Point of Grace and others. 

Today’s Best Christian Hits 

The 26th Annual Dove Awards Winners And Nominees 

1. God Is In Control .Twila Paris 

2. Creed .Rich Mullins 

3. I Pledge Allegiance To The Lamb ....... Ray Boltz 

4. Children Of The World .Amy Grant 

5. America Again ...Carman 

6. Teach Me To Love .Sieve Green & Larnelle Harris 

7. Heaven in The Real World .Steven Curtis Chapman 

8. My Life Is In Your Hands .Kathy Troccoli 

9. We Believe In God .Amy Grant 

1D. Say The Name .Margarel Becker 

11. For Future Generations .4 Him 

12. Jesus Will Still Be There .Point 01 Grace 

13. I Surrender AII .Clay Crosse 
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Call To Order KARAOKE Products 

1 - 800 -PRO-SING 

World's Largest Karaoke Distributor 


ashville Sound CD+Gs 


CD NS 0016 

a Get A Lite....1 

k\ Me Falh In You 2 

Wne Gonna Warn I'm Gonna Crawl..... 3 
in Your Rodeo ilk iiflfid d m Ikliii H ■ fa M d-I R ■ umm* I ■ 4 

Friends lovin' Good Whiskey .5 

l Wars You .....„ 6 

ftrty's Dream * H R fc R«***fl ■ 9 -p-Pfl-*p 9 » 7 

I'm Msilng You....8 

—■ Q Fw Th* Light ...m..... ...... .......... 9 

:-tOflhoso Nights ....10 

•uUn' The Rock ■ ua u i-r ■ q h ■ fr I -f+J li p-fa-fa-k-f It 

wtsitq Old Memories .. 12 

tfo’s Lonely Now.„.13 

iqp Fish To Fry ■■ ■■PPH ■ fa fa **#*91 IPTH S IR4IP 14 

Mam Every Word He Said---15 


CD NS 0022 

Your Cheatin' Heart ifPiMfiftiiHiPH a* pr MPtMlP i 

Heartland PPM ■ P-P**" ■■■“fl 9-1 P-M-Rlfl H«44Hf P + P>»»P*»»P«» MH P-' ™ 

You Have The Right To Remain Silent.... 3 

In Between Dances Olfefci.■filiitiliii.iililiia.ailiil 4 

IN^riin And tAtheri ■ .. 5 

Ybu look So Good in Love ...6 

My Heart W1 Never Know ..7 

Cowboy fl 

Heaven's Just A Sin Away .... 9 

I Fell In The Water . ... 1 0 

Going Girl Tonight 11 

Hike Trie Sound Oil hat.......... 12 

I Don't Know My Own Strength .. 13 

What Do You Do With His Love .. 14 

Girl Thang ■ ■ kiiali daici ■ rk-kP>fi Nkiki+d k-k kikt k ■ -■■■ ■ ■«<• k mm fag 15 


CD NS 0019 

£i£da 

tn Ain't Much Fun * 
tom Of Cards 
if In love 
to Tornando 
bo Old To Die Young 
mg To Wak .. 

Hack Coffee. 

Mississippi Moon..9 

i Still Dancing With You_. 10 

hanky Tor* Angels .,....11 

Mt Just About Does It ...-.12 

isyou Boys pup mail 4 ■ ■ i- H4I4I kppp*k 4 i ■ ■ b i B + *a i a a b a r r + 13 

feuil if I fin 14 

kn Who i Am ■ ♦*J*‘*P941 M>4#pfrl B4 tt 4 M-B-P ■■PHM' + a S-P-i4*4 15 


■ limn P P P*""*"fl R B lf»1 ■ ■ ■ P •■'■■■■■ ■* kifr'kkkii'Bk 

■■ PR RP1RRR I R R-R P «««**’» »“R fl-fa-fc + fl-i a fa 

PtRPH44KW»> i ■ ** «**B IflliM 

9-1 *■*+* B k IkiftH R-P R + 44-R-R R k iikkiM B fch ■■***' ■ ■ ■* 

■■■■'■'■ *P P ■ IPPI fl I ■ I *■* + # *B« B-B1HIIII I IB- 

fa fa + *» P P IR- + 4 4 ■ fa-fa ■ a k k fa l««-fl»PH4PtH R-P 


.. 1 

2 
.. 3 

fa ka ak T 

5 

6 

7 

8 


ifafarvikkkk k*ti ••mi 


■■I ■■■■■*■•• ■■ ■ ■ • ■ >■ ■* 


■* R-*fl R-PP+ I-R P-fafl-R ■ I PP-P-S RRI 


iRk.i iifkikkikfa fakkik in i 4 > 


-4 4-i B i +*rl fat¥H**« #*k-S fa4 4 


4-Bfa+a - fa 14--a--t 4 4-P4 4 I fa fa l-R-fa fa fa + f p 1-fa-fa 


I ki ll!liPfa I I 1>(I lia k■■B HP M I I4■■■ ■ fa P4 4 ■ 


■ ■ 4- fl 9 4 -R i ill fa faH-IB ■ # "fa 4 4 ■ ■ 


2 

■•T**Pit* » 

3 

4 

5 

6 

... 7 
... 8 


CD NS 0020 

[er'i Stop ....... 1 

iay Now That I've Found You .........2 

Heart Her Crying 3 

MJUfa BIt Of You...*.. 4 

j Be Better Oft in A Pine Box ..... 5 

Luc On k-k kii k4-4-» k k kikkk i k k k a i -kkfa-k || p-fa kkfal ■ ■ fa fa P4-S-B d m k fa4-4 H-ll ^ 

Tey re Raying Our Song __7 

ItCerThings To Do ......■.■.■■■u.im.i.ii.ii 3 

WYeur Love Flew .... 9 

Ife/iw .. 10 

if.iiToo Ycxrng To Feel This Damn Old 11 

OiWriatAThril... 12 

l id x] Fenc e s........+■ ■.........> < ■.. ■. 13 

IlDidel Love He*. . .... 14 

MStill .. 15 

CO NS 0021 

-w Batter Thnk Twice nvta -«-fc r4--k*»P >*'4 P* k»«B-l k ifali kb T 

f ft ! 3 n Mini ■-4.|i.«.a.pt^ji*^4«tk.««. + 44R#fa«-*PR4»»PfaPwfa 2 

;q Old Truck »k k fa i-p«* i a ■■ ■ hihh ■ fa-Baw>r»* B| p ■■■■■ ■ ■ ■ ww 3' 
kne'Jmes I Forget 4i*M.k*ik li t I i I kikR I I »ffB ■ ■ ■a p p ■■ ■■*■- 4 

Kfcfll't YOU k fa aria kfai-k a-t aaa ; pk4-fa k a aik-ff-«--l-l»P i-P PPPT' P W*mm 5 
. ^ 1 .1 CS5 kHRfalllPn PfalPN II H ktMH*****H4l«* + faH» ^ 

'enter Moments -a k k k kfanak k k-k k# t■ 9 B aifal**«* ■■ ■ P ■■ ■#-« PP- 7 
fhuLte - , . ■ .* .... M ■ - L ‘—" 8 

Finala Bonding .. 9 

Walk Ths line p i ■ p-k ktti 4 k B B P B B4 4 4 R I P P ■■ P ■ ID 

ftjfi LDvfl BsyinS v.k T ^i. r p.e4H r H>f!t+^M4^« 1 

'ke YouVe Memory With You IHI4#IBB«iiu 12 

Surf Love ... 13 

Roads ■kkik H'fl-fl b B4--IB B P I-B4s4 tB B-R 1114 *■■►■■■**+4'■***■■■■►* 14 

iogffiem Grace... 15 


CD NS 0023 

Sold ...... „ 1 

Not On YOur Love 
Walking To Jerusalem .. 

Finish What We've Started 
FOisum prison Blues 
Can Even Get The Blues 
Somelimes i Forget 
Come In From The Pain 

Should Have Asked Her Faster.. 9 

You Can Sleep While I Drive..... 10 

She Ain't No Ordinary Girt... 11 

Back In My Younger Days..12 

Feed Jake R ■ R 4--fa fa I 111 i ■ I fa l-R R fa 14 44 4 Rif M PR P PlfPlilfaHR r I--RR 13 
Going Down *■ R-PV4 4 R-P-P P»P-H P^^^-R P-R P *4-*i faM«PM * P4-4-S fa fall 14 

All My Exs Uve In Texas... IS 

CO NS 0024 

LOVfi 0 U g I.H.I ...III.P.M ... ll-i-mr ^ 

Queen Of My Double Wide Trailer.... 2 

Som To Be Blue P4 4-k k b-k-r + R 4 b k fa4-4 fafa P-R4-I-4 9 1+ + 4 i fa D4-4-P M4f 3 

For The Good Times...... 4 

Harorock Bottom Of My Heart.. 5 

Don t Take The Girl B P PR R P t-fa*P RHfMN l faPP B-B P* « R R-f P I +R 6* 

Blue Kentucky Girt..... 7 

Houston i .i* m ... .h....... a-. .i.......... a 

I Can't Ten You Why.... 9 

Life's Little Dps And Downs.. 10 

PMS Blues .... . .....HWH..H.. .... ...... ...... ...... 11 

I Wonder Do You Ever Think Of Me 12 
Lost In The Fifties Hitk....... •.................... 13 

Cimb That Mountain H^h.. 14 

H-oriie ....h... t5 


CD NS 0025 

Blue Eyes Crying tn The Rain... t 

Don't Toucri Me There R-i ■ r + 4 4 44 P I +R-B-R PR*»R 4P>P + -PR-PP P-P ^ 

Don i Aony Abcul My ...... . .3 

Crazy ■«P P4 R P P-fa*» 1 11* PR #■ P (>»« #§*■•■ MIRir fa+4 P P 1 IP R ■ H P Pl-RiP PiPi**P 4 

Guitars & Cadillacs ■ ■4'^p *p ppih i ipipp 4 p MifiRrIM S 

Here We Are I I I M fa fafc+ #■■’■ + ■»■ 4-4-i - fa-PR-VP ■44P4-R HM-R1 fa p-pb- 4 fair P-fa ^ 

Honky Tonk Btues W* •‘■4*P ■ P+P»« k*»Kk k k>u#fa 7 

t Couldn't See You Leaving... B 

Learning To Uve Again ..... 9 

Come On Back .....10 

Can't Break ft To My Heart V I irt M pppip- prip*+## 11 

A Woman In Love HRfaVt 144*44 R P M^Pfafai P*P-P-»* k + ifci k Mi 12 

f Thought It Was You ......... - .. 13 

for My Broken Heart...14 

I'm So lonesome 1 Could Cry.... 15 



KARAOKE PLAYER 
LD & CD+G 


DEALER PRICE 

$659 


F 

REEI 

MIC, L 

.D, CDG I 


Introducing the new PLPI0760IDCDG player 11-step key control, multi 
plex, digital echo, vocal scoring, competition vocal mode, and more 


NEW KARAOKE CHRISTMAS CD+Gs 

CDSDOOOS %et It Snow-Boys 11 Men *0 Holy Night-T. Campbell *Wh;it Chikj Is This-V . Williams 
•Silent Nighi-Wrtson Philips "Merry Xmas Baby-Springsiein "Little St Nick^Beach Boys "Merry Xmas 
Darling-Carpenters "Santa's Gonna Come In A Pickup Truck-Jackson "Santa Looked A Lol Like 
Daddy-G. Brooks "There's A New Kid In Town-T Yoarwood "Jingle Bell Rock-Travis 'One Bright 
Slar-V, Gill "Greatest Gift of Alt-RogerB/Parton "White Xmas-Crosby "Blue Xmas-Elvis 


CO FM 5001 

SABS 1 Ad dki i i k k li 11 B k h I ■ I fa R4Rife 14- ii II B B fa I +1 I R P+ 14 -*-■ ^ 

Joy To TUb World Rii IIlfelilliR fall B RRI faB R-R Rifa + R fl R I R#H»I ■« 
Deck Tha ha is « i R -fa fa I fl R Itltfal R ■ fa 4 ■ RRI- IBM I B fa-fa 4- ■ I fa IVVR R ■ 3 

Wa WIshYooAMeffyCNistmas.. 4 

Silent Night -RR-4-9-M-4-4 »M+n*4P ■ »■ 14-4 § ■+ r *i*-S R * fa+4-i •> fa-R* + • 4-P ■ •- IP 5 

I s Beginning To Look Alot Like Xmas.6 

The Twehe Days 01 Christmas.7 

Aiw3y in A ^4a,nggr. >,,,,,,,, ■ fi 

Sleigh Fide RiineBI fa-RVVR 4 P fa 4 tfafafali PVR B *441 VI ii -1+4 I fa fa-B-faV ■ - ¥ 

Frosty The o voAmart ., .... 10 

O' Coma AH Ye Faithful ..... 11 

Rudolph Trie Red Nosod Roindoer.12 

Hark The Herald Angels Sing .13 

Stiver Betis■....■......■■....■ m---..."...- 14 

0' Holy Night 

ri Came Upon A Midnight Clear ... 16 

Trie First Noel17 
Wirier Wonderland 




FREE 

KJ Utility Disc 

for Karaoke Show Fun 
with the purchase 
of any 5 Xmas CDGs 


PHPM « R**R IPtRfiH ll'IPIN 


G fa 4 4 11 IRfafal INI RRI If fail if I I 14 RCfa-fl-faV 


«. 1 

2 


CO FM 5002 

Tennessee Christmas 
ChrisUnis In Dbtle 

I Only Want You For Christmas.....3 

Rockirf Around The Christmas Tree.4 

Hart Candy Christmas.. 5 

Grandma Got Run Over By A Reindeer.6 

Christmas Time's A Cumin* ..7 

Rockin' Utile Christmas.& 

Old Christinas Card....,„.. 9 

1 Saw Mommy Kissing Sanu Claus.. 10 

A Christmas Letter...-i 1TTT1 — 11 

Christmas .......... 12 

Pretty Paper .. «fl fl i ta+*+*R fa 13 

ri Ba Home For Christmas ... 14 

How Do I Wrap My Heart Up For Xmas „ 15 
Have Yoursell A Merry Utile Chnstmas... 16 

Til Santa's Gone_ 17 

Sarm Looked WOlUke Daddy IB 


CO FM 5003 

Joy To The World gr r *k-fa.ft.+ fa-. 4IBi -+R+R ipp k*«» + k R-fa fa+ “+ ^ 

Away In A Manger fa-fa-PVfa4-R R-P fa 1*»S*P P++4 k-fa 44-M--M ■*** **■* ^ 

if We Make tt TrirougK December ifl i ■+»• ■ ■+ 3 

O' Uttie Town Of Bethlehem ... 4 

Dp On The Houses M! .....4t44fr MI ... g rhi. .V + fl.. ^ 

Ail I Want For Christmas Dear Is You..... . 6 
l Heard The Bells On Chnrnas Day , 7 

Jingle Betis iri.^ki.i......ii...a.,........- iii...., B 

0 Chrfslmas Tree h. hi«hu ■• ■ ■ ■ m • • i.. .• 9 

It Came Upon A M dmght Clear . . 10 

WTist Child Is This .. i............. .............. 1 

I Believe In Sanita Claus ... 12 

Desk The Htik....... ................... 13 

O - Holy Niflht m i .. 14 

We Wish You A Merry Christmas ... 15 

Joly Old St. Nicholas a ■-*- M fa^H ■+ PR »■ ifaVi*** i fl i ■ I k k* 16 
0* Come All Ye Faithful fa i i-i-i ■ a i r4*» vvi'i-p* i-r pp I i ■ ■ 17 
Trie First Noel >fl ■ ■ ■ ■ lb ■ iii ■ i r ■ ■ iii d ■ ■ » fa ■ i 1 + 4 4 ■RfaP’RI-B 41 ■ P fa IV IB 


CD FM 5004 

Santa Bring My Baby Back ., .. 1 

Santa Claus Is Cornin 1 To Town... 2 

Merry Criristmas Dartin' .... 3 

Hofty Joly Chnstmai..... 4 

Blue Christmas .. + i4 4 i fa fa-»-^ 84^ MH»I ipi*" IlilM P* *R ■* 5 

Happy Christmas f fa | v* + B-IV fl + fV faMflfaN I H 14 9-fa«« *M1 W 

Feki Navldad ....... 7 

The Chrlsimai Song IliJIH 4 1 fa>+R 9l IVVR1 1*4 M -MMIM ^ 

There is No Christmas Like A Home Xmas 9 

Please Come Home For Christmas.. 10 

It's The Most Wonderful Day Of Trie Year 11 
iifte Chnun4S .... ... 1^ 

Here Comes Santa Claus . . ..... . 13 

Lit II Snow . . fak .1 ■ fa g IMiqi i| ii 1»H I I fa 4 i fa fa 1 + 4 . R 4 PM * - Vfa “1 H 

Christmas Family Fflends And You 15 
Snow Medley •»»i flv ► fawvi ■ f vg >M I'B g>«»fl I ft p I ■**! W 16 
Marry Christmas Baby 44* PI *1 HMPfal 9 p ►! P**k gf Agflk 17 

The Greatest Gift Ol AM...... 18 

CD FM 5005 

Have Yourself A Merry Utita Christmas.1 

Jingle BiJs d-d fl k R-lk fl I- ifi 4 k il k k fa FMfal R9H8I 4'1 8 fa P+«l ■ "•»*fl •• fad k-k ^ 

Joly Old Salfll Ntchdtf ♦ RIH-1 +RRPfa*VilWV«V4 ■#++■•■ 3 
Joy To The Worid fkaii i I B fa ft VI 4 fa fl • + + B-I R -R 4 1- 1 fl R + -H I i H R ■ ^ 
Let ft Snow Id IflflBBI H 1114 I Bfal iftl44 ■« H 4 R fa I 1 B W 

0 Come AM Ye ta tiiful ■ ■ M ■ • pr rp ■■ p*4'i ■ p fai 4 8 g+k-k 6 1 
0 Holy Night ill r«i*i tv p r i r**-■ 4 ■ b+4-s ■ p p+r-h +i i*vi r p m »*»« w 

0 UtW Town Ot BeUiieftwri. 8 

Surt Night Mil 9-1 1* !*#*»■ 114**4 *8 M«t| 111 fcj MH Mil 1**1 ■* 9 

Up Ori The Housetop. .10 

We Wuh You A Merry Christmas _11 

Whrte CMSlmis ...... 12 

Blue Christmas.......- 13 

AiJd Lang Syne i-i k iH+HfalMlUlfaUMil Mifn • 14 

DNfiCjfe Th® H-ittjl { 4 m k p b li + 4 R ■ Wf fak *■ l-k ■ I 1 -r fa - r r- • - m • ■ 19 

Harh! IH6 Horald Artels Sing I- + «»l« R4- + 4 R ■ P+ f fa 16 
Go Teil It On The Mountain... . . 17 

Winter Wonderland IlilM 1 B IgfBH I# fa I fl*i fl Mil fl k Rd Ik 18 

-\ 



StarDisc Karaoke CD+G 


CD SD 0015 

l>! m Keep Us Alive R ■*'** Vi ■ fa**! 1 ! 1 ■ ■«*!*■*■ ■ ■ fa fa+ l 

is Ain IA Love Song 2 

jne And Get Your Love i Iflfli tl ■•fafasfaki la ■ I hfaiil 1 i 3 

^iCtlOOd .. 4 

Call Stop My Heart From Loving You 5 

^neone To Love.. 6 

Sriy Wanna Be With You .. 7 

Currencies 6 

Gee To My Family ...... 9 

h Air That I Breathe.. 10 

FTythm Of My Heart •***»» 11 

VlOKl And tifakpgM Rdgi »p + 41*1 If IIR 1 II BR 1 RRR 14 12 

-Uigry n k kirflifl N k kiiirii u fa i-flidid-l 4 ■ Hflftll fl I R-fa PI R'R'R'R "T rggknkkik4 l 3 

*e's So Shy .................................. 14 


CD SD 0016 

1 Don't Even Know Your Name ....1 

Sold Tk-H-4-fl-B-MrR-rR damidii rrrki**Tflit rite R^4*drd-I4 fa + fl-fi e fa ■■*-***■* ^ 

You're Gonna Miss Me When Tm Gone.3 

You Better Think Twice___ 4 

And S’dl 5 

™ M 1 I fafafl-fal ■ k k ti k kik k« Ik dik fl b ri iB kfl I - i4 4 k i fat-fa fl-k b i I-i k ■ Ilk U 

My Heart Win Never Know.. 6 

They're Playing Our Song... 7 

In Between Dances ........_ S 

Darned KI Don't Dinged 81 Da..9 

Bob* Ann Mason 10 

L 1i_l.jfh^rn l i ?• 5 HIM.... <■ 1 

I'm In Love With A Capital U.. 12 

Faith In Me Fatih In You .. 13 

You Can Sleep While I Drive__ 14 


CD SD 0017 

I I Be Trier For You 
Made In England 
1 Could Fati In Lo*e 

VjWfV 

¥ 11/Pr I 9 ■ 9 fa Pfl <PP B P f*R« 9 ■ P-P 



r-fa*k-k ii* rk 4 k fa-fa fa+fl-l-fl-k p-fa4-4 k-p R4l«B-4-«-R4l 


Lkuikik k i;gkk kklkaiflki 


«t-S-*9-4-fa fa9 #P-P-P -*4-9 PP M «» M 


Rdi Id -d fa 4 -fad R-R P4 +■■ 9 l-l P9 4 k R-P-P+ II if P 


1 
2 

.. 3 

.. 4 

Keeper Of The Flame... 5 

Don't Ever Touch Me 4k k kRIkkk kflfaiTktklJ III* k-k kkkklk 6 

Here For You *m**#**i ■*.***■ M*** 8 flJM 88 *i*# 4 Ji#+**M-*****-* 7 

Til You Do Me Right li IIII .. 8 

Only One Road... 9 

Bring Me Some Water mm ■+• s p*p p- PgRi* pf m* ID 
Head Over Heels ................................... 

Tim* l2 

When 1 Grow Up To Be A Man ■ fair! 4 ■ fa P4 RI-VB 491 13 
Do You Know What I Mean 14 


IMIO-SING 

1 - 800 - 



ft 

ft 

ft 

ft 

ft 

ft 


Pioneer 

Nashville Sound 
Star Disc 
Sound Choice 

JVC 

Music Maestro 


^Y 

ft 

ft 

ft 

ft 

ft 


-SING 

Nikkodo 

Sunfly 

TipTop 

United ^? ji ' 

All Hits 

And Many More! 


j 




























































































































Helping them pick something to sing is part of being a KJ 




decide to go into the Karaoke husi- 
s so you buy all the hardware, spend 
your life savings on a solid library and 
even book some regular shows. Now you 
can just sit back and cash in on karaoke... 
NOT! 


Now comes the hard part... making 
your singers sound good. Musical taste, 
as I 'm sure you know, is a very personal 
thing. 1 like listening to rock n' roll but 
I don’t try to sing to it in public because 
1 may not be able to carry it well. I prefer 
singing Sinatra tunes because the tempo 
and range is easier for me to keep up with, 
everybody knows his music, and it’s just 
plain fun to imitate Sinatra. 

When someone doesn't know what to 
sing, and you don’t know their singing 
ability, it's best to recommend something 
along that nature. It should be something 
they like but led fairly confident about 
belting out before a crowd. 

■C 7 

I can't stress enough how r important it 
is to help your singers sound their best 
— if just one flops, it could scare the rest 
out of giving it u trv. 

V tc fT 


In the beginning 

The first Karaoke song I ever sang was 
Hob Seger’s “Old l ime Rock & Roll." I 
immediately discovered it wasn’t com- 

w 

pletely in my range. I had no problem 
with the beginning but. once the chorus 
hegan, I was straining big time. If the KJ 
had been on top of things he might have 
asked me during one of the instrumental 
bridges if I wanted him to pitch the song 
down a step or two. 

One song I have always felt comfort¬ 
able with N Hues Lewis' “The Heart of 


SO WHERE 00 YOU START WHEN SOMEONE ASKS YOU TO HELP THEM CHOOSE A 

song? Here is a list of my top 20 easiest and most fun songs to sing, 

NOT IN ANY PARTICULAR ORDER! 

1. I Love Rock & Roll ..Joan Jett / Blackhearts 

2. California Girls .The Beach Boys 

3. Ghostbusters .Ray Parker Jr. 

4. Twist & Shout .The Beatles 

5. The Dock Of The Bay ..Otis Redding 

6. Friends In Low Places .Garth Brooks 

7. Margaritaville .Jimmy Buffett 

8. / Got You Babe ..Sonny & Cher 

9. Walkin' After Midnight . .Patsy Cline 

10. Bad, Bad, Leroy Brown .Jim Croce 

11. Take Me Home, Country Roads .John Denver 

12. Sweet Dreams (Are Made Of This) . The Eurythmics 

13. Wake Up Little Susie .... The Everly Brothers 

14. Don't It Make My Brown Eyes Blue .Crystal Gayle 

15. Harper Valley PTA ... Jeannii C. Riley 

16. Act Naturally ...The Beatles 

17. Like A Virgin .Madonna 

18. Km Of The Road .Roger Miller 

19. On The Road Again .Willie Nelson 

20. Help .The Beatles 


Rock & Roll.” 

I've sung it in my 
car for years. It's 
upbeat and the au- 
dience usually 
gets into it and 
sings along or 

C 1 c? 

does some danc¬ 
ing. This is “Fun 
Music "...instantly 
recognizable, toe 
tapping tunes that 
span all age 
groups. There's 
plenty of Beatles' 
music in this cat¬ 
egory, as well as 
Jimmy Buffett 
and many others. 

f lopefully, you have a song book with 
a cross reference by artist because it's 
easier to find someone a song i f you start 
with their favorite artist. Ask the perspec¬ 
tive singer what type of music they sing 
in their car or at home. Make some broad 
suggestions. But try lo get the singer to 
pick their own song. If they follow vour 
suggestion blindly and then crash and 

burn you will be the one they blame. 

* * 

Chart toppers 

I always try to steer amateur Karaoke 
singers away from the latest hits. There’s 
a big difference between singing with the 
radio and singing alone on stage. Music 
that we have grown up with is embedded 
in our heads. We could probably sing this 
stuff with our eyes closed (but then we 
wouldn't be able to read the words!). 

Up-tempo music is generally easier to 


sing than ballads, which are a problem 
because of the lack of masking. If there 
isn't enough background music to help 
drown out the singer <just a little bit), 
and they’re not comfortable, it’s going 
to be a very long song for the singer, as 
well as the audience. Rap, when done, 
is greeted with a huge response; the 
problem is very few people can keep 
up with the words as they change so 
quickly. 

Nexi month I'll give you a list of 
what I think the advanced singers 
should try. 

By the way, you can now get in touch 
with me online at HOWLNHOUND @ 
aol.com. Let me know what’s being 
sung by your singers and I’ll add them 
to a future article. Keep on singing! 



80 Mobile Beat October/November 1995 



































The story goes that deep inside everyone's 
heart lies a song and the desire to sing. Karaoke 
is a proven crowd pleaser that fulfills that desire 
while adding to your bottom line. 

Karaoke Atlanta Distributors offers the most 
complete, up to date line of players and software. 
It’s not just a part of our business—it’s our only 
business. 

Unlike short-lived promotions, Karaoke song 
titles grow weekly so they’re always fresh. And 
with Karaoke Atlanta you’ll own your equipment 
and have immediate access to the latest titles that 
keep customers coming back again and again. 
It’s your chance to step up to the mic and watch 
your cash registers ring. 

Call now fora FREE catalog. 


Call 800-949-SING to find out how affordable 
owning Karaoke can be. Our knowledgeable staff 
can help you determine the equipment and 
software selections that best satisfy your needs. 
Whether you choose CD+G or Laser Karaoke, 
we've got it all at prices you can't beat anywhere. 
Our unsurpassed customer service makes your 
investment more worthwhile. Call now to find out 
how you can profit from Karaoke. 



< 3 ? K 



A 


ARAOKE rvi LANTA 


DISTRIBUTORS 


800-949-SING 

Fax 404-394-8206 




JVC CD + G KARAOKE 



PRO 

KARAOKE 



And more ... 



pioneer 

The Art of Entertainment 


TIPK3P 


Karaoke. It's an opportunity> not simply a promotion. Call H0()-949-SlN (/ 






























Delivering The Hottest Hits 

of Tomorrow... Today! 


Sunfly Karaoke fnstfumentdily reproduces al( sound tracks 
so true to the original, most people think all you've done Is remove 
the vocal From the original artists' recording! 

• No Synthesized Electronic Elevator Music 

• Highest Quality CO+G Text Graphics 

• Videos w/ Accurate Storylines That Rival Any MTV Video 

• Titles Released On A Regular Basis 

• More Hits Per Disk 




Fal Cockerel Karaoke, currently available on Laser Disc, 
will soon debut Its new Compact Disc + Graphics (CD+G) line! 

* Unique Blend Of Yesterday's And Today’s Hits 

• High Quality Audio And Video Tracks 

* Songs Not Found On Other Labels 

• Classic Songs By Artists Such As: 

The Doors, Eagles, Moriah Carey, Phil Collins, 

Nell Diamond, Boston, Queen and more. 


Karaoke Entertainment International 

1737 Boxwood Lane * Naples, FL 33942 
Telephone: 1-800-972-2736 * Fax: 1-813-649-5032 
Call For FREE Catalog * Dealer Inquiries Welcome * Coming loon: CDV! 
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Finally, 

everything you need 

for your CDs in four 
ultra- convenient 


Store - Srqanze-0 je n - Clean 


STORE tuiNi The Super Shelf 



Cuti throixp any new 
CD packaging 
*2 99 ^ *50 s/h 


Stock obe storage sysfem.. 
nvosi efficient & cost- 
effective avg; able today 
Capacity 40 CDs 
H2 99* MJDtfh 



6 quality wipes n 

ewe! box dispenser. 

*3 99 * * 50 s/h 


16 Orders w/faeodable tabs 
)7 printed iAft-XYZ), 

4 blank ; can customize 
Use with oil storage devices. 
s 5 99 + H 00 yS 



SAVE uillti Essential Collection 




which includes DfccPctabes, EZ-CD, and CD Care *9 99 + *200 vk |SAvf ^.OO) 

BONUS: Super Shelf DhcPickobles & Essential Collection each come with The Compact Disc User's Guide, absolutely free. 

Send check/m.o. to MacTec Products, Inc*, 21416 Velicata Sf., Woodland Hills, CA 91364 [U Rk «fd ion! 

or call us for a free catalog at 800 -MAC‘TE(M. ,w.pw«b 



Totally 
Tubular fill 
music for 
karaoke 
shows 


KJs looking to spice up their shows 
should really go for Rhino Records' new 
TUBE TUNES: VOLS. 1,2 and 3. These 
compilations spoil full-length versions of 
the most memorable TV theme songs of 
the 1970s and '80s, and are perfect for 
filling gaps between singers. 

VOL. I covers the exhilarating wacky 
theme songs from the most popular TV 
shows of the early '70s. including “Love 
American Style" by The Cowsills. "Love 
Is All Around" (theme from The Mary 
Tyler Moore Show), "Chico And The 
Man” bv Jose Feliciano, as wet! as themes 

m 

from Happy Days, The Partridge Family, 
Here Come The Brides, and All In The 
Family. 

Well-known sitcoms and dramas of the 
later ’70s and early '80s are represented 
on VOL. 2 by cuts such as the “Love Boat 
Theme," "Welcome Back" from Welcome 
Back, Kotter, the "Theme From Charlie's 
Angels," and the “Theme From Magnum 
P.I” 

A variety of later ‘80s instrumental 
themes, along with tunes sung by pop’s 
finest performers, appear on VOL. 3, the 
last golden examples of an era when an 
opening anthem was en vogue in televi¬ 
sion. “Miami Vice Theme." “Theme From 
The TV Show Cheers (Where Everybody 
Knows Your Name)." "The heme From 
Hill Street Blues,” and “Without Us" from 
Family Ties are among the featured tracks. 

While the majority of TUBE TUNES 
themes are performed by the original TV 
soundtrack artists, a lew are versions re¬ 
corded for commercial release on various 
singles or albums. 

Sold separately, each TUBE TUNES 
volume carries a suggested retail price of 
$15.98 per CD and $10.98 per cassette: 
the collections arc also available from 
Rhino Mail Order at 1-800-432-0020. 
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How much music 
you bring to a party 

used to depend 

on how strong you r 

arms were. 



syruh technology, .ill they'll need to do Is p 


With Clarions 05-5020 portable karaoke 
song cartridges, it couldn't he easier for yoi 
ro have all the karaoke music th ey want* A 


play. Each Clarion compact cartridge Hold 
songs which is the equivalent of 20 sin pic- 
What's more the 05 5020 can hold rij 
cartridges, the equivalent of 3200 son 




Allowing for a wider range ol pop, country and 
children's tunes rhat will bring every shower 
soprano quickly to the microphone* And while 


hand. It leaves the other hand of your happy 
karaoke customer completely free for, well, 
anything else interesting at the party, 


Q 1995 Clarion Sales Corp.„ 881 West Redondo Bead Bivd . Gardena. CA 90247 4201 ( 310 ) 327 - 9100 , Ext. 336 , 352 A 222 







































For the first time in recorded history, get the 
ALL TIME TOP TWO HUNDRED SONGS you 
voted for, in one easy to carry set of compact 
discs . and at a price you can afford. ONLY$495 

And, if we receive your order before midnight 
September 30, 1995, you can subtract $100 
from our already low price. Just return the 
coupon on the bottom of this page!!!!!!!! 


The hottest songs...from the hottest chart., 
digitally re-mastered specifically for mobile 
DJ's by the company the radio industry has 
trusted for over 27 years. TM CENTURY 






DEflCH HERE AND SEND IN WITH ORDER 


My name is 


My address is_ 


My phone is 


My fax is 


1999 * A Whole New World • Achy Brcaky Heart • At 
Ain’t Too Proud To Beg * All I Wanna Do * It's All In The' 
And Forever • Always On My Mind • Angel Eyes * At Ti 
y Cot Back * Baby Likes To Rock It * Bad, Bad, Leroy Brc 
The Bane • Barbara Ann • Beautiful In My Eyes * Beaut 
ast • Billie Jean • Bizarre Love Triangle > Blue Suede Shi 
coolin' Boogie • Bom To Be Wild • Brown Eyed Girl ♦ | 
he Love • Celebration * Chapel Of Love * Chattahoochie • 
pacabana * Cotton Eyed Joe * Could I Have This Dance > 
codile Rock * Crying * Cut The Cake * Dance To The Me: 
In The Dark * Day-0 * December 1963 • Devil With A [ 

• Diamond Girl • Do You Love Me * Da Butt * Dollar Win 
n't Rock The Jukebox * Ebb Tide * Electric Boogie * EL 
Love * Everybody Everybody * Everything I Do * Everyt 
msbody Sometime ■ Eyes Of Love (Ice Castles) * Faith' 
On My Mind • Gimme 3 Steps * Gloria * Gonna Make Yc 
od Lovin' * Grease Megamix * Great Salts Of Fire * Har 

I Told You Lately • Heart Of Glass • Heart Of Rock N‘ Rr 
Tonight * Here And Now • Hillbilly Rock * Hot Hot Hot 
ood * Can’t Help Falling In Love * I Cross My Heart * 11 
ot You) * I Just Called lb Say I Love You * I Left My Hea 
cisco * I Love You * I Only Have Eyes For You * I Sew He 
ere • I Will Always Love You • I Will Survive * I'll Make: 
I'm So Excited • I've Got Friends In Low Places * into U 
Had To Be You * It's Raining Men * Jailhouse Rock • Jot 

• Joy To The World • Jump Around • Ju3t The Way Y: 
You And I * Kansas City * La Bamba * Lady in Red ■ La: 
gs * Lets Twist Again • Limbo Rock • Locomotion * Ut 
an In A Black Dress » Lost In The 50's • Louie, Louie * l 
ge ♦ Love Of A Lifetime * Loveshack ■ Love Can Build A 
ck The Knife * Margaritavtile • Melt With You • Misty 

• Mountain Music * Move This * Mr. Jones * Mustang S 

• New York, New York * Doh Baby, Baby • Old Time fi; 

• Paradise By The Dashboard Lights • Party's Over * F 
Play That Funky Music • Power Of Love • Pretty Wbman 
ry * Pump Up The Jam * Push It» Reachout HI Be Ther 
Rock Around The Clock * Rockin' Robin • Rock IN' Roll |f 
This Town * Rocky Top * Runaround Sue * Satisfaction * 

II Nightlong • Shoop ■ Shout * Show Me Love • Smoks 
Eyes • Some Kind Of Wonderful * Soul Man * Spanish! 
Me Up * Stayin' Alive • Strike It Up * Strokin' * Swing TTi 
ake A Bow * Takin' Care Of Business • Tequila • Thao 
ountry Boy • That's What Friends Are For * The Dance 
leeps Tonight • The One You Love • The Sign * The Str. 
me From Summer Place * Thriller * Through The Years 1 
Life* Time Warp • To All The Girls • Truly * TurnTh: 
»Twilight Zone • Twist • Twist And Shout • Two Prim 
ed Melody • Unforgettable * Vogue * Walk This Way 1 
Sunshine* Wanderer * Wasn't That A Party • We Are f 
ding Song (There Is Love) * What A Wonderful World * 
About You • When A Man Loves A Woman • When I Fsl 
hoomp! (There It Is) • Wild Thing * Wild Wild West« Y 
Hand Jive • Wind Beneath My Wings • Wonderful Tonig 

VICA * You Cant Hurry Love ■ You CantToueh T 
" jmb • Moonlight Serenade * In The Mac. 




Send a check or money order for $395 (plus $20 shipping & handling) to: Mobile Beat's Top 200, TM CENTURY, 2002 Academy, Dallas, TX 75234-922 

or call 214-247-8850. If Mobile Beafs Top 200 is ordered after September 30,1995, the price is $495 (plus $20 shipping & handling). 

Mastercard and Visa accepted. 































Will it be Old Time Rock Sc Roll for a 5th 
straight year? (Oh please.. .no!' Or is it time 
for a New No. 1 all-time, most-played DJ Hit!? 
(Yes... Yes!) Yon decide! 

Your vote counts so complete and return your 
ballot now! 


Tell us your MOST-PLAYED Contemporary, Country, Oldies, 
Modern/Classic Rock, R&B/Rap, Dance/Club songs... 


released during 1994 and 1996 


released from 1980 to 1993 


released prior to 1980 


1) . Vote for your most-played songs 

in each of the categories below 

2) . Return to: Mobile Beat’s 1996 Top 200, 

PO Box 309, East Rochester, N.Y. 14446. 

Or Fax back to: 716-385-3637 
Or E-Mail to MobileBeat@aol 

Ballots must be returned by 
NOVEMBER 30,1995. 





Your all-time most played Bridal Dances 





Your most requested-to sing KARAOKE songs 





Your best song to kick off the evening (up-tempo) 1 


Your best song to end the evening 


And what songs would you most like to see on a future 

Mobile Beat/TM Century CD? 






r 


Finally, tell us who you are! 

Name_ 

Company_ 

Address__ 


“1 


City_ 


State 


Zip 


J 







































































































































































Imagine Mick Jagger, David 
Bowie, Axel Rose. Tom Petty 
and many others gathered 
for one show. It would be 
pretty spectacular, and spec¬ 
tacular is what Chris Kirby 
and IMick Kilpin of Flies in the 
Ointment try for in every 
show. 

Flies in the Ointment is a 
Georgetown, Ontario based 
performance DJ service who 
specializes in the unusual. 
"We can spend hours ex¬ 
plaining to a client exactly 
what we do, but when 
it comes to the perfor¬ 
mance, they’re always 

shocked," Kilpin says as he grins triumphantly. 

Explaining exactly what they do is easier said than done. 

The Flies, as Kirby and Kilpin call themselves, have a wide 
range of crazy wigs, costumes and dance routines which 
run from the Beach Boys to Guns N Roses, and when 
they hit the stage for the first time in a performance all 
eyes turn and all jaws drop to the floor. 

No one can be blamed for being shocked, when their 
polite, suit wearing jockeys jump up on stage wearing 
mini skirts or boxers. “We do the B-52's, and I get to 
wear the skirt because ! have better knees," says Kirby, 
with his poker face still intact. Both Kilpin and Kirby are 


graduates of 
the National 
Institute of 
Broadcasting 
in Toronto, 

Ontario, with 
original plans 
of being in ra¬ 
dio; plans 
which haven’t 

vanished, only been put on hold. “We’d like to get into radio 
eventually,’' Kilpin says in a rare moment of seriousness, “But, 
nothing beats the immediate feedback of a live show" 

Many may be wondering about the name. Flies in the Oint¬ 
ment isn’t exactly a common phrase, but it actually comes 

from a news paper 
headline. When Kilpin 
and Kirby went to reg¬ 
ister as a small 
business, they arrived 
at the license bureau at 
4;45 on a Friday after¬ 
noon and realized they 
didn't have a name. So, 
they grabbed the near¬ 
est paper, flipped it 
open to the first head¬ 
line they saw, and the 
rest is history. 

The Flies are al¬ 
ready working with 
some of the best DJs 
in Canada through a 
Toronto based com¬ 
pany called ProSound 
Solution. They work 
strictly on a request 
format, playing all va¬ 
rieties of music and 
functions. “If the audience is having fun, who cares about any¬ 
thing else?” Kirby asks rhetorically. 

Kirby is quick to add that it isn't all fun and games. "The 
show is like a break after the hell of preparation.” The Flies set 
up and tear down all their own equipment and are frequently 
working out bills, meeting with clients, or just trying to orga¬ 
nize costumes and create new routines. 


rues- 

DJs With A Twist 
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me wwesr quautv kARAoke Dtccc even pnopucew 


{$ 00 ) 2 32-MO* (Owt$il>C 


TM 



(70tf) 719-1*14 (Imtoc Illinois) 


The RcMcjAbc Karaoke Group. 


Because all of Karaoke Slept. 
Something Dangerous 
Viafc to Happen.. 


GST.. 



SOUND CHOICE 
MEGA HITS 
PIONEER 

JVC 

PERFORMANCE 
MUSIC MAESTRO 
ALL HITS 

KLASSIC KARAOKE 
UK KARAOKE 
BACK STAG E 
STANDING OVATION 





SHI 


DIGITAL AUDIO 




PLAytm 

imm 




Ft 


1. CROSSTOWN TRAFFIC 2. WISH YOU WERE HERE 
3. WAR PIGS 4. TILL YOU COME BACK TO ME 
J 5. CAN’T FIND MY WAY HOME 

6. HARD TO BE HUMBLE 
7. BABA O'REILLY 8. HEY BABY 
9. HAIR OF THE DOG 10. DIRTY LOVE if 
11. OLD LOVE 12. GIVE IT TO ME 
13. PANDORA’S BOX 

_^ 14. BEAUTIFUL GIRLS 

15. MOVIN’ON 


BUY FROM US.. 
WE'RE NICE GUYS 


LIMITED PRODUCTION!!! ORDER NOW 800/232 





































High quality, 2-color copies of this year's 
Top 200 are now ready! 

Use 'em: 

• To lock up tough prospects 
• As an on-iocation promotional tool 
•As a guide tor your DJs! 

Order today—Top 200 reprints are sold 
only in sets of 25 for just $20 ppd, 
(NYS residents-add 8% tax) 

Send name, address & payment to: 
Mobile Beat Top 200 Reprints 
P.0. Box 309 

East Rochester, NY 14445 

7 give ail my prospects a Top 200 
list...they appreciate knowing they 
have input into what music will be 
played! ”— 

Art Bradlee, Binghamton , N. Y. 




lie innovative com 
pany that brought 
you I he Supertable 
and ACL lighting 
systems has intro- 
duccd three “all-in- 
one” mobile Hghtshows that can be 
adapted to almost any gig. The Mini- 
Combo light systems can be used as a 
single, stand-alone light show for 
small to medium rooms, or in mul¬ 
tiples for larger venues. 

The Mini-Combo 4 comes com¬ 
plete with 4 CSL par 20, 120-volt, 
hi-output, 2,000 hour halogen lamps, 
a mirror ball. C-MR16 pinspots. and a 
16-program controller with a remote 
lootswitch all in a convenient, mobile- 
friendly, carpeted roadcase for $499. 

CSL’s Mini-Combo 8. at $619, is 
an upgraded system with eight CSL 
par 20s. I'he Mini-Combo 8 Plus, at 
$879, is the Cadillac of the line with a 
full feature LitePuter480/CSL 16 pro¬ 
gram dimmer controller in a 
lightweight SKB case. While this adds 
an additional piece to your load, the 
enhanced control and cable storage 
space makes it worthwhile. 

Road trip 

We tested a Mini-Combo 8 Plus at 
a medium size wedding reception (120 
guests) and found it to really add life 
to the party. The 28”w by 20”h by 
11 "d 40 pound system added little to 

the load and required less than five minutes to set up. The cut-to-fit red, blue, 
aqua, and orange gels arc a snap to use with the small par cans. Gel holders arc 
also provided for the two spots which reflect off the mirrorball but we had best 
results leaving these gel-less. 

The LitePuter controller enhanced the show with plenty of selectable chase 
patterns as well as an automatic mode. The dimmer and speed controls and flash 
buttons were handy for those moments when our DJ had the time and desire to be 
creative. 

Overall, we found the Mini-Combo 8 with LitePuter to be well-made, reliable 
and versatile. Switches are included to start and stop the mirrorball and pinspots 
with two additional switches for outboard effects. Thumbscrews are provided 
with the Mini-Combo systems which allow for the mounting of two effects right 
to the bottom of the case. AC outlets conveniently mounted to the back of the 
box. A single, heavy-duty cable with locking connectors runs from the box to the 
controller. 

When the night was through, we simply wrapped the mirrorball with a special 
foam pad (provided), latched on the front covers and packed it away. It’s a fan¬ 
tastic package and a terrific way for DJs who work alone to add lighting without 
having to hire a helper. The Mini-Combo systems are protected with a two-year 
warranty. 

For more information, contact Colorado Sound N* Light, Inc. 7301 North 
Broadway, Denver, CO 8022L (303)429-0418. 
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Sound Like a Broken Record? 




e Ultimate 


\idilclub it Bar 




ftftedetu 


Attend the National Nightclub & 
Bar Convention and Trade 
Show, January 8-10, in Las 
Vegas! and take advantage of a 
select group of panels and semi¬ 
nars sure to make you smile! 

For just $125, you’ll find the best in 
innovative lighting and sound tech¬ 
nology, the latest concepts and the 
hottest promotions for DJs! 

With over 500 exhibits showcasing 
some of the best audio equipment in 
the country, its a show you can’t 
afford to miss. 


See pre-registration information on page 9 1. 


















































































At the summer Nightclub & Bar show in Atlanta, 
(la. (June 25-27) the spotlight was on DJs! Now 
Mobile Beat in cooperation with NCB will turn up 
the intensity with a brand new, super special DJ 
package tor the huge NCB convention coming to 
Las Vegas in 19% {January 8-10). There will be 
special OJ seminars, a floor packed with sound and 
lighting exhibitors and great opportunities for 
networking. The special DJ rate of $125 is available 
only through Mobile Beat. Make your reservations 
now! 




DJ Dale and Dave Kreiner, of Southern California DJ Dale knows how to get the girls up and 
Music Service, in the booth at the Baja Beach dancing on tables! 

Club. 
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The Georgia Mobile DJ Association held 
their monthly meeting during the week 
of the show. Concerns regarding jobs 
during the 1996 Olympic Games were 
amongst the topics of discussion. Those 
seeking membership or further informa¬ 
tion on the GMDJA should contact 
Kenny Zail at 402-822-9320 



Dan Miller of DME, host of the 
DJ Spinoff, will also organize 

the Vegas Spinoff. 
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Mobile Beat technical editor, Henry Collins 
(third from right), joined MB writer Ron Burt 
(second from left) on a marketing panel mod 
erated by DJ/Record industry consultant 
Harlan Collins (far right). 
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Hie Ultimate DJ Deal! January 


8-10, Rally's (•rand, las Vegas 

w < 


Name 


Company. 


Address 



Mobile 



Apt. #. 


Citv 


State 


Zip Code. 


Phone 


Fax 


Payment type: JVisa □ MasterCard □ Check 
Expires_Card #_ 


TfK>DJMiur(i:inr 

Return this form with payment to: 

Mobile Beat Magazine 
P.O. Box 309 

East Rochester, NY 14445 

The special DJ package for $125 is 
available only through pre-registration! 
The deadline for accepting applications 
is December 22, 1995. 




L 


-1 

Mobile Beat October/November 1995 91 
















































Mobile 






ADVERTISE in The Mobile Beat SHOWCASE! 

GREAT RATES tor dealers and DJs: Just $30 Per Column Inch (1 3/4” wide by 1” high). 
All copy and paymcnt-in-full for the DECEMBER/JANUARY ’96 issue #29 must be 
received by SEP I EMBER 29,1995. For more information or to place your ad with Visa or 
Mastercard call 716-385-9920. 



DJ DISTRIBUTORS 

P.O, Box 45, VViiliainstown, NJ 08094 

800 - 835-5506 




"Make Us Your Last Call- We’ll Beat The Price!” 

American DJ, Ampco, Clay Paky, KLS, Knight, Lampo, Laser Vision, LightCraft, 
Lyle Quest. MB I , Martin, Meteor. Ness, OmniSistem, Tas. Visual Effects 

BGW Amps, Bi-Amp, Carver, Celeslion, Denon, Ecler, Furman, Gem Sound, 
Gemini, Genesis, Grundorf, MTX. Numark, Rolls, Ross, Samson, Stanton, 
SoundTcch, Ultimate Support 

LOWEST PRICESDGUARANTEED 


CALL TO GET ON OUR MAILING LIST!! 




VINYL! 

Why poy more for the some music? 

T VINYL IS STILL AVAILABLE* 

Over 90% of the Billboard lop 20- 
Available on 7" 

197 of Mobile Beat's Top 200 have been 
available on 1 " vinyl 
WE GET THE HITS FIRST 
& GET THEM TO YOU 
FASTEST & CHEAPEST! 

Domestic 45s- SI .85 each 
Import 45s $4.39 each 
Send for monthly list {w/wcekly updates] 

Or Fox 24 Hours a Day: 703-556-0439 



Music Management Service, Inc. 

1446 Emerson Avenge - McLean, VA 22101 




SouixlTtedi 


PHOrtSSlONAL AUDIO 




LIGHTHOUSE 

DJ SUPPLY 

1 Stauber Driva, Plainview, New York 11803 

In New York (516) 938-9451 

Toll Free (800) DJ-SUPPLY 



» A 


. 


% I * 
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\V* loundTech 
Power 

4 



-T 


—t 



SUPER SPECIALS ON: 

Yorkviife Speakers In Stock 

Pioneer CDJ-500G... . CALL 

ADJ VERTIGO . $169 

| Sound Tech Speakers In Stock 

1 SoundTech PS1600. . CALL 

Stanton 680 EL . 62.95 

1-800-DJ-SUPPLY 


ffwitmu T>$ O NADY Wireless O Sound Tech O Umm%iuihI tttci% O MTX O Yorkville O Gemini O Denon 


I-1 

.DJDB Music Organizer Program. 
* for DJ, Audiophile, Collector. * 
I Easy to Use. I 

| For FREE demo disk, Call | 
.(705) 267-4315, Fx (705) 360-5151 . 


FLASHY UMBO POLE 

MOBILE DJ SOFTWARE | 

Professional & Inexpensive 
JUST SI9.95 

Lear Enterprises 
f-(908) 738 - 4151 

Jo Jo Pineau’s DJ Software 

1 is now SHAREWARE! Try it 

unrestricted & risk free! 

Only available by modem 

24 hrs. a day. 505-883-8123 - 14.4 
or 505-884-0771 - 2400 bps. 


PRO SING Karaoke 

FteoCala log Wo*Idslaigesl 
selecl ion. All Brands ol equipment, 
CO+G,LDsVocal Eliminators. 
ff HgV Players. Speakers.Mtcs 

csp p.o. Boxi toe 

, \ Bridgevicw, It 604S5 

Si k /771D. 1 -800-800-8466 


Your one-stop DJ Warehouse 

DJ, Club, Stage 
Lighting at 
Wholesale Prices 
Call For Our 
BLOWOUT 


13 





• Buy Direct 
• Free Catalog 
800 - 544-4898 


LiJ 


Lights Up 

77S6 NUU 44 STREET 
SUNRISE, FL 33351 

305-746-1817 


Special Prices 


Pin spots 
Mirror Balls 

Fog Machine w/ Remote Control - $125 
Fog Juice Gallon (Scented or Unscented} - $22 
Black Lights 
Sound Systems 
Light Craft 
VEI / Gem Sound 
Samson Wireless Systems 



We Export! 

We Ship UPS! 
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Karaoke Explosion 


i 




T 



Starr Karaoke 

Authorized Dealer tor DK Karaoke Inc. 
The Leader in Sing-Along Entertaimment 




DKKaraoke 


r 


Early Bird Year-End Blow 0uts! 




DKK200 CDG Player by Sony—Thev're hack in stock NOB 

mm m m 


f 



P erfect add-on player to any DJ system: 

Rapid Cue up time u Multi-fund ion 
timer mOne-touch access remote control! 
■Much more!! 


This player^Jj^ when you purchase a set of 82 DKKaraoke CD+G's 


Loo 



JVC XCGM800 CD+G Multi (danger 


S ix-Disc Magazine loaded ■ 
Two mic inputs u Digital key 
control ■ Digital echo ■ Vocal 
maskingu More! 




«n 


Save Early! Save Big ! Hardware/Software Combos 


DKK200P CDG Plaver & 20 CD+G Discs 


JVCXLGM800 Multi Changer & 20 CD+G Discs 

Free TV Monitor Stand With Purchase of Full Software Set 

(While Supplies Last) Call NOW! 


Call 800-990-SONG (Ask for ext. 99) 
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CD 240 


Space-Sa ving 
CD Storage System! 



CD's 

Includes: 

240 ProSleeves 
Separate pocket for liner notes 
Tab pocket for CD Spine labels 
8 Dividers - Labels - Carrying case 
$134 Pro Net Complete 

Introductory Offer $99 

ProSieeve is a registered Irademark of 
CASE LOGIC 


Twin Tornado 

Air Injection System 
fMasts 'jour fog \ifce 
never before! 






equipment platform for load 
ins - outs as well as a table! 




Skirt t 

Included 


Since /973’ 


y/orado 
Sound N ' L tght 
(303} 429-04f 8 



ROCKIN' 

HALLOWEEN 

PARTY 


22 Halloween 
Dance Tunes. 
Including “Monster 
Mash", "Midnight 
Monster Hop" 
and more. 

CD $16.95 + $2.50 SH 
Check or MO no COD 

BDIGGeS 

GIFT CO. 

P.O. Box 4645 
Akron, OH 44310 

TOLL FREE # 

1 - 800 - 537-9023 

Cassette $14.95 + $2.50 SH 


HELP WANTED 
"TECHNICAL SALES" 

Leading MFG of entertainment 
lighting seeks energetic self-starter 
preferably wi th 2 yrs, technical 
and design experience in 
theatrical production and/or club, 
DJ or related field for its sales 
department. Excellent opportunity. 
Good salary and benefits 
package. Immediate opening. 

Send resume to: Ness 
111S. State St, Hackensack, NJ 
07601. Attn. Mr. I, Simchi. 



Italian^ Party 


DJs!! If you think "Italian Music" 
is"anything by Frank Sinatra".., 
You’re in trouble!! 

You need... 


VIVA ITALIA NO! 

22-Traditional and Contemporary 
Ethnic Italian Hits nil ('I) performed 

to sound like 1995. not 1955! 

l imited Quanliltts! Prices imhidt shipping! 

Send SI **,95 (>24,95 m Canid j I tot 

MOBILE MUSIC 
PO Box 106 

East Rochester NY 14445 

i\Y* add■<* tail 


"The Most Popular Video Series In The DJ Industry** 

ULTIMATE DJ TRAINING VIDEOS 



"THE ULTIMATE GUIDE TO PROMOTING A EXPANDING YOUR DJ BUSINESS’* 
(90 mimfe cranmiad full of useful & exciting marketing ideas to h@4p you don hale your marketplace.) 

M / learned Jti many great Ideas from all “7 his video series if the most hrtpful 

three videos — Thanks A Lutl* 1 training tool J'r* purchased to date." 


- Fmnb Metrcr. Photnix, AA 


ChadSfcMeen. Arlington, YA 



“THE ULTIMATE GUIDE TO USING BIG SCREEN MUSIC VIDEOS IN YOUR DJ 
BUSINESS*' (Double or triple your normal rates with Big Screen Music Videos.) 
We show you What to buy - How to use it - How to market it 

u . , . to gf{ Into music Video, 1 think the 4 ‘This video covers virtually every aspect 

price of the tape could prove to he one of of the Big Screen Afmk Video business 

the best investments you*11 ever make. H in detail — 1 recommend it!** 

— Robert hnda uat, Mobile $ <\it LJuor — Waif TImnun i-iin , Wolfram Video 



■THE ULTIMATE GUIDE TO HOSTING & PROMOTING YOUR OWN BRIDAL SHOW* 

(Why buy a booth when you can run your own Bridal Show & sell booths to other 
weddmg vendors for a big profit X book lots of waddings.) 

“This tope is a major breakthrough If you use the video -your Bridal Show w ill be a 
success! " Krvu i Wayne hfcCLi.n Notional PJ <i Nile Club ConutiLmi 


EACH VtDEO Just *32” or *89* For ALL 3 VIDEOS (SAVE ’12") 

♦ $3.00 Shipping S Handling * SS.00 Slyppmg $ Handbng 




CALL 1-800-567-2521 

CANADIAN RESIDE NTS CALL (CIS) 244-2460 

Or Bona Check at Moray QrOer To: 


MIDWEST VIDEO PRODUCTIONS - P.O. Bom 3306. Lit Vernon, It 62864 



m MUSIC DATABASE SYSTEM W .T!S* 

• Computer)!# your muelc collection * Perfect for DJm A Audiophile* 

• Lightning feet eeerch function * Prof***! on* I looking report* 

• Pityliet Report for Client* * Song Buggeeter 4 Demo Available 

STALLION SOFTWARE SYSTEMS 

6227 Viceroy Drive N.W. Calgary, Alberta, Canada T3A 0V2 
Phone (403} 206-9711 / 266-9680 Email: 72624.1063acompuaerve.com 


AGREAT 

PROMOTIONAL TOOL! 

TOP 200 SOHO LIST 

The annua! Mobile BeatTOP 200 list 
of ALL-TIME, most-played songs by 
DJs is now available as a high quality, 
2-color reprint! It’s a handy reference 
for your DJs and a valuable hand-out 

to potential customers! 

One set (25 copies) is only $20! 

Send name, address, & payment to 

Mobile Beat, 

P0 Box 309, 

E. Rochester, N.Y. 14445 

or call (716) 385-9920 to charge with a Visa or Mastercard 


Your phone could be 
ringing off the hook! 







in the 

Mobile Beat Showcase 
and reap the results! 


Be a Mobile DJ! 



In-depth 75 minute 
program unlocks 
the secrets tn 
becoming a 
successful Mobile 
Disc Jockey. 

The Video Guide to 


Earning Money as a 
Mobile Disc Jockey 

“This video covers all the basics 
of the business with needle-sharp 
preciseness,,.a wealth of information 
and advice ."-Mobil? Beat Magazine 


"Highly recommended" 

- Video Librarian 


Order Now or 

I V for EREE inro; 

+S3S&H 1-800-225-0000 

(NY5 + S5.40tu] Outpost DJ Video Productions 
AMEX/VISA PO Box 424, Com mack, NY 11725 
Mi Vt heck AW Risk Mtmr\ But k Guarantee! 
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LIGHTS 
NEW & USED 



• 1000 WATT REMOTE 
FOGGER demo $ 149 

• GALLON FLUID $18 

• TRIPLE DERBY $249 

• SOUND PYRAMID $135 

FREE CATALOG, CALL 
800 880-0885 


DJ SOFTWARE 

SHOWBIZ 2.0 Mobile Business Manager 
SHOWDISC 1.0 Manage your Karaoke, 
music formats, and customer lists 


Entertainment Solutions 

216-473-2098 



HOWLING 

HOUND 

PRODUCTIONS 

" Where Karaoke Is Man i Best 
Friend ” 

Call Howling Hound Productions 
for all your Karaoke needs ... 

i Custom Configured Systems 
2 Hardware & Software Sales 
J Restaurant & Club Promotions 

8OO-4U2-H0VIL 


it*s boom xiivie;; 

SOUND SUPPLY CONNECTION 

1-800- OR 516-244-8190 





HF 118-400 WATTS 

Half Folded Horn 
Medium Throw Sub-Woofer 


TZ 218 - 800 WATTS 

2-18 Trapezoid. Short 
Throw Sub-Woofer 


FH 118-400 WATTS 

Folded Horn. Lon# Throw 
Sub-Woofer 


*348 




* Available in 600 & 800 watt models. Cabinets also available without speakers - call for pricing 




THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C, Searches the U.S. and the slobe to offer 
you the finest in < "D compilations for DJs. 

Specialist in Various Artist CDs — Every Type of 
Music, Today’s Hits and “DJ Only" titles. 

For catalog of approximately 2,000 various-artist CDs 

with complete track listings send $8 to: 

A.V.C. Sebastian, 68 Llewelyn Ave, West Orange, NJ 07052 

Dealers Welcome / Minimum order required 


Call: 201-731-5290 (voice or fax) 10 a.m. - 6 p.m., M-K 

For free monthly catalog 


CMSU Nightclub 
DJ Training 
& Placement 
Call (800) 266-4700 
for free brochure 
& class schedule. 


Mobile Beat 
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ELECTRONIC 

BARGAINS 

The Only REAL One Stop 
DJ SUPERSTORE For 

Professional DJ Products 


1 lie Mobile DJ s JBesi Kepi S 

O Kusicdlp Odours! 


ecre 


ti 






,y. 


MIX 

DUX 

Denon 

Lighlcraft 

Showcase DJ 

Samson 

Pioneer 

DKKaraoke 

Technics 

Lylequest 

American DJ 

Gemini 

On Stage 

BBE 

LTI Speakers 

Pitbull 

Specialty CDs 

AB Amps 

tiiOnd 

many more . 1 



Cali us with your best price. 

FREE CATALOG 

1-800-336-1185 

fax (508) 586-2488 
IF WE DON'T HAVE IT... 
THEN YOU DON'T NEED IT! 

VISIT OUR SUPERSTORE 

970 Montello St. (Rt. 28) 
Brockton, MA 02401 

Open Tues ■ Sal 9 am - 6 pm EST 
Closed Sunday £ Monday 


The Amazing Compart" / Rl-STARR is Dark! 

Instant Light ShowSimply Plug in & This intelligent 
Light will automatically go to the Meat! 3 ENI1 25l)H 
liulhs w/ I'lira Colorful Dichroic Lens’ that easily light 
a Gym! Built-in mic & dimmer. 'Only Slbs, (12x5x4)in. 

1 y r warranty-30 day satisfaction guarantee-dealer inquiries welcome 


The CD Service run by DJ's for DJ'sI 
Offering Knowledgable Service, 
Unbeatable Prices, & "Need it by 
the Weekend" Ultra Fast Delivery! 

Just a few of the CD's we stock: 

* 

fliue/ome BO’/, X-MlX, lMlOAIO ONLY, 

ULTIMIX, KOWrRnOMJC, Hot Drops, 

The Edge, & Dance Mix USA ... 

kinS 


VISA 


party* - -1! 

_> civ caYVfl> * 

1 - 800 - 642-0976 Call For YOUR Free Catalog! 




[N/(OV 


Sm 

pr(>P s 


& 


Mobile 



TfieDJ Magazine 


STEWART AMPS 


PA1000 • 200w/8Q 

$749 ♦ One RU 

• 11 pounds 

PA1400 • 300w/8Q 

$979 * TwoRU 

• 16 pounds 

literature: 

Green Dot Audio 
PO Box 290609 
Nashville, TN 
37229-0609 

info! orders: 

615-367-9242 


Are your Karaoke songbooks 
generating sales for your business ? 


Custom Karaoke Songbooks 






A 


The Karaoke Industry's Leading Songbook Supplier 

For pricing and other details call: 

(800) 9-SONGBK 


M 






. ■ ■ ■ 

4 
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DJ Companion 

for Windows 


iv::l 



'©. 


A music libraiy management system 

designed b\ ' 'Is for DJs. 

Call or write : 

is o 

Software Designs (504) 466-4308'T*' 

P.O. Box 73904 Metairie, LA 70033-3904 



::: 


f 




The D J s Guide 

to Running Weddings 


VIDEO TRAINING PACKAGE 


The complete, professional guide to eoordinoling weddings and hosting 
wedding reception parties. ^ 

• Video, Book, & Custom Forms 
+ s/h-S95 p 


or ORDER ITEMS SEPARATELY: 


The Video (60min.) • $69+($2.SO s/h) 
The Book (65 pages)-$19+(1.50 s/h) 

Thr Professional Guide (o Coordinating Weddings" 


• Custom forms (preprinted contracts, 
protocol sheets, reception qoestionaires 
+ more/J * 514+fSl.OO s/h) 

M C, & VISA accepted 

Col/ 800-639-8586 or 617 - 364-6203 



FREE DJ 


fflff 


IPMENT 



TALK TO SOUND & 
LIGHTING EXPERTS 

FIND OUT WHAT'S 
& WHAT'S NOT 

NATIONAL DJ SUPPLY 

So. VIENNA Oh.45369 

(513)568-4900 




LaserVISION DIGITAL SE 

SYSTEM-Includes (2)LVA 5.0 
Laser heads, SE-Quad 
control,Joystick. Never 
used.£MlG0. Must sell $2,000! 
716-385-9987 


KARAOKE NATION 
The Best Value in CDG 

* t 

& Laser in the Industry! 

Players-Software 
Call Now 1-800-232-8808 




»V, V-% V,%*,%%V4VW.W L-.VV.' 




GET MORE GIGS! 

New tape 
Gets You Mote 
Referrals Than 
You Ever Dreamed 01! 

72-mimte 
Referral Magic 
ti loaded with 

money-makers! 

Here's a tape io “show you the 
way, every day!" Referral 
Magic has 17 proven ways io 
get referrals from your clients... 
many without even asking! 
Entertaining, money-making 
lape narrated by referral sales 
expert David Garfinkel (See 
article p. 501. 10(1*# guaranteed. 
To order Referral Magic, send 
check for $33.95 to: 
Abintra Resources Group, 
PO Box 1582, Rutland. VT 05701. 
Or with Visa/MC. call 
(800) 472-5395. 
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FREE! Windows SOFTWAR 



B 

DEMO' 


INFOMANAGER 

^Jor ^Windows 


* Easy to Learn and Use 

* Imports existing DOS files 

* Prospect follow-up reminder 

* Custom design contracts and letters 

* Add your own logo to letters or contracts 

* Check for open dates easily 

Altar comparing Info Manager to other products, our users have found 
InfoManager to be the easiest to use and most productive software available. 
O ver 200 Mobile DJ* oant be wrongl You owe it to yourself to take a look at 
InfoManager absolutely FREEI Call or write for your demo, or download it 
from the kluttc Industry Forum on CompuServe under the DJ$/Rm<Ho file 
area. Send me your E-Mail address and I'll send you information about our 
upcoming 2.0 Windows 96 compatible version!! 

Cub to mWa re Systems 

CompuServe: 74544,3200 or Internet: tweeks@pic.net 
1517 Livingston * Plano, Texas 75060 - (817) 929-2800 

Visit our Internet Homepagell 

http: /fwww-bprc.mps .ohio-state.edu/cgi-bin/hpp?DJ Wor1d .html 



Need a surefire method to obtain wedding 
receptions, private parties or other gigs? 

REWARD YOUR CLIENTS WITH VACATION 

PACKAGES. Give away trips to ATLANTIC 

CITY, BAHAMAS w/ cruise, 

LAS VEGAS, and many more. You choose 

the destination to award. YOUR COST IS 

ONLY $5-$10 per vacation {depending on 

how many you order). Mention this ad and 

receive 10 FREE Additional Vacations 

with your first minimum order of 20 or more. 

For more info, call (703) 551-0648, x-1925. 

To Order, call Dynasty International 
Vacation Network at (800) 815-5088, x-1925. 



DJs!! If you think "Italian Music" 
is”anything hv Frank Sinatra"... 
You’re in trouble!! 

You need... 

VIVA ITALIANO! 

22-Traditional ami Contemporary 
Ethnic Italian Hits on Cl) performed 

to sound like 1995, not 1955! 

t.iiiiiud Qumitilii'! Prices iiulmli ip|i n! 

Send SOWS ($24.95 in C'nmida) to; 

MOBILE MUSIC 
PO Box I Of) 

Fast Rochester NY 14445 



Turn Your Party Into An Event 

DJ Gomes - This book is loaded with over 90 . ^ 

games for Professional Mobile/Club DJs at all / /Jj 

occasions. DJ Games is the DJ tool of the '90s! 

Get rebooked - get your hands on DJ Games - 
Just $12.95 + $3 S/H (Outside US ♦ S/H $5). 

Ultim a te Triv ia Quiz Book - 

am-packed with over T 0,000 trivia 
questions! Including over 1,000 
music related questions. Easy to use. Stop 
fumbling with cards and get the only 
trivia book you'll ever need. A great ice* 
breaker, excellent at clubs! Order today! 
Just $19.95+$4 S/H (‘Outside US + S/H $5) 
WHILE QUANTITIES LAST! 

Save $$ Order Both Books For Only $29.95 (Outside u.s. + $5} 
NOW WITH TWO-DAY PRIORITY MAIL SERVICE 

Send Check or M.O. to: Encore Entertainment, PQ Box 404, Roosevelt, NJ 08555 





12" VINYL CLUB 


RETAIL RECORD POOL 

GET IT FIRST,,. GET IT FAST 


eflioNw. * 


HOTTEST RELEASES AT DISCOUNT PRICES 


You Choose The Amount of 12" * You Choose The Type of Music 

No Bln #'* * No Seniority * No Ego's 

A Unique Record Pool Designed for Club & Mobile Jocks 



LIGHTING & SOUND 

SALES * SERVICE * RENTALS * REPAIRS 
FREE CONSULTATION • DISCOUNT PRICING 

CALL FOR DETAILS 

- (718) 359-4848 - 



4 # 4 # A0 A 



MS *441'’* ton 


A MUSIC RESOURCE FOR THE PRO DJ ! 


PRODUCTS FOR A PRO MOBILE DJ BUSINESS: 

• Exclusive DJ-Qnly Compilation CDs 

• Exclusive DJ-Only CD Subscription Service 

• A Variety of Domestic/ Import Compilation CDs 

• CDs Reviewed in Mobile Beat Magazine 

THE BENEFITS OF OUR MAIL ORDER SERVICE: 

• We Service Only Pro Mobile DJs & Their Business 

• Monthly Catalog Feature New CDs Each Issue 

• Your Satisfaction is Always Guaranteed 

• Toll Free No. Available to Order Your Merchandise 

Special DJ Sales & Service Hours: 

Mon. - Thurs. Noon - 10 pm, Fri. Noon to 6 pm(EST) 


(610)631-1779 rotations@aol.com 
SALES & SERVICE INTERNET 

1012 NORTHRIDGE DRIVE i 

NORRISTOWN, PA 19403 , 


(610)631-1984 
FAX SERVICE 
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*** 1 - 800 - 232 - 8808 *** 


WE RE-CONE 


MM 6032 
AND MORE 

*** 1 - 800 - 232 - 8808 *** 


AND HAVE PARTS FOR ALL 
PRO, HOME AND AUTO 
SPEAKERS. 

TRI-STATE LOUDSPEAKER 

_ < 412 ) 375-9203 _ 


Cable TV % 

Converters and Descramblers 


Call with your make & model # ready 

Buyer's Associates 


1 - 800 - 889-5139 


Atfytra rnp jir-q ifie-fi or taaia * n c# te cm ed c# 



There are two kinds of DJs: Those who think they know it 
all and those who want to know it all. Spinnin’ 2000 has 
been written specifically for professional DJs who know 
that regardless how good they are, they can always be 
better. Pick up a copy today at your favorite bookstore 
or send $19.95 (plus $3 s/h) along with your name and 
shipping address to: Spinnin’ 2000, P.0. Box 5, 

East Rochester, NY 14445. 


ATTENTION 

CANADA! 

We Are YOUR DJ 
Equipment Warehouse 

CHECK OUT THESE SPECIALS! 

TPR Moonshine,........ ,$199 cdn. 

TPR Ladylinger.. *.. $89* cdn. 

RSI, Rotostar,, , ._. $1599, cdn 

FREE CDS.. CALL* 

MMS ICO CD Box Set_SCALL* 

ADJ Mystic.* *, . * $449, cdn. 

High End Trackspot SCALL 

Ness D Derby, ..$389, cdn 

Ness Orbrter ... *.* $339. cdn. 

Global 1200wFogger,_$739 cdn 

Call to get on mailing list 

1 - 902 - 899-0732 

Save Exise/Brokerage/Duties! 
professional 

■ SOund b 
Hml lighting 
I ■ MW systems 

R.R.#1 Brookfield, N.S. 
Canada BON ICO 

*For Le«sa Only Not fw Sale 
AVLA Licensed Available in Canada Only 




ADVERTISING 
DEADLINES 
For Dec/Jan #29 issue 
IS Sept. 29 
CALL TODAY 
(716) 385-9920 



5 MODELS TO CHOOSE FROM 
For the cost of a CD give your wedding 
couples a memurv to cherish - 

A FRAMED CD OF 
THEIR FIRST DANCE SONG! 

Give ii% the couple s name* first dunce 
song, title, urtist and wedding date. 
WE DO THE RESTf 
Call for a brochure todav 540-825*6401 

mf 



r 


WANTED TO BUY: 

| HKB Bit Box; Rackmountable tlbx— 


i 


3bx or 4bx processor; 

I Rackmountable DAT deck (prefer I 
Panasonic); searching for 

| sc he malic s/p arts for Bozak mixers. | 

^all Jeffery (914) 691-7163 j 


NEW & USED 

DJ EQUIPMENT 

For more information: 

ISM PO Box 702 York, PA 17405 
717-845*3985 / 800-864-2635 
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TO ORDER!!! 

Md^viHf%^ftDon«eB*v'T , A 
Um foxter? Ifenity. ffl E mut Si. 

mt 


5 3T 

ii p 

VISA 

n i 

; ' ' v ’ 


■ » -* ■» M t « ■ s <ri r k ‘ 


Cost 

trii 

1 I 1 i n ( I i I p I I H i l p 

outset L 3 A A[> M- 

PWlLAOtLPMIA IHPPCHTS 
AC 111 UK TAJ 


51915 

m 

19 00 


TOTAL 

Alow 4 ■ | WMi Hv EWh*y 


THE Ui NEf HIND BENDER’S DISC JOCKEY GUIDE BOOK! 

(EASY TO USE) 

* Tht only gu <d« book, tint will l'in you to b#com# i iuoc*§*tui 
.ndepanfterit $peoatty or variety Qi« Jockey 

■ For the baginnar and already profess tor, iJ Disc Jockey 

* Musac aior# ownera * that wins to iOfve pfd*$siOflAl D J t 

* Nit* dub own«n - who want to have The best dine* mute in th*it c*ubs 

* Oaoce music ooHeciora 

* incfctita gm*t 3,700 ol the meet requesled dare* aongst^om 1&41 through 
1991* 50 yeera of dance music* in all caiagorm 

* LsIkJ AjgfabetcjJiy by Art at * FtelaC 

* CsisQonied * fair 

* Beats FV Minute * Contract] 

* Wtttng Forint* * Special Occavoi Songs 

* Hofcday Song* * Aprsn 30 Nor Dane* Songs 

* Traditional Songs 

« Wh*l you need to know about variety D J s and spatially D J *• 

* Getting Sirred * Good Setting Parti 

* Shoe Cortnds * Wedding Forme* 

’ * frwng ol Shews • Se^&^Siep Procedural tor Cuing 

* Lawn 10 deal Types d Success^ State A Kltnng Must 

* I EARN EXTRA CASH I 

* Learn r* lecrtii to hivirg « ton A profrjp* career it a Gac Joe" ey! 

* Al rtarmatar xnpsed Ian my ran mac cru irton A pstf 0 J. Don fitter 


1 - 800 - 899-1740 « 717 - 730-0713 




~ 






You? 

°>ny 

%?>e 



w/ logo 
$2.50 each! 

• Company jackets 
Hats 


WHOLESALE PRICES 

ON PROMO TS & More! 

• T-sl 
as low 
• Staff shirts 
• Sweatshirts 

Screen Printing & Embroidery Available 

Don’t blow all your gig money on 
promotions - Save Now! 

We guarantee low prices and a quick turn-around! 

Call, fax, or write for information 
or a catalog today! 

198 East St, Wallingford, CT 06492 
Fax or Phone (203) 294-1656 



Loon 17*0 [>ouo is oooo rat Mama* 


PUT YOUR AD HERE! 

$30 per column inch. For the DECEMBERiJANUARY 

issue , call by September 29! 

CALL (716) 385-9920, or FAX (716) 385-3637 


Don’t miss a Beat! 

Subscribe to 
Mobile Beat Magazine! 

The No. 1 source for DJ Sound 
& Lighting Equipment. Get the 
information you need to know 
to succeed as a Mobile DJ — 
only in Mobile Beat! 

SI 9.95 for one year 
or $34.95 for two! 

Call Today! 

(716) 385-9920 

Have your Visa or Mastercard ready 

and start getting your 
Mobile Beat right away! 


LOWEST PRICE 
*. IN THE WORLD 

On Technics, Stanton, and 
Audio-Control Analyzers. 
National Sound 800-541-9140 


1000 WATTS. 13 POUNDS. S 545.00 


More room ia your rick aod ku pain In your buck, 
Eitrrmrly compact iad lightweight, 35* high, 19" 
wide, 7.5 H d«cp and oily Opound*. Model S00-5R- 4 
pover tmptifkrr offers 275 wius / CH into S ohm speiben 
ind 500 watts /CH into4 ohm speakers. list 10)5,00 



Ttmorro*'* 1*1 Tednsdogf Today: 1 a 2 of 3 year 
yen woof feellhteour imp isoteoietc because of its ajr i&l 
weight. 90% opcnatlnp dfickrey mikes M srciU and ighu 
AJTORDABLE, REL1AB LE, HIGH QUALITY DIG IT At, 
POWER, SATIS FACTION GUARANTEED 

Since: 19*6 011 or write for »crt 

ELECTRO FORCE CORK deuifc A spec 

7270AKSTQNE WAY QiQVi'm 

ANAIIHH CA 92806 (800) 2274*45 


T.!\- r r. Kiitc^rpriKC 11 

Our Full Line of IIJ Parly Props 
Will Liven Up the Dullest Crowd! 

Hats. Sunglasses, Inflatable Instruments. Seasonal Toys in fui 

Assortments at Lower-Than-Retail Prices! 

Plus, a Full Line of Costumes & Accessories Available. 

Send For a Free Catalog! 

PO Box 666 Manville. NJ 08835 
908-298-1989 Fax - 908-298-0484 
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The 
Professional 
DJ’s Choice! 


Let our professional DJ's 
help you make an educated 
purchase so each piece of 
equipment you buy makes 
you money without costing 

you a fortune. 


Crown • Yorkville 
Community • Shure 
MTX • Ashley 
American DJ • Ness 
Rolls • Ultimate • BBE 

& MOST MANUFACTURERS 


1 (800)TOP HAT-1 

Visa & Mastercard * NYC call 718-370-8566 ■ Mail Order Welcome 


C/D 

Scratch 
Repair 


pro 

I A Ti 


MARK | 

rRopucTs IV \ 

Send check or MO to: 
PO Box 541, Dept M 
New Monmouth. NJ 07748 


Don’t pay $5 each or more for a 
service to repair your scratched 
discs. Our exclusive formula 
removes surface scratches 
without damaging the music. 
One bottle repairs 20-30 C/D’s. 

Pays For Itself In One Use! 

Not yet told in • lores, this special price 
is far a limited time. 

1 Bottle-$9.95, 2 Bottle* $17.95. 

3 Bottles-$24.95. Plus $2 s/h 


BPM BOOKS 

Call (800) 266-4700 

for free brochure. 
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THE COMPLETE “HOW TO’’ VIDEOS 

#1 The Bar/Bat Mitzvah Basic Production Video #4 The Party Dancers Video 

#2 The Contest Video #5 The Bar/Bat Mitzvah “Party Demo" Video 

#3 The Bar/Bat Mitzvah Full Production Video Call lor more information and a brochure 


INTRODUCING THE NEWEST “MUST HAVE CD” FROM BOBBY MORGANSTEIN PRODUCTIONS 


CD #10 The Complete Medley Party CD (Double CD Set) 


This CD contains authentic Jewish, Polish, Irish, Italian, Mexican, Reggae, and Latin vocalists and musicians 
which play all new versions of your ethnic favorites plus other specialty and holiday medleys. 


I s c 


# 


The Hora Medley (instrumental) 
Brand new medley of the most 
requested Jewish songs , 

1. To Life 

2. Tzena. Tzena 

3. Chos r N Kale Maze! Tov 
4* David Moloch Yisraol 

5, Siman Tov 

6, Ose Shalom Oseh 

7, Shalom Alechim 

8, Hava Nagilah 


17, Too Fat Polka 

18. The Clarinet Polka 


The Hora Medley (Vocal) — 

Hora medley performed by PhiHy's 
top entertainer, 

9. To Life 

10. Tzena, Tzena 

11. Siman Tov 

12. Ose Shalom 

13. Shalom Alechim 

14. Hava Nagilah 


The Irish Medley (Instrumental) — 

An extended medley perfect for that next 
Irish Jig request , 

19, MacNamara’s Band 

20, The Irish Washerwoman 

21, MacNamara’s Band (Reprise) 

22, Garry Owen 

23, Clancy Lowered The Boom 

24, it*s A Great Day For The Irish 


The Mexican Medley (Vocal) — 
Authentic Mexican musicians and 
vocalist — you It recognize the songs f 
but maybe not by title! 

30, Quien Sera 

31, Sielito Lindo 

32, Ay Jalisco 

33, La Bamba 

34, Jarabe Tapatio 


The Italian Medley (Vocal) — 
You'll swear it f s Louie Prime! 
25, Ce La Luna 
26- Funiculi, Funicula 

27. Tarantella 


The Polka Medley (Instrumental) — 
You'll never use another Polka medley 
againI 

15, Beer Barrel Polka 

16, Pennsylvania Polka 


The Greek Medley (Instrumental) — 
Speed up version of *Never on Sunday " 

28. Never on Sunday (speed up version) 


The Hungarian Medley (Vocal) — 
Traditional Czardas done by an authentic 
Hungarian orchestra. 

29. Czardas 


The Multi Medley (Instrumental) — 

30 second bits of each song with 4 bars 
of a clap beat in between for transition 
to the next style of music * 

35, Tango (La Compasita) 

Tarantella 

Cha-Cha (Tea For Two) 

Irish Jig (The Irish Washerwoman) 
Two-Step (New York, New York) 
Square Dance 
(Turkey In The Straw) 

Polka (Boor Barrel Polka) 

Belly Dance 

(Hootchie Kootchie Dance) 
Mexican Hat Dane© 

Hora (Hava Nagilah) 


36- 

37, 

38. 

39. 

40, 


41. 

42. 


43- 

44, 


I S C 


# 2 


Limbo Soca Medley (Vocal) — 

Over 20 minutes of authentic Soca music 
taken from the carnivals in Trinidad , 
Great for (hat next Limbo contest or for 
an excellent alternative for your Conga - 
Line music. 

1* Dollar Wine 

2, Jump and Wave 

3, Ragga Ragga 

4, One Step Two Step (Donkey Dance) 

5, Soca Butterfly 

6, Limbo Calypso 


13, Anchors Aweigh (Navy Thome) 

14, Marine's Hymn (Marine Theme) 

15, The Wild Blue Yonder 
(Air Force Theme) 

16, Semper Paradas (Coast Guard Theme) 

17, Stars & Stripes Forever 

18, It's A Grand Old Flag (Reprise) 

19, God Bless America 


30. Hey Look Me Over 

31. Hail, Hail, The Gangs All Here 

32. When The Saints Go. . * (Reprise) 


Salsa Medley (Vocal) — 

An authentic Salsa orchestra prepared a 
“hot" medley for your crowds enjoyment . 

7. Amor 

8. Inolvidable 

9. Quiereme Mucho 


Grandparent Medley (Instrumental) — 
Great for the older generation to sing and 
dance to 

20. Five Foot Two 
21* Blue Skies 

22. For Me and My Gal 

23. Bye Bye Blackbird 

24. Goody Goody 


Reggae Medley (Vocal) — 

Authentic Reggae band produced an 
excellence medley of Reggae classics 

33, Red Red Wine 

34, Buffalo Soldier 

35, Janrvmm 1 


March Medley (Instrumental) — 
Favorite traditional patriotic medley for 
stirring the audience’s national spirit, 

10. It's A Grand Old Flag 

11. Yankee Doodle Dandy 

12. The Caissons Go Roiling Along 
(Army Theme) 


New Year’s Eve Medley (Vocal) — 

Starts off stow with 4t Autd Lang Syne" and 
then goes into the Party Train Medley 
without the MCs vocals . 

25, Auld Lang Syne (Traditional slow) 

If My Friends Could See Me Now 
Happy Days Are Here Again 
California Here I Come 
When The Saints Go Marching In 


Christmas Medley (Instrumental) — 
Swing-style Christmas medley — Great 
for listening or dancing, 

36. Jingle Belts 

37. Winter Wonderland 

38. Santa Claus Is Cornin’ To Town 

39. Here Comes Santa Claus 

40. Rudolph The Red-Nosed Reindeer 

41. Jingle Bell Rock 

42. Let It Snow 


26- 

27. 

28, 
29. 


Grand Entrance Medley (Instrumental) 
High energy clap beat — Great for grand 
entrances or transitions — Keeps the 
party dapping! 

43, High Energy Clap Beat 


OTHER CD'S FROM BMP 

CD1 The Complete Jewish Party CD 

CD2 The Complete Latin Party CD 

CDS The Complete Novelty Party CD 

CD4 The Complete Traditional Party CD 

CDS The Complete Specialty Party CD 

CD6 The Complete Grand Entrance Party CD 

CD7 The Complete Classic Party CD 

CDS The Complete Cocktail Party CD 

CD9 The Complete Miscellaneous Party CD 

Coming Soon 

CD11 The Complete Big Band Party CD 



CD’S 1&2 



E° CD’S 3thru 9 



oo 

EA. CD to 



Buy Complete BMP Series (10 CD’s) for $200 {inc. shippingj 
0B Buy Any 5 BMP CD’s and Get One FREE 

DESIGNATE NUMBER & TITLE OF CD’s SELECTED ADD $4 - SHIPPING & HANDLING. 

If ordering more than 5 CD's please add an additional S.50 per CD for Shipping & 
Handling. PA Residents add 6% sates tax, Philadelphia Residents add 7% sales tax- 


Credit Card Orders Call (215) 947-6935 


FOR MAIL ORDERS MAKE CHECK PAYABLE TO: 
BOBBY MORGANSTEIN PRODUCTIONS 
3736 Wheatsheaf Road Huntingdon Valley, PA 19006 
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DJ’S WHO HAVE IT ALL CAN SKIP THIS PAGE! 

How did you start your last show? If you can't remember then how can your audience? How did you 
end the evening? Was it memorable? Can you be sure your audience will want to book you for their 
next booking? Were you professional? How did you get into your 50’s f Motown or 70's set? Do want 
to noticeably improve you DJ’ing? 

Imagine... 

...the start of your night, the lights go down, your audience goes quiet, a sound resonates from your speakers 
that they can't help but stop and listen to, what follows is a dramatic, professional show opener to start your 
presentation. The production is second to none, the quality is outstanding, the impact it creates gets you 
noticed. Your client is instantly impressed! 

...between records instead of a bit of idle chit chat, a pro vocal link bridges the records so smoothly that even 
the most critical member of your audience is instantly impressed. 

...you are about to start your oldies set, your introduction is actually memorable to the point that people talk 
about you the day after! 

. ..having show closers so brilliant that your audience know they've been entertained by a real pro. 

,.. getting noticed, remembered and re-booked, time after time after time... 

This is only a small part of what 

DJ JINGLES 

is all about! 

THE PROFESSIONAL DJ’S PARTNER 

It’s so good it’s worth buying an extra CD player for! 

What else can you buy that will radically improve your presentation? 

• Professional Impact — Instantly 

HUGE CD’s each containing over 100 tracks of highly produced, digital quality, professional jingles. 

• The Ultimate Selection 

Show Openers to make the first big impact. Comic Sketches and sequences to break the ice. Vocal bridges 
for seamless links between tracks andl sets. A whole range of professional voice-overs for variety and 
impact. Whole sections of smoochy-drop ins to make your show sexy. Show Closers that leave a lasting 
impression and so much more that it is simply not possible to list. 

• Cost Effective 

"Read My Lips...less than 35c per cut!" With over 100 tracks on every disc the diversity of DJ Jingles means 
that whatever the occasion, if you could only use 40% of the tracks, the cost is still less than Si.00 a cut! 

• Digital Boy! 

Turns a CD player into an instant access, easy to use, digital jingle machine. Give yourself a whole new level 
of radio style professionalism, that will get you noticed. 

• Be Different, Be Noticed, Be FIRST! 

Get recognized for the way you present your show. Consider the potential of clients remembering you 
because you were different. The effect on your business will be outstanding. 

DJ Jingles CD's are the UK's most successful collection. 


Call 215-947-6935 today fora sample cassette 
for only $5.00 and a brochure listing all seven 
DJ Jingles Discs and two voiumes of 
MIXDiSCS. MIXDISC Volume 2 is on vinyl! 

SPECIAL INTRODUCTORY OFFER 

To get you to try this exciting series we will 
reduce the cost of your first DJ Jingles Disc 
to $25.00 pius shipping. Don’t delay! 


TO ORDER CDS 


ALL VOLUMES ARE $40 00 EACH 
BUY AHY 4 DJ JINGLES CD’S FOR *12500 PLUS SHIPPING 

DESIGNATE NUMBER & TITLE OF CD S SELECTED. ADD $4 - SHIPPING & HANDLING. 

If ordering more than 5 CD's please add an additional S 50 per volume for Shipping 4 
Handling. PA Residents odd 6% sales tax, Philadelphia Residents odd 7% sales tax. 

Credit Card Orders Call if. I 947*6935 !JS| 

FOR MAIL ORDERS MAKE CHECK PAYABLE TO: 

BOBBY MORGANSTEIN PRODUCTIONS 
3736 Wheatsheaf Road Huntingdon Valley, PA 19006 


































V. E.I.* MARTIN • METEOR • CLAY PAKY • LASER VISION • TRI-LITE • SHOWPRO/OJ USA • AMERICAN DJ • LIGHTCRAFT • KNIGHT • JEM * BGW * OPTIKINETICS 


FARRALANE PRO LIGHTING, AUDIO & VIDEO SYSTEMS 




VISIT OUR HI-TECH SHOWROOM 
300 Rt. #109 • Forminqdaie, NY 11735 


CALL FOR FREE CATALOG 800-433-7057 
IN NEW YORK CALL (516) 752-9824 
FAX (516) 752-8781 


\6 C ° A^ e ’ Intelligent lighting • Special Effects • Lasers • Foggers • Cases „ rrtm .- h - p ■ • 

i__ * n: iLLi; nn i _e:l—^ VOmpetlflVe rncing 




tf 


lamps • Audio Systems • Display Lighting ‘Theatrical Lighting Fiber 
Optic Curtains • Video Systems • Video Walls • Video Projectors 




DESIGN • SALES * INSTALLATION • SERVICE 


CELESTI0N • PAS • LYTEQUEST • CARVER • FURMAN • GEMINI •DIVERSTRONICS • 


RENTALS 


EXPORT * REPAIRS • LEASING 


•SAMSON -ROLLS -SHURE -SELECO • VESTAX* SHARP •N.S.I. 




Southern California 
Music Service 
800 - 775-3472 
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The Second Generation Is here 

PO Box 565 - North Chelmsford. AAA 0lfl63 


s 


This hand held computer 
wilt tell you exactly how fast 
any song is (BPM) with 
99.5% accuracy in under 5 
seconds or you get your 
money back. The Second 
Generation Time Machine 
requires only one 9 volt 
battery. It is simple to use, 
reliable, and all displays 
light up. (30 Day Money 
Back /1 Year parts & Labor 
warranty - $15 restock fee) 

r ncluding S&H & Insurance 
Please Call for more info 


DON’T THROW 
YOUR MONEY 
AWAY! 
ADVERTISE IN 
MOBILE BEAT AND 
MAKE ENOUGH 
MONEY TO BURN! 



n 


12 ISSUES PLUS 2 ANNUAL SOUND 
& LIGHT BUYER'S GUIDES FOR 


fl 




SEND ME 12 ISSUES (THAI'S 2 YEARS) OF MOBILE BEAT MAGAZINE. PLUS 2 ANNUAL SOUND & 
LIGHT BUYER'S GUIDES FOR $34.95 ($44.95 Canadian). 



I WANT TO START WITH 6 ISSUES OF MOBILE BEAT MAGAZINE (THAT'S 1 YEAR), PLUS 
ONE SOUND & LIGHT BUYER’S GUIDE FOR ONLY $19.95 (Canadian $24.95). 






NAME/ CO NAME 


ADDRESS 








OIY/STAT im 


PHONE 


For Visa / Mastercard Orders (send In envelope, call (71 S| 385 9920, or far [71G) 365-3637) 
Card i 


Eipires 


|_Signature 


Name on card 


J 
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Advertiser’s 

Index 


Abracadabra 

13 

Advanced Audio 

73 

American DJ Supply 

3, BC 

American DJ Association 

105 

American Mobile Sound 

6 

Aslily Audio 

18 

Audio Climax 

57 

Audio Unlimited 

51 

Bobby Morganstein 

100,101 

Cantek/Metatron 

29 

Celebrity 

106 

Clarion 

83 

Community 

9 

Connecticut DJ Supply 

65 

Colorado Sound N’ Light 

49,94 

Denon 

25 

DJ Network 

27 

DJ Supply 

50 

Electronic Bargains 

21,96 

Entertainment Resources Group 

103 

Gem Sound 

41 

Gemini 

FC 

Grundorf 

34 

HEC Services 

105 

Hot Hits 

33 

Island Cases 

67 

Karaoke Atlanta 

81 

Karaoke Nation 

87 

Karaoke Scene 

78 

Karaoke Showpro 

78 

KLS 

43 

Lineartech 

15 

Mactec 

82 

MBT 

17 

Meteor 

107 

MTX 

10,11! 

Natl Music Ent Directors 

105 

Ness 

47 

Nightclub & Bar 

89 

Numark 

19 

Odyssey Cases 

44 

Pioneer 

35 

Pinto Novelty 

29 

Promix 

59 

Promo Only 

31 

Pro Sing 

79 

Pro Sound 

61 

Rhode Island Novelty 

53 

Rondo 

23 

Remix Warehouse 

37 

RPM 

32 

Sherman 

23 

Sound Choice 

77 

Sound Ideas 

69 

Spectrum Electronics 

68 

Stanton 

39 

Starr Karaoke 

93 

Sunfly 

82 

Theatre Effects 

46 

TM Century 

84 

TPR Enterprises 

51 

Tracoman 

7 

Univenture 

53 

Upstairs Records 

75 

Videostar 

8 

Western Starlight 

18 



Send information to Cued Up, 
c/o Mobile Beat, P.O. Box 
309, East Rochester, NY 
14445-0309. Include name of 
event, date, location and 
phone number for 
information. Information 
should be received at least 
two months prior to event. 


October 22-24 
ON TAP 
Atlantic City, NJ 
800*829*3976 

November 18-20 
LDI 95 

Miami Beach, FL 
212*229*2981 

January 5-8,1996 
CES 

Las Vegas, NV 
202*457*8700 

January 8-10 
Ultimate DJ Deal 
NOB Expo 
Las Vegas, NV 
601*236*5510 

January 17-19 
Billboard Dance Music 
Summit 
Chicago, IL 
212-764*7300 

January 18-21 
NAMM 
Anaheim, CA 
800*767*2500 

April 4-6 
DJ World 

Waterloo, Ont. Canada 
519*740*0603 

April 7-10 

Country Dance Music 
Seminar 
Nashville, TN 
615*256*5600 

April 14 

Pittsburgh DJ Show 
Pittsburgh, PA 
412*882*8997 


ALL THE MUSIC YOU NEED 



Now Available BOX SET #3 



Keep your Knockout Hits library current with 
the best new pop, new country, new dance 
and new rock around! 

Delivered right to your door...every month! 


See your ERG Dealer or call Entertainment 
Resources Group for the dealer in your area. 



Entertainment 
Resources Group 


1 - 800 - 465-0779 


For Lease Only. Not For Sale. AVLA Licensed. 
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I t was the day after Thanksgiv¬ 
ing two years ago. The Chicago 
area had just been hit with a 
major ice storm. I was heading 
out to DJ a wedding. 

Al ter spending most of the morn¬ 
ing chopping a path to my van, I 
cautiously begin the process of load¬ 
ing up. Cautious just wasn’t good 
enough. The first load out ! hit a patch 
of ice. As my feet flew' out f rom un¬ 
der me, the turntables [ was carrying 
w ere launched into air, tumbling down 
the concrete steps. Both were smashed 
beyond repair. Landing flat on my 
hack. I was in excruciating pain. For¬ 
tunately, 1 hadn’t broken anything but 
it look about a minute or two before I 
could get back up, 1 picked up the 
pieces of the turntables and limped 
back into the house. 

Witii extreme care, and while still 
in major pain, I managed to load the 
rest of the gear without again falling. 

When 1 got to the hall, an employee 
was changing a flat tire right in front 
of the entrance. Without access to the 
loading dock, I had to park a block 
away, cart my equipment through the 
icy slush, through the kitchen, up a 
freight elevator and across three rooms 
to the hall I was playing in. 

Just as I finished the final trip, the 
employee was able to move his car. I 
took the opportunity to grab a spot by 
the loading dock. I he access road w as 
narrow and dark, and I had to back in. 
By now. the slush was again turning 
to ice. The only way I could see where 
I was going was to drive with the 
driver’s side door half open, looking 
backward out the door over my left 
shoulder. Before I knew what was hap¬ 
pening. the driver door jerked out of 
my hand and came almost off its 
hinges. I had hacked into a short fence 
post just tali enough to catch the bot¬ 
tom of the door. 

Before the door could be ripped 
completely off the vehicle. I hit the 
brakes, hut the hinges were to the point 
where the door would no longer be 
closed. To make matters worse, when 
1 closed the back hatch, it had failed 



HiaMmaro 


L Historic Rffeirs 






The DJ gig frozen 
in memory 




to latch. In the 
abrupt stop, more equip¬ 
ment went flying out the back of the 
van and crashing to the driveway. 

By now I thought it could get no worse... but it did. 

The driver’s door was bent so far back it would not shut, so the dome light 
would not go off. I had to use a bungee chord to hold the door closed while I did 
the job. The job itself went quite well, although i was a bit unfocused thinking 
about how unsecured my van and remaining pieces of equipment were out at the 
dock. 

By the time I left, the mercury had dropped to 5 degrees below zero, and with 
my door open 1 froze my... if you have experienced 5 below, you know what I 
mean. 

All told, it cost $700 to repair the van and $1,000 to replace the busted gear. 
My take for the job was $300. And w'e do this for fun and profit. 
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THF HOTTEST 

PROMOTIONAL SENSATION!.. 


PLUS 

_SiH 

YOU GET * COURSE, BALLS, PUTTERS • GREAT PROMO SIGN & FLYERS 
• “S TEPS TO SUCCESS” MANUAL * A COMPLETE PACKAGED PROMOTI ON 

Great for all types of promotions including radio 
remotes, car dealers, trade shows, mall events, 
grand openings, half time shows and much more... 


1 - 800454-1183 

FAX (4071354*1244 


SERVICES. INC 


L 



X.TVA HATTON M. 

MM wuwc & 
ti) miaow 


OUT OUR_ 

w k Th< wo# to tin 


Fqn 

Muut l EnUrt*inment Industry' 

Thu tomptthtnsWt suidt 
to fyoducti, Strrtttt, Vftolts*ltts 
HtUilcn, OrstrlDutofs, wnulKtwirt 
and ficclancc wrchandtscts vnll 
be Tht most important directory 
you'll r*tt o*ml 

> m UULG151 CftCIKAflOH 
Of AMY tMTWN AINrtHT WttCTOW 

* MACHTHOUUNM Of 

• HUHbniDS « HIT ML THOM HUwlU* 

ova no utigowis 
At yOUMlWGltnm 

KAHUfACTtlHlllSSUPH.ll AS 

Utter cnti 111,00 industry piott snoot's. 
C 4 I 11 « you fUt UST 1 HG 

1-800-357-8770 


(5167489*6514 



THE AMERICAN 

DISC JOCKEY 

ASSOCIATION 


The National Association for Professional DJ'S & KJ'S 

The ADJA is the only national association dedicated to the improvement of the professional disc 
jockey and karaoke industry through information, education, referral networking, group purchasing power 
and the provision of low cost quality insurance plans and consumer awareness programs. 

In today's highly competitive business environment it is extremely important that you gain an edge to 
stay ahead of the competition. Your competition may already be utilizing the benefits of membership to 
begin the move to the next level. 

The ADJA can provide you with the tools necessary to differentiate yourself and your company from the rest 
of the DJ's and KJ's in your area. 

Call today for more information and an application form. 

215-675-9567 
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Ninja cd+G! 



The Nikkodo Ninja CD-Gf is the smallest 
CD+G multimedia player on the market, 
yet offers professional quality. 

Even smaller (about the size of a VMS 
tape), the Ninja KN-Xf karaoke mixer also 
features digital echo and key control, 
vocal harmony, surround, base boost, 
vocal reducer and more! 

LOWEST PRICE OF THE YEAR 



KMS-IOO 

Karaoke 

Monitor 

Stand 

CALL FOR 
SALE PRICE 


• 5-Wheel Base 



OPTIONAL 

SPEAKER 

MOUNTING 

BRACKET 

AVAILABLE 


4 Mic Holders 
Beverage and 
Ashtray Holders 
Heavy-Duty 
Castor Wheels 
Holds up to 15" 
TV Monitor 


N EW TITLES 
ARE IN! 


The latest releases 
from every manufacturer... 

NO MINIMUM ORDER 

CD+G AND LASER DISC 



•DKKaraoke 

• Nikkodo 
/ BMB 

•JVC 

• Music 
Maestro 

• NuTech 


Call for FREE 
Song Catalog! 


Blowout Prices 

Pioneer PCLDV-121G 

CDG/LD Player 

- Independent CD Tray Tray ejects separately Irpm ihe main 
tray to allow tor quick loading 0! CDGs or standard CDs 

* 20-Key Dirac! Chap tor Selection * 24 Ttn m P'ogran m ng 

* One-Touch Karaoke lowers the vocals on regular CDs tor 
Karaoke use. 

* Digital 1 1-Stop Key Control 



Pioneer PD-V31QG 

Twin TrayCD+G Player 




800-992-9039 


12850 Foothill Boulevard • Sylmar, CA 91342 
Telephone 818-361-1180 • Fax 818-366-6194 



JVC JXL-GM80OTN 

CD+G PLAYER 

This popular 6 -kI-D isc consumer/ 
commercial CD+G player from JVC 
offers everything in karaoke and more! 

• 6-Disc Magazine (133 Songs On-Line) 

• Digital Echo & 17-Step Key Controller 
• Superimpose • Remote Controller 

♦ 32-Track Memory Programming 

BONUS FREE MICROPHONE WITH 
PURCHASE 


CLEARANCE 

ITEMS 



THE SOI Nl) OF THE PR< IFESSIGNALSV..WORLDWIDE 

The ultimate KJ DJ compact Wireless 
System with the true sound of the 
Share s legendary SM58 wired mic... 


^ GRM-800M 


379. 


00 


GEMINI WIRELESS MICROPHONE 


TOP NAME BRANDS 

l.Shure mics starting at 49. (0 

2.Quality Wireless Microphones 
starting at only 199. co 

3.100 Disc Auto Changers starting 
at 1,495 

4.Key control microphone from 49 1 . 30 

5.Self-Contained CD+G cassette 
singing machine from 399. CD 



• Rack Mountable 

• Dual Channel Receiver 

• 2 Hand Held Mics 



ALL MAJOR BRANDS IN STOCK * CALL ABOUT OUR CLEARANCE ITEMS; AMPS, PLAYERS & ACCESSORIES 








































9 rich dichroic colors and white 


Take your pick from everything 


10 gobos - all interchangeable 


full frosting 
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unique color strobing 
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sound animate via DMX 
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rotating prisms 
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split colors 


with total color control 


fibre optic ready 


THESE ARE ORIGINAL PHOTOS THEY HAVE NOT BEEN ENHANCED IN ANY WAY 
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8000 Madison Pike • Madison • AL 35758 • USA • -1 205461-8000 • Fax + 1 205 461-7708 
Europe: Leofric House • Oxford Road • Ryton-on-Dunsmore • Covenlry • CV8 3E0 • UK 

Tel +44 1203301 301 • ** M4 1203301 148 
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full electronic dimming 


































uper Power! 


ty *H igh Output 


With 25’ Wired Remote! 


The all new FOG HOG ™ By rfmeuc** Z>p® is a revolutionary 
machine for its Low Price and High Volume output! The Fog 
Nog™ features a removable tank for easy filling, a 25’ remote 
and mounting bracket. The unit only weighs 10 LBS. and is 
great for CLUBS, BANDS, STAGE, ROLLER RINKS, AND 
MOBILE USE! MSRP$199 


masKUV OniC^iiui.. 

You'iAHave to See 

it relieve it* 


IPATING DEALERS 
Price May Vary) 


Power St 
























